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CHAPTER  I 
INTRODUCTION 
 
 
1.1  INTRODUCTION TO THE STUDY 
Among the three sectors of enterprises i.e. Micro, Small and Medium Enterprises 
(MSME), the sector of micro enterprises has emerged as a highly vibrant and dynamic 
sector of the Indian economy over the last two decades. This sector not only play 
crucial role in providing large employment opportunities at comparatively lower 
capital cost than small and large scale industries but also help in industrialization of 
rural & backward areas, thereby, reducing regional imbalances, assuring more 
equitable distribution of national income and wealth. This sector really contributes 
enormously to the socio-economic development of the country. 
F.H. Knight propounded the theory that entrepreneurs are a specialized group 
of persons who bear risks and deal with uncertainties. The entrepreneur according to 
knight, is the economic functionary who undertakes such responsibility which, by its 
very nature cannot be insured nor salaried. He also guarantees specified sums to 
others in return for assignment made to them. The supply of entrepreneurship 
involves three factors, namely ability willingness and power to extend such 
guarantees. Schumpeter gave a new orientation to entrepreneurial history. 
Schumpeterian entrepreneurs are highly innovative explorative, dynamic, responsive, 
creative and risk bearing. In other words, an entrepreneur is a person with a blend of 
rare skills which he uses productivity for advancing economic growth of the state.  
Those who found micro enterprises are usually referred to as micro entrepreneurs. 
Micro enterprises have no access to the commercial banking sector. Micro business is 
a business started with more little capital as possible less then would be usual for a 
business.  
The contribution of micro enterprises to economic development, income 
generation and poverty alleviation is widely recognized (ILO2007) and Paul (2010) 
Micro enterprise is particularly important to women because it provides opportunity 
for self employment which represents a chance to ex exploit their potentials (Wasihun 
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and Paul, 2010). As per MSME Act micro enterprise is defined as an enterprise where 
the investment in plant and machinery does not exceed 25 lakh (2.5 million) rupees, 
specifically a micro enterprise is unregistered and run by people poor individuals 
varying five or fewer micro finance institute in finance small loans to the micro 
enterprises.  
In the words of the first prime minister of India Pt. Jawaharlal Nehru, it has 
been quoted that “when a woman moves forward; the family moves; the village 
moves; and the whole nation moves”. A woman can change this world with her skills 
if she is an entrepreneur. According to the World Bank (2003) women entrepreneurs 
in MSEs are the engine of growth essential for a competitive and efficient market. 
Furthermore, according to UNECE (The United Nations Economic Commission for 
Europe) women entrepreneurs in MSES are contributing in employment growth at a 
higher rate than large firms. Also UNIDO (The United Nations Industrial 
Development Organization) (2004) added that a characteristic of women 
entrepreneurs is that they produce predominantly for the domestic market and draw in 
general on national resources. The structural shifts from the former large state owned 
enterprises to women entrepreneurs in MSEs number will bring more flexibility to 
society and the economy. 
The World Bank (2001) defines empowerment as the expansion of freedom of 
choice and actions and increasing one's authority and control over the resources and 
decisions that affects one’s life. Empowerment is when women gain the ability to take 
ownership and control of their lives, in an environment that provides opportunities for 
making choices. While empowerment depends on women, through consciousness 
raising, participation, and self-organization, it can also be facilitated through 
education, capacity building, training and other measures (Palanivelu and 
Madhupriya, 2014). 
The Indian economy has been witnessing a drastic change since 1991, with 
new policies of economic liberalization, globalization and privatization initiated by 
the Indian government. India has great entrepreneurial potential. At present, women 
involvement in economic activities is marked by a low work participation rate, 
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excessive concentration in the unorganized sector and employment in less skilled 
jobs. 
Any strategy aimed at economic development would be lop-sided without 
involving women who constitute half of the world population. Evidence has 
unequivocally established that, entrepreneurial spirit is not a male prerogative. 
Women entrepreneurship has gained momentum in the last three decades with the 
increase in the number of women enterprises and their substantive contribution to 
economic growth. The industrial performance of Asia-Pacific region propelled by 
Foreign Direct Investment, technological innovations and manufactured exports has 
brought a wide range of economic and social opportunities to women entrepreneurs.  
In this dynamic world, women entrepreneurs are an important part of the 
global quest for sustained economic development and social progress. In India, 
though women have played a key role in the society, their entrepreneurial ability has 
not been properly tapped due to the lower status of women in the society. It is only 
from the Fifth Five Year Plan (1974-78) onwards that their role has been explicitly 
recognized with a marked shift in the approach from women welfare to women 
development and empowerment. The development of women entrepreneurship has 
become an important aspect of our plan priorities. Several policies and programmes 
are being implemented for the development of women entrepreneurship in India. 
There is a need for changing the mindset towards women so as to give equal 
rights as enshrined in the constitution. The progress towards gender equality is slow 
and is partly due to the failure to attach money to policy commitments. In the words 
of former president of India Late A.P.J. Abdul Kalam, "empowering women is a 
prerequisite for creating a good nation, when women are empowered, society with 
stability is assured. Empowerment of women is essential as their thoughts and their 
value systems lead to the development of a good family, good society, and ultimately a 
good nation”. When a woman is empowered it does not mean that another individual 
becomes powerless or is having less power. On the contrary, if a women is 
empowered her competencies towards decision- making will surely influence her 
family's behaviour. 
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In advanced countries, there is a phenomenon of increase in the number of 
self- employed women after the World War II. In USA, women own 25 per cent of all 
business, even though their sales on an average are less than two-fifths of those of 
other small business. Similarly, in Canada, women own one-third of small businesses 
and in France it is one-fifth. 
Micro Enterprise 
A micro enterprise is a type of small business that is often unregistered and run by a 
poor individual. Specifically, a micro enterprise is defined as a business having five or 
fewer employees and a seed capital of not more than $35,000. Because micro 
enterprises typically have no access to the commercial banking sector, they often rely 
on "micro-loans" or micro credit in order to be financed. Microfinance institutions 
often finance these small loans, particularly in the Third World. Those who found 
micro enterprises are usually referred to as entrepreneurs. 
The terms micro enterprise and micro business have the same meaning, 
though traditionally when referring to a small business financed by micro credit the 
term micro enterprise is used. Similarly when referring to a small, usually legal 
business that is not financed by micro credit the term micro business is used. 
Broadly stated, a micro-business is a business started with more little capital 
as possible or less capital than would be usual for a business. However, as per the 
Ministry of MSME, Government of India, micro enterprises have been profiled as 
below:  
A. Manufacturing Sector Enterprises 
The enterprises engaged in the manufacture or production of goods pertaining to any 
industry specified in the first schedule to the industries (Development and regulation) 
Act, 1951). The manufacturing enterprise is defined in terms of investment in Plant 
and Machinery. 
 Micro Enterprises: Investment in plant and machinery does not exceed 
twenty five lakh rupees. 
 Small Enterprises: Investment in plant and machinery more than twenty five 
lakh rupees but does not exceed five crore rupees. 
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 Medium Enterprises: Investment in plant & machinery more than five crore 
rupees but does not exceed ten crore rupees. 
B. Service Sector Enterprises: The enterprises engaged in providing or 
rendering of services and are defined in terms of investment in equipment 
(excluding land and building). 
 Micro Enterprises: Investment in equipments does not exceed ten lakh 
rupees 
 Small Enterprises: Investment in equipments above ten lakh rupees and up to 
two crore rupees. 
 Medium Enterprises: Investment in equipments above two crore rupees and 
up to 5 crore rupees. 
State of the Micro and Small Enterprises (MSEs) 
According to a review of literature on MSEs done by the National Commission for 
Enterprises in the Unorganised Sector (NCEUS) (2009), the report summarises 
enterprises as below: 
 The NSS 55th Round Reported an estimated 44.1 million non-farm 
unorganized enterprises in 1999-2000. However, the Economic Census of 
2005 reported a total count of 41.83 million enterprises that comes under the 
NCEUS’ definition of informal /unorganized enterprises. 
 A large number of micro-enterprises are engaged in traditional activities. It is 
estimated that about 6.5 million enterprises are in engaged in agro-processing 
activities like dairy, poultry, fishery, etc. and remaining 19.3 million cover 
handicrafts, coir, sericulture, wool, retail trade, small business, etc. 
 In several countries including India, industrial policy has incorporated elements 
that promoted subcontracting between large and small enterprises. The data 
suggests that the overall incidence of subcontracting has increased, albeit 
marginally. from 31 percent in 2000-01 to 32 percent in 2005-06. 
 Nearly 27.3 per cent of rural, and 31.5 per cent of urban enterprises, work under 
sub-contracting system. The incidence of subcontracting is much higher in West 
Bengal (54 per cent), followed by Tamil Nadu (52 per cent), Karnataka (39 per 
6 
 
cent), UP (35 per cent) and Kerala (27%). At the other extremes are Himachal 
Pradesh. Haryana and Madhya Pradesh where the enterprises are the least 
subcontracted (less than 10 percent). 
 While urban India accounted for only 22.9 per cent of total employment, in the 
services sector, urban enterprisess accounted for about 47 per cent of total 
MSEs. Besides the smaller city states such as Delhi and Chandigarh, larger 
states such as Maharashtra, Karnataka, Tamil Nadu, Punjab and Haryana, had a 
proportionately larger number of urban than rural micro enterprises. The 
geographical spread of the micro enterprises shows that the relatively poorer 
states such as Uttar Pradesh, West Bengal, Bihar and Orissa were having 
relatively larger density of enterprises. 
 The manufacturing segment of the microenterprises sector in India consisted of 
almost 17 million enterprises in 2005-06, this having increased drastically by 
about 4.5 million enterprises in slightly over a decade. This sector is located 
mostly in rural areas (71%), but with the rural preponderance having reduced in 
the period 1994-95 to 2005-06, signaling a sharp growth in the urban informal 
manufacturing sector between the mid-nineties and the first five years of the 
twenty first century. 
Nature of Women Entrepreneurship 
According to Green and Cohen (1995) who stated “An entrepreneur is an 
entrepreneur” and it should not matter what size shape, colour or sex the entrepreneur, 
might be. If so, good research on entrepreneurs should general’s theory apple able to 
all.  
Women entrepreneurs may be defined as the women or a group of women 
who initiate organize and operate a business enterprise. The government of India has 
defined the women entrepreneurs as “as enterprise owned and controlled by women 
having a minimums financial interest of 51 per cent of the capital and giving at least 
of the employment generated in the enterprise to women”. Women entrepreneurs 
engaged in business due to push and full pull factor which encourage women have an 
independent occupation and stand on their legs. 
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Women entrepreneur play an important role in local economies, and a large 
percentage of micro-enterprises in developing countries are undertaken by women. 
Increasingly women in urban and rural areas are successfully turning to self-generated 
employment in small-scale enterprise activities in the informal sector to support their 
households. 
Rural women, on the other hand, frequently have primary responsibility for 
agricultural production, in addition to domestic responsibilities and childcare. These 
responsibilities place heavy demands on women's time, and micro enterprise activities 
can potentially increase the workload of women. Improving access to labour-saving 
technologies in any of these areas can free up time for income generating micro-
enterprise activities. In many countries, women are the majority of workers in 
nonstandard work, such as temporary, casual, multiple part time, contract and home-
based activities.  
Limited   access   to   productive   resources   (particularly   capital,   labour   
time   and technologies), transport constraints, lack of market knowledge, and lack of 
basic literacy and numeracy skills can restrict the capacity of women to participate 
effectively in business activities. Women, who generally do not have ownership of 
land or capital goods, can be disadvantaged by the collateral based lending policies of 
financial institutions. 
The feminisation of poverty is a direct consequence of women's unequal 
access to economic opportunities. It is also related to the number of female-headed 
households. Globally, the proportion of female-headed households ranges from 20 to 
24 per cent, and in most developing countries the percentage of widows who are 
household heads is very high. However, rates vary considerably between countries 
and regions, depending on seasonal and permanent migration patterns, the rate of 
separation and divorce, and ;he incidence of conflict and disaster, where women and 
children constitute 80 per cent of all displaced people (Platform For Action, l995: 
para. T35). In recent years, micro-financing for women's micro and small and 
enterprises have been seen as an effective way to promote and support women's self-
employment and access to credit. The promotion, financing and strengthening of 
micro-enterprises was also highlighted in the Beijing Platform for Action as an 
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important way of increasing the productive capacity of women, and breaking the 
"cycle of poverty”. 
Reasons for Women Why to become Entrepreneurs?  
The glass ceiling is sheltered and women are found indulged in every time of 
business. The entry of women into in India is traced out as an extension of their 
kitchen activities mainly 3Ps Piddle Powder and Pepped but with the spread of 
education and passage of time women started shifting from 3Ps to modern 3Es i.e. 
Energy, Electronics and Engineering skill, knowledge and adoptability in business are 
the lessons for women to engage into business ventures. A women entrepreneur is a 
person who accepts challenging role to most her personal needs and become 
economically independent.  
Micro enterprises represent an important means of earning income for women 
in both developing and developed countries. Micro enterprises are small undertakings 
run by individuals or groups who lake up the responsibility of managing the business 
and the family. These enterprises are based on certain characteristics like low capital, 
low technology, low risk and few workers. They are coming into existence out of 
either market driven or non market driven forces. Government agency or NGOs play 
an active ride in the promotion of non market driven enterprises. SHGs, SGSY etc. 
full under this category. This study considers non market driven micro enterprises 
promoted by government agencies and they dominate the microenterprise in 
Rajasthan (Ghatak, 2009).  
One of the main objectives of initiating non market driven micro enterprises 
forced by government is to help the beneficiaries to take up self employment venture 
and manage their own business activities which could supplement their household 
employments and income leading to improved standard of living. Al the same time 
these enterprises are impelled to some as instruments, which could bring about 
economic awareness and empowerment among the women member. The idea of 
starting microenterprises has raised a lot of hopes and expirations, particularly among 
women below poverty line (Ghatak, 2009).  
Empowering women particularly rural women is a challenge. Micro enterprises 
in rural area can help to meet these challenges. Micro – enterprises not only enhance 
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national productivity, generate employment but also help to develop economic 
independence, personal and social capabilities among rural women. Following are 
some of the personal and social capabilities, which were developed as result of taking 
up enterprise among rural women (Sathiabama, 2010). 
 
• Economic empowerment 
• Improved standard of living 
• Self confidence 
• Enhance awareness 
• Sense of achievement 
• Increased social interaction 
• Engaged in political activities 
• Increased participation level in gram sabha meeting 
• Improvement in leadership qualities 
• Involvement in solving problems related to women and community 
• Decision making capacity in family and community 
 
Reasons for Slow Growth in Women Entrepreneurships in India 
Nature has made a division of labour entrusting upon men and women 
different responsibilities for the betterment of the process of evolution. The women, 
the mother, have been the symbol of continuity of culture, tradition and religion, 
being the binding force of the family system particularly in Indian society. In India, 
women entry into business is a new phenomenon. Women entry into business, or say, 
entrepreneurship is traced out as an extension of their kitchen activities mainly to 3 
Ps, viz., Pickles, Powder and Pappad. Women in India Plugged into business for both 
pull and push factors. Pull factors imply the factors which encourage women to start 
an occupation or venture with an urge to do something independently. Push factors 
refer to those factors which compel women to take up their own business to tide over 
their economic difficulties and responsibilities. In India, Kerala is a state with highest 
literacy (including women literacy) reflecting a congenial atmosphere for the 
emergence and development of women entrepreneurship in the state. Like Kerala, an 
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increasing number of women are entering the business in the state of Maharashtra also 
(Palanivelu and Madhupriya, 2014). 
Entrepreneurship growth is slow in India and Women’s entrepreneurship is 
still slower and negligible due to the discouraging social factors. Those are 
unfavourable family background, lack of education, dual role of women, lack of 
aptitudes and training, absence of individualistic spirit, lack of freedom to choose a 
job according to ability, influence of sex, caste, kinship, customs and family burden 
etc. All these retarding causes are due to unfavourable socio-economic conditions and 
tradition-bound society. The retarding economic factors for entrepreneurship growth 
are inadequate infrastructure facilities, shortage of capital and technical know-how 
transport and communication facilities, absence of cheaper and regular supply of 
power and raw materials. These constraints are existed more in rural areas. The 
environment factors discouraging entrepreneurship are unstable state governments, 
lack of security, absence of ideal market condition and business education and 
corruption in administration.  
Issues of Women Entrepreneurships in India 
Women in India are faced be many problems to get ahead of the baseness life A few 
problems.      
 The greatest determent to women entrepreneurs is that they are women India 
society is male dominating society. Male members dominant to take risk in 
financing the ventures run by women.    
 The financial institution are sceptical about the entrepreneurs ability of women 
according to report by the United Nations Industrial Development 
Organization (UNIDO) despite evidences that women loan repayment rates are 
higher their men’s and they still face more difficulties in obtaining credit.  
 Entrepreneurs usually require financial assistances of some kind to launch then 
venture be it a formal bank loan or many from a saving account women in 
developing nation the countries, have little access to funds. The women 
entrepreneurs are suffering for inadequate financial resources and working 
capital.  
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 Another agreement is that women entrepreneurs low level management skills.  
 Women’s family obligation also bar them from becoming successful 
entrepreneurs in both developed and developing women. If Indian women give 
emphasis to family lies and relationships. The interest of the family member is 
a dominant factor in the realization of women folk business aspirations.  
 The male female competition is another factor when develop hurdles to 
women entrepreneurs in the business management process.  
 Knowledge of alternative source of raw material availability and high 
negotiation skills are the basis requirement to run a business lack of 
knowledge of availability of the low materials and law level negotiations and 
bargaining skills are the factors which affect women entrepreneur’s business 
adventures.  
 Knowledge of latest technological know-how and education lend of the 
pursuance significant factors that affect business. The literacy rate of women 
in India is found at low level compound to male population.  
 Low level risk taking attitude is one factor affecting women to get in to 
business through investing many maintaining the operations sloughing back 
money for self surplus generation requires high risk taking attitude enrage and 
confidence.  
 Achievement motivation of the women false found less compared to male 
members.  
 High production cost and some business operations adversely affect the 
development of women entrepreneurs.  
In addition to the above issues of women micro entrepreneurships, there are 
certain other constraints which are listed below: 
 Lack of confidence  
 Socio-cultural barriers  
 Market oriented risks  
 Motivational factors  
 Knowledge of business administration  
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 Awareness about the financial assistance  
 Exposed to the training programme  
 Identifying the available resources  
Challenges Encountered by Women based Micro-Enterprises 
Women in India are facing a number of challenges to get a head their life in 
business. A few problems are being discussed below: 
a) The greatest deterrent to women entrepreneurs is that they are women. A kin of 
towards business success. Male members think it a big risk financing the ventures 
run by women. 
b) The financial institution is sceptical about the entrepreneurial abilities of women. 
The bankers consider women loonies as higher risk than men loonies. The 
bankers put unrealistic and unreasonable securities to get loan to women 
entrepreneurs. According to a report by the United Nations industrial 
Development Organization (UNIDO), “despite evidence those women’s loan 
repayment rates are higher than men’s, women still face more difficulties in 
obtaining credit,” often due to discriminatory attitudes of banks and informal 
lending groups (UNIDO, 1985b). 
c) Entrepreneurs usually require financial assistance of some kind to launch their 
ventures – be it a formal bank loan or money from a savings account. Women in 
developing nations have little access to funds, due to the fact that they are 
concentrated in poor rural communities with few opportunities to borrow money 
(Starcher, 1996); UNIDO, 1995a). The women entrepreneurs are suffering from 
inadequate financial resources and working capital. The women entrepreneurs 
lack access to external funds due to their inability to provide tangible security. 
Very few women have the tangible property in hand. 
d) Women’s family obligations also bar them from becoming successful 
entrepreneurs in both developed and developing nations. “Having primary 
responsibility for children, home and older dependent family members, few 
women can devote all their time and energies to their business” (Starcher, 1996, 
p.8). The financial institutions discourage women entrepreneurs on the belief that 
they can at any time leave their business and become housewives again. The 
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result is that they are forced to rely on their own savings, and loan from relatives 
and family friends. 
e) Indian women give more emphasis to family lies and relationships. Married 
women have to make a fine balance between business and home. More over the 
business success is depends on the support the family members extended to 
women in the business process and management. The interest of the family 
members is a determinant factor in the realization of women folk business 
aspirations. 
f) Another argument is that women entrepreneurs have low-level management skill. 
They have to depend on office staffs and intermediaries, to get things done, 
especially, the marketing and sales side of business. Here there is more 
probability for business fallacies like the intermediaries take major part of the 
surplus or profit. Marketing means mobility and confidence in dealing with the 
external world, both of which women have been discouraged from developing by 
social conditioning. Even when they are otherwise in control of an enterprise they 
often depend on males of the family in this area. 
g) The male-female competition is another factor, which develop hurls to women 
entrepreneurs in the business management process. Despite the fact that women 
entrepreneurs are good in keeping their service prompt and delivery in time, due 
to lack of organizational skills compared to male entrepreneurs women have to 
face constraints from competition. The confidence to travel across day and night 
and even different regions and states are less found in women compared to male 
entrepreneurs. This shows the low level freedom of expression and freedom of 
mobility of the women entrepreneurs. 
h) Knowledge of alternative source of raw materials availability and high 
negotiation skills are the basic requirement to run a business. Getting the raw 
materials from different source with discount prices is the factor that determines 
the profit margin. Lack of knowledge of availability of the raw materials and low-
level negotiation and bargaining skills are the factors, which affect women 
entrepreneur’s business adventures. 
i) Knowledge of latest technological changes, know how, and education level of the 
person are significant factor that affect business. The literacy rate of women in 
India is found at low level compared to male population. Many women in 
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developing nations lack the education needed to spur successful entrepreneurship. 
They are ignorant of new technologies or unskilled in their use, and often unable 
to do research and gain the necessary training (UNIDO, 1995b, p.1). Although 
great advances are being made in technology, many women’s illiteracy, structural 
difficulties, and lack of access to technical training prevent the technology from 
being beneficial or even available to females (“Women Entrepreneurs in Poorest 
Countries”, 2001). According to The Economist, this lack of knowledge and the 
continuing treatment of women as second-class citizens keep them in a pervasive 
cycle of poverty (“The Female Poverty Trap”, 2001). The studies indicate that 
uneducated women do not have the knowledge of measurement and basic 
accounting. 
j) Low-level risk taking attitude is another factor affecting women folk decision to 
get into business. Low level education proves low level self confidence and self-
reliance to the women folk to engage in business, which is continuous risk taking 
and strategic cession making profession. Investing money, maintaining the 
operations and ploughing back money for surplus generation requires high risk 
taking attitude, courage and confidence. Though the risk tolerance ability of the 
women folk in day-to-day life is high compared to male members, while in 
business it is found opposite to that. 
k) The low level or education and confidence leads to low level achievement and 
advancement motivation among women folk to engage in business operations and 
running a business concern.  
l) Finally, high production cost of some business operation adversely affects the 
development of women entrepreneurs. The installation of new machineries during 
expansion of the productive capacity and like similar factors dissuades the 
women entrepreneurs from venturing into new areas. 
The study concludes that financial resource, skill and networking are 
important ingredients in growth and expansion of women micro enterprises in India. 
To enhance growth and expansion of their enterprises, there is need to mitigate the 
challenges through creating community awareness about gender balanced 
participation in business, develop, inclusive and women responsive policies by 
tending institution, training women entrepreneurs on financial literacy and networking 
and stake holders.  
15 
 
1.2  STATEMENT OF THE PROBLEM 
Empowerment is a process of change by which individuals groups gain power 
and ability to take control over this lives it involves access to resources increased well 
being self confidence, self respect participation in decisions, bargaining power, 
control over benefits and recourse and own life.  Empowerment of rural women can 
be triggered or only when the issues such as education, health, economic, welfare, 
social justice and traditions play an important role in empowering rural women. It 
make the aware of their right improves their access to women resource and their 
overall standard of living.         
Even though women entrepreneurs in micro enterprises account the greatest 
proportion of total entrepreneurs in the country as a whole, but, there various factors 
and problems affect the women entrepreneurs in micro enterprises. So, appropriate 
measures have to be taken to overcome these problems. By considering the above 
argument, present research work was conducted to create awareness among women in 
both rural and urban India and making their lives self sufficient and contribute to 
sustainable socio-economic development of the country.  
1.3  IMPORTANCE AND SCOPE OF THE STUDY 
Micro enterprise refers to any economic unit engaged in the production and 
distribution of goods services at household level. It is primarily of self employed. 
Nature, employing then in the enterprise and sometimes some family members the 
enterprises seen an little amount of capital investment at o fixed market centre or 
mobile business location this sector is identified with features like reliance on 
indigenous resources, family ownership of enterprises small scale of operation labour 
intensive, adapted technology and minimum skill, micro enterprises, therefore is 
particularly suitable for poor communities. 
Micro economic enterprises play a vital role in poverty reduction in both rural 
and urban areas, and reinforce urban and rural linkages for economic and social 
development. The linkages are essential not only for utilization of local resources but 
also in reeling as agents for the flow of goods and services between urban and rural 
areas. Their roles are important since they possess the features like self employment, 
generation, employment to poor, traditional enterprise/skill and craftsmanship, lobour 
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intensive, self satisfaction on the job, entrepreneurship and innovative skill learned 
through apprenticeship method), 
However, development and promotion of Micro enterprises has been hindered 
due to some major factors. First, lock of easy access to micro credit is the most crucial 
constraint. So, Micro enterprises are unable to unities the economic opportunities 
available to the local area in sustainable and successful member promotion and micro 
informed enterprises is required in their overall productivity enhancement considering 
resource allocation i.e. credit facility Secondly Micro enterprises lock knowledge and 
skill to produce the items as per market dined. Therefore promotion based training is 
next important component. Which should be poor community friendly and it should 
be provided to potential and interested individual to upgrade their knowledge and 
management of enterprising skill excellent entrepreneurs will be produced only if 
training is provided at different staged level.  Monitoring is essential for validating 
and use of training thirdly labour and capital productivity and rate of surplus is other 
measurer to promote micro enterprises. These include the consideration of skill up 
gradation, management and technological improvement.  
Worldwide the micro small and medium enterprises (MSMEc) have been 
accepted as the engine as the engine of economic growth and for promoting equitable 
development. The major advantage of the sector is its employment potential at low 
capital cost the labour intensity of this sector is so much higher than that of the large 
enterprises creativity and innovations.  
In India too, micro small and medium enterprises play a pivotal role in the 
overall industrial economy of the country. It contributes 8 per cent of the country’s 
Gross Domestic Product, 45 per cent of the manufactured output and 40 percent of its 
experts. The micro small and medium enterprises provide employment to about 60 
million persons through 26 million enterprises.  
In recent years, the micro small and medium enterprises sector has 
consistently registered higher growth role compared to the overall industrial sector 
with the amiability and dynamism the sector has shown administrable innovativeness 
and adoptability to survive the recent economic downturn and recession. These micro 
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small and medium enterprises are important for the national objectives of growth with 
equality and inclusion.  
The state of Tamil Nadu account for the largest number of (15.07 of) micro, 
small and medium enterprise (MSMEs) in the country with 6.89 lakhs registered 
MSMG reducing overly 8,000 varieties of product a total investment of more than Rs. 
32.008 crores. Tamil Nadu is a leader in Auto parts and components readymade 
garment and leather and leather goods.  
To study and investigate the involvement of women in the productive 
economic activities is a very important strategy for poverty alleviation in the society 
and for the overall empowerment of women. Micro enterprises by women should not 
be only seen as a means for economic empowerment. Any initiative related to micro 
enterprises with women designed with a right frame and implemented with a right 
approach can prove to be an important tool also for social and political empowerment 
along with economic empowerment.  Creation of wealth through micro-enterprises is 
a sustainable development approach. It is more sustainable if the enterprise is women 
based, and fulfilling local needs, utilizes local knowledge and is commercially viable 
(Dayanandan, 2005). 
 
1.4   OBJECTIVES OF THE STUDY 
The present research work has been based upon following general objectives: 
a) To indentify the characteristics of women managed micro enterprises and their 
effectiveness and efficiency in Indian economic system. 
b) To find out the problems encountered by the women in planning and running 
micro enterprises successfully. 
c) To highlight the economic parameters of MSME sector in India and showcase 
the logistics and schemes of the Ministry of MSME. 
d) To identify the problems associated with the operations, management and 
marketing of the product.  
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e) To investigate and examine the role and status of women in micro enterprises 
in Uttar Pradesh with the inclusion of a case study of Aligarh. 
f)  To suggest the remedial measures to overcome the problems associated with 
women managed micro enterprises. 
 
1.5   HYPOTHESES  
 
The present research study has been designed to assess the major factors affecting the 
performance of women entrepreneurs and the challenges they face in starting and 
running their own business enterprises. Specifically, it is intended to test following 
hypotheses: 
 
a) Ministry of MSME sector with different schemes is playing crucial role in 
providing assistance to women managed micro enterprises in India.  
b) The development of women managed micro enterprises in Uttar Pradesh is a 
parameter of women empowerment and self sufficiency. 
c) Planning and running women managed micro enterprises in Uttar Pradesh is a 
sustainable venture. 
d) Microenterprises in Aligarh are playing an important role in raising the socio 
economic status of women entrepreneurs and have become the subject for 
motivation.  
1.6   DATABASE AND METHODOLOGY 
The purpose of the present research study was to assess the problems and prospects of 
women managed micro enterprises in the Uttar Pradesh state of India by taking an 
example of Aligarh as a case study. Women entrepreneurship development is an 
essential part of human resource development. This study focuses on women managed 
micro enterprises and discusses about the status of women entrepreneurs and the 
problems and challenges encountered by them by when they ventured out to carve 
their own niche in the competitive world of business environment.  
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Thus, designing a suitable methodology and selection of analytical tools are 
important for a meaningful analysis of any research problem. In this section an 
attempt is made to prepare a methodology of the present study. It includes sample 
design, collection of data and tools of analysis.  
The study was conducted by using mixed method paradigm comprising 
qualitative and quantitative approaches. Quantitative method was used to collect data 
on demographic and socio-economic profile of the study area; profiles of the 
enterprises; details on policy framework; enterprise development schemes etc. Most 
of the data and information was cogitated by the help of different government 
publications which are listed below: 
 Annual Report, 2009-10, Ministry of MSME, Government of India. 
 Annual Report, 2012-13, Ministry of MSME, Government of India. 
 Annual Report, 2013-14, Ministry of MSME, Government of India. 
 A Guide to Self-Employment Schemes and Programmes of Ministry of MSME, 
Government of India, 2011. 
 District Statistical Diary, Aligarh 2001 and 2011, Economics and Statistical 
Division, Lucknow, Uttar Pradesh.  
 Statistical Abstract of Uttar Pradesh, 2010, Economics and Statistics Division, 
State Planning Institute, Government of Uttar Pradesh, Lucknow.  
 
Moreover, in-hand data was obtained from the following government offices 
 
 District Industrial Centre (DIC), ITI Road, Aligarh. 
 Block Development Office (BDO), Ramghat Road, Aligarh. 
 MSME Development Institute,  Nunhai, Agra 
 
Besides, some libraries were also consulted for literature survey, which are as follows: 
 Maulana Azad Library, Aligarh Muslim University 
 Ratan Tata Library, Delhi School of Economics, Delhi 
 Central Library, Jawaharlal Nehru University, New Delhi 
 Central Library, Jamia Millia Islamia, New Delhi  
 
The status and position of women managed micro enterprises in selected ten 
districts of Uttar Pradesh during 2014 (Aligarh, Firozabad, Rampur, Bulandshahar, 
Saharanpur, Mathura, Baghpat, Meerut, Bareilly and Bijnor). A total of 163 women 
managed micro enterprises were found as registered in the state. These were 
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categorized into six categories according to the type of work such as food processing, 
metal and hardware works, agro based, craft works, engineering works, others. 
Case Study Approach  
The study has also been nourished by the primary surveys on actual sites of selected 
women entrepreneurs in Aligarh city to know the problems encountered by them in 
running their micro enterprises, which directly helped in collecting the required data 
and estimates. The research work has involved a robust and in-depth study for 
assessing the status of women entrepreneurships in the study area. The case study 
incorporates that, how the selected women entrepreneurs are engaged their ventures, 
type of businesses, what is their literacy status, their socio-economic conditions etc.  
Case study approach based on the information obtained through primary sampling 
provides opportunity of in-depth discussion with the women engaged in micro 
enterprises. Following socio-economic indicators or variables were used for 
examining the selected women entrepreneurs: 
a) Size of enterprise 
b) Sector of enterprising activity 
c) educational qualifications of women entrepreneur  
d) Age structure of selected respondent entrepreneurs 
e) Area of operation of selected women managed enterprise 
f) Category of Enterprise 
g) Situation of Enterprise 
h) Financial status of selected women managed enterprise 
i) Awareness of government schemes and programmes 
j) Obstacles in running an enterprise.  
 
During primary survey, the selected respondents were requested to give their 
opinions on different variables. Individual information was collected in the form of 
dataset which was computed and tabulated to present the results in the form of simple 
percentages and averages. 
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Moreover, some calculations to present the profile of the study area were done on 
the basis of following indicators: 
a) Population growth of Aligarh in per cent.  
b) Density of population in Aligarh: number of persons per sq. km.  
۲܍ܖܛܑܜܡ = ܂ܗܜ܉ܔ  ۾ܗܘܝܔ܉ܜܑܗܖ
܂ܗܜ܉ܔ ۯܚ܍܉ ܑܖ ܛܙ.ܓܕ.  
 
c) Sex ratio in Aligarh: calculated as number of females per thousand male 
populations.  
 
܁܍ܠ ܀܉ܜܑܗ = ܂ܗܜ܉ܔ ۴܍ܕ܉ܔ܍ ۾ܗܘܝܔ܉ܜܑܗܖ
܂ܗܜ܉ܔ ۻ܉ܔ܍ ۾ܗܘܝܔ܉ܜܑܗܖ  ܠ ૚૙૙૙ 
 
Therefore in addition to secondary statistical data, a primary survey of 
randomly selected women entrepreneurs covering different categories was conducted 
for collection of primary information. For the purpose of empirical study of the status 
of women entrepreneurship in Aligarh city, a primary survey was conducted during 
2011-12 by selecting 100 women entrepreneurs working in unorganized sector. This 
was done through questionnaire based interviews of selected women entrepreneurs. 
Relevant information was also acquired through personal observations on actual sites 
of the problem.  
Statistical Analysis and Interpretation of Data 
The research work presented in the thesis is an outcome of qualitative analysis that 
involved the application of statistical methods and interpretations of data. Statistical 
information used in this study was obtained from records of various government 
departments, organizations, national and international research agencies. On the basis 
of data collected and primary information needed for this research work the 
presentation was comprehended. 
Analysis of data and information obtained was done with the help of 
calculations based on simple percentages and average values from tabulated data sets. 
To display the results various statistical diagrams were used. These include pie-charts, 
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wheel graphs, bar diagram etc. Moreover, the presentation of research work has been 
comprehended with the help of smart art graphical illustrations. 
 
1.7  ABOUT THE STUDY AREA 
The present research study was conducted by taking the Uttar Pradesh state of India in 
general and Aligarh as one of its district as specific case study.  
Uttar Pradesh is the rainbow land where the multi-hued Indian Culture has 
blossomed from times immemorial. Blessed with a variety of geographical land and 
many cultural diversities Uttar Pradesh, has been the area of activity of historical 
heroes like - Rama, Krishna, Buddha, Mahavira, Ashoka, Harsha, Akbar and 
Mahatma Gandhi. Rich and tranquil expanses of meadows, perennial rivers, dense 
forests and fertile soil of Uttar Pradesh have contributed numerous golden chapters to 
the annals of Indian History. Dotted with various holy shrines and pilgrim places, full 
of joyous festivals, it plays an important role in the politics, education, culture, 
industry, agriculture and tourism of India. 
The state is garlanded by the Ganga and Yamuna rivers, the two pious rivers 
of Indian mythology. Uttar Pradesh is surrounded by Bihar in the east, Madhya 
Pradesh in the south, Rajasthan, Delhi, Himachal Pradesh and Haryana in the west 
and Uttarakhand in the north and Nepal touches its northern borders. Thus, the state 
assumes strategic importance for Indian defence. Its area of 2,36,286 sq kms lies 
between latitude 24o to 31o and longitude 77o to 84o East. Area wise it is the fourth 
largest State of India.  
The British East India Company came into contact with the Awadh rulers 
during the reign of third Nawab of Awadh. There is no doubt that the history of Uttar 
Pradesh has run concurrently with the history of the country during and after the 
British rule, but it is also well-known that the contribution of the people of the State in 
National Freedom Movement had been significant. 
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Fig. 1.1 Location of the Study Area 
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As far as Aligarh is concerned, it is located in the western part of the state of 
Uttar Pradesh. The city is situated about 130 km southeast of New Delhi, the National 
Capital of India. It lies in the alluvial tract formed by the rivers of the Ganga and 
Yamuna (Fig. 1.1). The city lies in the middle portion of the doab, the land between 
the Ganga and the Yamuna rivers. From agricultural and industrial point of view this 
tract is one of the most important lands in northern India. India’s longest road the 
Grand Trunk Road (NH- 91), the Agra-Moradabad Road (NH- 93) and the Delhi-
Howrah rail route traverse the Aligarh through its centre. The total geographical area 
of Aligarh district is 3648.31 sq km. It is 32th largest district of the state of Uttar 
Pradesh and 38th largest in India in terms of total area. Aligarh is one is the 
administrative headquarters of Aligarh district, Aligarh Police Range and Aligarh 
Division, and has a population of about one million (estimate). Aligarh city emerged 
as an important economic and political centre of Uttar Pradesh. 
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Table 1.1   Population Growth in Aligarh City (1901-2011) 
Census Year Total Population Decennial Actual 
Increase  
Decennial Growth  
(in per cent) 
1901    72,084 - - 
1911    66,344             -  5,740 -  7.96 
1921    66,963                + 619 +  0.93 
1931    83,878     +16,915 +25.26 
1941 1,12,655     +98,777 +34.31 
1951 1,41,618     +28,963 +25.71 
1961 1,85,020     +43,402 +30.65 
1971 2,52,314     +67,294 +36.37 
1981 3,20,861     +68,547 +27.17 
1991 4,80,520  +1,59,659 +49.75 
2001 6,69,087 +1,88,567 +39.24 
2006 7,89,529 +1,20,442 +18.00 
  2011* 8,72,575 +2,03,488 +30.41 
       Source: Census of India 2001 and 2011 (provisional) 
 
As per the reports of the Census of 2011, population of Aligarh city was 
8,72,575 persons; in which males and females constituted 4,63,123 persons and 
4,09,452 persons, respectively with a growth rate of 30.41 per cent (Table 1.1). The 
sex ratio in Aligarh city was 884 females per 1000 males.   
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Table 1.2   Aligarh District Information at a Glance 
Aligarh District at a Glance 
Description 2001 2011 
Actual Population 29,92,286 36,73,849 
Male 16,07,402 19,58,536 
Female 13,84,884 17,15,313 
Population Growth (in per cent) 22.15 22.78 
Area (in Sq.km) 3,649 3,649 
Density (persons/sq.km) 820 1,007 
Per cent share to U.P. Population 1.80 1.84 
                       Source: Census of India 2001 and 2011  
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Table 1.3  Aligarh City Information at a Glance 
Aligarh City at a Glance 
Description 2001 2011 
City Population 6,69,087 8,72,575 
Male 354,616 463,123 
Female 314,471 409,452 
Population Growth (in per cent) 39.24 30.41 
Area (in Sq.km) 40.43 >50.54* 
Density (persons/sq.km) 16,549 17,265 
Per cent share to U.P urban Pop. 1.93 1.96 
                     Source: Census of India 2001 and 2011 
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Out of the total Aligarh population for 2011 census, 33.11 percent lives in 
urban centers of the district, while 66.89 per cent population of Aligarh districts lives 
in rural areas of villages. In total 1,216,581 people lives in urban centres of which 
males are 646,035 and females are 570,546, whereas the population living in rural 
areas was 2,457,268 of which males and females are 1,312,501 and 1,144,767 
respectively. As per the Census 2011, the sex Ratio in urban areas of Aligarh district 
was 883, while in rural areas of Aligarh district, sex ratio was 872 females per 1000 
males.  
Aligarh till 18 century was known by the name of Kol or Koil (named after 
kolis tribe) but when British occupied the land in 1803 the present fo rm o f  
district came into existence. Presently, Aligarh tehsil ( sub  d ivis io n o f  
d is t r ic t )  is also known as Kol. Aligarh is marked with Aligarh Muslim University, 
having an international fame where students from all the part of world, particularly 
form Muslims countries come for learning. Locks and brass art crafts are 
manufactured in Aligarh District. The locks of Aligarh are so famous that is why it 
is also known as Tala Nagari (Lock’s Town). The district even exports brass and 
other metal hardware items, statues etc. to different countries of the world. 
1.8   PLAN OF THE STUDY 
 
Present study has been planned into five chapters. The First Chapter comprises the 
introduction of the study. Besides, this chapter also incorporates statement of the 
problem; importance and scope of the study; objectives; hypotheses; and database and 
methodology.  
The Second Chapter review out the different literature belongs to 
studies/researches already done in the field of entrepreneurships; women managed 
micro enterprises, financial agencies involved in micro enterprises managed by 
women.  
The Third Chapter deals with an overview of the background MSME and its 
role in dealing with micro enterprises by taking the national and international 
perspectives. It also covers the total coverage about the concept and definitions micro 
enterprises, the contribution of women managed micro enterprises towards women 
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empowerment and role of MSMEs in developing, promoting assisting and financing 
these enterprises. 
The Fourth Chapter deals with the status of micro enterprises in Uttar 
Pradesh along with the explanation about women entrepreneurs, financial services and 
schemes of the government for their implementation. It also highlights various 
problems and prospects of women entrepreneurships in Uttar Pradesh.  
The Fifth Chapter examines the status of women managed micro enterprises 
in Aligarh in the form of a case study. It covers the historical background of industries 
and economic development in Aligarh. It also highlights problem and prospects faced 
by micro entrepreneurs. 
In the end the thesis has been appended with a comprehensive conclusion of 
the study and suggests various measures for the welfare and benefits of women 
entrepreneurships’ development.  In this way, the actual plan of research was framed 
and presented in the form of thesis. 
 
 
 
 
 
 
 
 
 
 
 
 
Chapter 2 
 
REVIEW OF LITERATURE  
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CHAPTER  II 
REVIEW OF LITERATURE  
 
Entrepreneurship among women, no doubt improves the wealth of the nation 
in general and of the family in particular. Women today are more willing to take up 
activities that were once considered the preserve of men, and have proved that they 
are second to no one with respect to contribution to the growth of the economy. 
Women entrepreneurship must be moulded properly with entrepreneurial traits and 
skills to meet the changes in trends, challenges global markets and also be competent 
enough to sustain and strive for excellence in the entrepreneurial arena. In this regard 
several researches have been conducted at national and international. A few have been 
summarised below in the form of present chapter of literature review. 
In an article by Amitabh Shukla (2011) thrown a light on the position of 
entrepreneurship’s status of India in the world. India ranks 2nd in Total 
Entrepreneurship Activity (TEA) according to the Global Entrepreneurship Monitor 
Report for the year 2002. In India the number of start-up entrepreneurs may be less 
but India ranks the highest among a group of countries in necessity based 
entrepreneurship which associated with developing countries. Certainly there are 
problems too lack of capital and mentors. These are other factors also affecting 
entrepreneurship in India like young people coming out of colleges switch to IT 
sector. The other sectors starve for critical talent. The rest are mediocre and technical 
talent is scarce. Through the middle class has a huge potential, if tapped can influence 
the products and services and services. Social aspects also have an effect on the 
development of entrepreneurship in India. Like Rajasthan and Gujarat reflects 
entrepreneurship and more people are involved in entrepreneurial activities, but other 
states in India does not reflect so much. 
The development of women entrepreneurship is an essential part of the human 
resource development mainly, in the rural areas. 
Meenu Goyal- Jai Prakash (2011) in their research paper states that despite 
the entire social hurdle India is brimming with the success stories of women. They 
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stand high for their efforts and achievements. The women leaders are assertive, 
persuasive and willing to take risk. They managed to survive and succeed in this cut 
throat competition with their hard work, diligence and perseverance. Ability to learn 
quickly from her persuasiveness, open style of problem solving, willingness to the 
risks and chances ability to motivate people, knowing how to win and lose gracefully 
are the strengths of Indian women entrepreneurs. Women entrepreneur is a person 
who accepts challenging role to meet her needs and become economically 
independent. A strong desire to do something positive is an inbuilt quality of women 
entrepreneur. 
The small scale sector consists of both organized & unorganized units. The 
presence of the unorganized sector in the industrial sector cannot be ignored in a 
developing country like India. From the point of employment generation, the 
unorganized sector is more important in a labour abundant country. In 2000-01, this 
sector constituted 86.4% of the employment, 25.2% of the gross value added, 20.5% 
of the fixed capital and 16.9% of the total output of the whole manufacturing sector 
(NSSO 2002). So, Sreepriya, S. (2007) in her article has defined technical efficiency 
as a major of how efficiently inputs are transformed to a given level of output. 
Performance of the unorganized sector depends on the investment. Highest share of 
investment leads to the better performance of the industries.  
Satpal Sunil Phougat and Silender Hoods (2010) stated that there is 
diversity in the activities of Self-Help Group activities in the State Highest amount of 
resource have been spent on primary sector and mainly on milk cattle. There is less 
attention has given in other areas such as handlooms, handicrafts and other activities 
in the State. The problem of marketing of the goods by Self-Help Groups is a big 
constraint in achieving the targets. So, mere is need for proper attention to solve such 
type of problems under SGSY. 
Sathiabama, K, (2010) deals with empowerment of rural women through 
entrepreneurship & the advantages of entrepreneurship among the rural women. 
Entrepreneurship is a dynamic process of creating incremental wealth. Microfinance 
is agenda for empowering poor women Micro-enterprise is an effective instrument of 
social and economic development. Entrepreneurship development among rural 
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women helps to enhance their personal capabilities and increase decision making 
status in the family and society as a whole. The Micro-Entrepreneurships are 
strengthening the women empowerment and remove the gender inequalities. 
In recent years there has been a growing interest in the role that SMEs can 
play in economic development among policy makers, consultants and academicians. 
Despite this growth, SMEs has not attracted much research efforts. More studies are 
therefore needed to examine this important aspect of SMEs, such studies while 
contributing to the small business literature, would also be very useful to small 
emphasize on skill & knowledge based activities. Additionally, these SMEs are found 
to be more adaptable to their existing business environment. Today more and more 
countries are realizing that collectively SMEs economic contributions are almost as 
significant as. 
Tonmoyee Banerjee (2009) his case study made an effort to estimate the 
impact of Self-Help Groups created under SGSY programme and has been observed 
that income generation through group activities has improved the average income of 
group members, but the inequality of distribution of income is high among the group 
members than that of non-group members. Further there has been a significant decline 
in the medical expenditure and school drop-out rate in the families of group members 
than that of non-group members. 
Ganapathi and Sannasi (2008) highlighted the factors influencing i.e. 
women entrepreneurs, the study highlighted the common features of women 
entrepreneurs, challenges faced by them while undertaking the entrepreneurial 
activities and the necessary strategies to overcome the challenges, the study concluded 
that women must be motivated to establish business in the interest of the family 
income in particular and national income in general. Although, SMEs may not match 
the resources and capabilities of larger companies, they are viewed as important 
sources of new jobs, innovations and growth. 
Bimlasen (2007) mentioned in her study that, the empowerment is an active 
process of enabling women to realize their identity, potentiality and power in all 
spheres of their lives. There are several indicators of employment on the industrial 
level, participation in crucial decision-making process, ability to prevent violence, 
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self-confidence and self-esteem, improved health and nutrition conditions and at the 
community level, existence of women's organisation. 
Anjuli Sharma and Vandana Kaushik (2007) have studied the role of rural women 
in the economic and social development of India. The study reveals that, more than 90 
per cent of rural women in India are unskilled and restricted to low paid occupations. 
Entrepreneurship is a viable setup to development economically, socially and 
technologically improved quality of life. The role of SHGs is emerging as a promising 
tool in this context. The enterprises would lead to benefits not only to the individual 
women but also to the family, community and to the per capital income of India as a 
whole. Development of women entrepreneurship is quite low. Recently, women have 
become aware of their rights and capabilities. But this awakening is more visible 
among higher class women than middle class women.  
Sanjukta Mishra (2009) in her paper focuses on women entrepreneurs. The 
paper genuinely crosses the distances between the awful domestic situations faced by 
women prior to the development of women entrepreneurship in today's world. In this 
dynamic world, women entrepreneurs are an important part of Global Quest Fifth- 
Sustainable Development and Social Progress. But in India women are lagging 
behind. It is only for 5th five year plan (1974-78) onwards their role has been 
explicitly recognized. It is a shift from women welfare to women development. The 
state wise percentage of women entrepreneurship in India is Tamil Nadu 30.36% 
Kerala 38.91% UP. 39.84% Punjab 33.77% Maharashtra 32.12% Gujarat 39.72% 
Karnataka 26.84%, M.P. 28.38% other states & UTs 28.71%. Women 
entrepreneurship is on rising scale still with hard steps to climb the conquest. 
Natarajan P. (2007) in his study on Micro Enterprises, Self Help Groups and 
Rural Entrepreneurship, explained that micro enterprise is considered as an income 
generating activity for Self-Help Group members through which they have developed 
their skills. It generates employment opportunities and leads to utilizing the local 
resources. 
Sakunthalai and Ramakrishnaii (2006) the concept of SHG is catching up 
as the most viable means to empower women, especially at the grass-root level 
Women have shown extraordinary dynamism in organizing themselves in group 
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activities for income generation, better bargaining power and improvement in the 
quality of life.  Some advantages through Self-Help groups in the villages and in the 
community are inculcation of the spirit of 'Self-Help; collective action for 
development women begin to form similar group seeing the success of the other 
SHGs. family welfare through social awareness women, enhanced social status from 
secondary to primary economic independence, voicing and acting against social 
injustices, problem solving ability and increased consciousness. 
Mohanam (2006) said that the micro-credit system has particular relevance to 
women and their empowerment, considering the historical perspective of the 
involvement of women in the thrift and credit activity. The role of NGOs is moral 
significant and pronounced in the sphere of micro-credit The rich experience of 
NCJOs and their problem is a potential factor that affirms their elevated role in the 
sphere of micro-credit. He has also averred that most of the poor women are either 
micro- entrepreneurs or self-employed in the informal sector. Only 4 percent of the 
Indian rural women are engaged in rural wage employment whereas 60 per cent 
survive through self-employment. 
Loganathan, P. and Asokan, R. (2007) in their article - "Micro Enterprises in 
South Asia", while narrating the contribution of micro enterprises to the overall 
economic growth and Gross Domestic Product (GDP) of South Asian countries, stated 
that the micro enterprises contribute to half of the Industrial GDP, 82 percent of the 
total industrial sector employment in Bangladesh, 98 percent of all establishment, 63 
per cent of the value added, more than 80 per cent of the national value addition in the 
manufacturing sector in Nepal and to 30 per cent of GDP in Pakistan. The study 
further stated that NABARD, Banks and Self-Help Groups are involved interestingly 
to establishing micro enterprises through micro finance. 
Velu Suresh Kumar (2005) has mentioned in his article, "Women 
Empowerment Success through Self Help Groups', that apart from financial aspects, it 
also becomes a platform for exchanging ideas regarding prevention of AIDS, dowry, 
nutrition, marital laws, literacy, sanitation , children rearing etc. He has also pointed 
put that leadership qualities developed through SHG meetings have seen 2500 women 
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becoming presidents or members of panchayats (local governing body at village 
level) and local bodies in the States.  
Leelavathy (2004) has expressed in her paper SHG is a creamy layer for 
women's social states' that the SHGs remove the curse of money lenders SHGs. are 
die ladder for upliftment of the down-trodden  I economically and socially. She has 
also pointed out that the SHSs are taking up construction work for their hamlets like 
lying of roads, closing down of liquor shops, contributing to the rehabilitation works 
and   management of their village affairs. 
Aliva Mohanty (2004) has analysed different problems faced by women 
entrepreneurs. Women constitute 2/3rd of the population Below Poverty Line (BPL) 
in our country. Small and cottage industries with low capital investment significantly 
contribute to the development of growth of rural economy. Mohanty has added that 
the most of women micro-entrepreneurs are less educated and have not cross the 
boundary of general education & literacy. The problems are encountered by women 
beneficiaries in the process of planning and implementation of the respective small 
&tiny enterprises at various stages. The more problems are faced by micro-
entrepreneurs in case of operation, management and marketing of products. She has 
quoted the figures that out of 34280 Small Scale Industrial Units set up in Orissa 
during 1990-91 to 2001-02 only 2341 have been set up by women entrepreneurs. The 
micro-entrepreneurs face the problem in the process of registration & acceptance of 
the scheme due to the excessive delay in process of their applications. Another 
problem is of raw material commodities & services. The marketing operations of 
small enterprises are mostly localized & involve direct sales and transaction with final 
consumer. 
Shri Mahila Griha Udyog Lijjat Papad started by a few lower class women 
to supplement the income of their family by working from home. It all began on 15th 
March, 1959 as a united effort by seven women at making papad (a popular Indian 
snack) on the terrace of their flats. These seven women decided to take over this 
venture along with its loss of Rs 80/-. This has been quoted in the article by Malathi 
Ramanathan (2004). The growth of the Lijjat Institution was a grass roots movement 
that was capable of a self sustaining & self propelling growth. These women belong 
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to the disadvantage section of the society so; the driving force came not from above 
but from below. The character of work belongs to the traditional model of women's 
work. This was a double edged sword brought them out of their homes and their 
horizons broaden through participation in the multi-furious activities of the institution 
thereby increasing their self-reliance. 
Rosappu and Kalyana Sundar (2004) have discussed in their article. 
Economic Independence through Self Group' that in the absence of extra time and 
government jobs, the role of SHGs in generating funds, getting loan from the banks 
and indulging in various business like making soaps, mats, chocolates, pappads 
building toilets, coconut shell spoons running tea shops, stone quarries, installing gas 
plants and solar energy networks is highly commendable. 
Venkatachalam and Jayaprakash (2004) have described in their article, Self 
Help Group in Dindigul District that the concept of SHG has sown the seeds for a 
silent revolution at the village level. It paves way for women to spell put their views 
and to participate in the local administration. They have also pointed that more than 
80% of SHGs are established in rural areas and only 5% is located in municipal areas. 
Senthil Vadivoo and Sekar (2004) have focused in their article "Self Help 
Group-A Movement for Women Empowerment" that empowering women is not just 
for meeting their economic needs but also for more holistic social development. In 
SHGs, collective action and solidarity is an important empowering mechanism. They 
are of the opinion that by empowerment, women would be able to develop self-
esteem, confidence realize their potential and enhance their collective bargaining 
power. 
Kala (2004) has mentioned in her article 'Economic Empowerment 'of 
Women through SHGs' that amongst all the states. Tamil Nadu has the fourth highest 
percentage of female-headed households in the country. The Tamil Nadu Women 
Development project (TNWDP) taken up for implementation under the name of 
'Mahalir Thittam' covered about 10 lakhs (one million) poor women of the State in the 
year 1997-98 Women SHGs share was 78% in March 1998. She has also stated that 
men SHGs accounted for 40% or more in only six States, viz. Karnataka, Gujarat, 
Rajasthan, Haryana, Madhya Pradesh and Meghalaya. 
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Sabyasachi Das (2008) has explained in his article "Self Help Groups and 
Micro Credit Synergic Integration" that the inability of the credit institutions to deal 
with the credit requirement of the poor effectively has led to the emergence of micro-
finance or micro-credit system as an alternative credit system for the poor. He has 
also mentioned that in rural India, it can be seen that the poorer sections of the society 
and destitute cannot avail me credit from banks and other formal institutions due to 
their inability to deposit collateral security and mortgage property. At this point of 
view, micro-financing or group lending is being looked upon as the instrument that 
can be considered as the golden stick for poverty alleviation vis-a-viz rural 
development. 
Villi (2003) has highlighted in his article "Self Help Groups-Micro Enterprises 
(Some Issues Challenges, Alternatives)" That rural micro enterprises play a vital role 
in areas like promoting and generating avenues for rural employment utilization of 
local rural resources, skills development, promotion of rural entrepreneurship, 
mitigating regional imbalance, reducing rural urban disparity, arresting migration of 
rural labour to urban centres and creating capital assets in the rural areas itself. 
Rajamohan (2003) in his article "Activities of Self Help Groups in 
Virudhunagar District-A Study" has specified that according to a recent survey, 18 
lakhs families out of 41 lakhs families are below the poverty line in the State of Tamil 
Nadu and they have been covered by the SHGs. He has also indicated that the 
programme was launched in 1998 arid the total savings with 1.06 lakhs SHGs were 
Rs. 150 score. 
Om Raj Singh (2003) has indicated in his article 'Role of NGOs in fostering 
self help Group' that most of the SHGs have come up due to the dynamic leadership 
of certain individuals within a group or through the catalytic role played by the NGOs 
in developing such group. One such NGO is the MYREDA (Mysore Resettlement and 
Development Agency) whose mission is building of people's institutions. The 
building of appropriate people's institutions to marriage and control resources is an 
essential component for sustainability and for the confidence and self-reliance which 
is necessary to cope with external threats. He has also pointed out that the focus on 
institution building goes against the prevalent culture of patronage where benefits 
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flow to individuals with the right contracts MYRADA has over 100% groups of 
women with the focus on women's rights and access to and control of resources which 
they require to ensure a sustainable livelihood. 
Sivaramakrishnan (2003) has disclosed in his article 'Poverty Alleviation 
through Self help Group' that the poverty levels have reduced from 56.44% of India's 
population in 1973-74 to 37.27% in 1993-94. The IX Five year plan document 
envisages reducing rural poverty in the country from a level of 30.55% (35 million) 
by 2011. He has also mentioned that organization of the rural poof into Self-Help 
Groups is one of the ways to reduce the poverty. 
 Sivaramakrishnan (2003) explains that the Swarajayanti Gram Swarozgar 
Yojana    aims    at    establishing    a    large    number    of microenterprises in the 
rural areas, buildings upon the potential of the rural poor. The objective under SUSY 
is to bring every assisted family. Towards this end SUSY is conceived as a holistic 
programme of micro-enterprises covering all aspects of self-employment, viz. 
organization of the rural poor into Self- Help Groups and their capacity building, 
planning of activity clusters, infrastructure build up, technology, credit and marketing. 
An article by Irene Tinker (2000) essentially expresses the persistence of 
liberal economic values and their contrast with values given through gender pattern. 
How do these confronting values have an impact on development programming? The 
article throws light on the values incorporated through gender patterning has its effect 
on the economic behaviour on micro-entrepreneurs. Is it possible to distinguish 
women enterprises from those run by them? Lastly, how do the contrasting values 
influence development programming? Micro-enterprises constitute alternative 
systems of income production operating on the principle of a "human economy". Such 
principles are more sensitive to people than either the liberal or Marxist economic 
theories mat dominate most development planning today. The concept of "human 
economy" is a contemporary adaptation. 
S.K. Dhameja (2002) in his paper has described the hidden entrepreneurial 
potentials of women has gradually been changing with the growing sensitivity to the 
role and economic status in the society. Today, women entrepreneurs have broken 
away from the beaten track and are exploring new avenues of economic participation. 
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But, life for women entrepreneurs running micro-enterprises is not a bed of roses. 
They face peculiar problems. The individual woman entrepreneur single-handedly 
faces a plethora of seemingly endless problems.  
Prem Singh Dahiya et al. (2002) have described in their article Socio-
economic upliftment through Self Help Groups in Solan District of Himachal Pradesh 
that the success or the efficiency of micro finance interventions can be understood at 
three levels mainly (i) outreach and financial sustainability of the programme, (ii) 
income or poverty impact on the users and (iii) development of financial market at the 
local level. The economic impact is measured in terms of increase in annual 
incremental income. All SHGs recorded increase in income, overall is 94.3%. They 
have also pointed out that various parameters are used to measure the maturity of the 
households. These are (i) homogeneity, (ii) feeling of relevance of group formation 
(iii) awareness about objectives of groups (iv) participation and frequency of meetings 
(v) regularity of savings, (vi) repayment of loans and (vii) group participation in 
financial transactions. 
According to Sugima (2002), the empowerment of women covers both an 
individual and collective transformation. It strengthens their innate ability through 
acquiring knowledge, power and experience. Organizing and strengthening of 
women's Self-Help group: institutional collective action - collective action of 
members, ideology - Empowerment and Organizational structure - project managing 
unit -project implementation - NGOs-SHGs. This develops their ability to interact and 
communicate with each other. Thus, bringing about integrated development of women 
enterprises. To conclude, it may be said that through this collective action with the 
ideology of empowerment, SHG are fast emerging as women movement throughout 
the nation especially in Andhra Pradesh where 50 per cent of such SHGs in the 
country are formed. 
Archana Sinha (2002) observes that the SHGs are informal groups where 
members come together toward collective action for a common cause. The common 
need here is meeting their emergent economic needs without being dependent on 
outside help, the main objectives of SHG is to inculcate the habit of thrift, savings, 
banking culture, that is, availing the loan and repaying the same over a given period 
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of time and in the process, gain economic prosperity through credit. Hence, self-Help 
groups and micro-credit should be seen as one of components of a solution to 
accelerate the socio-economic development particularly of the rural poor women in 
India. A judicious mix of micro-credit along with other activities with emphasis on 
development and empowerment strategies and processes would certainly make micro-
credit an effective instrument of social and economic development particularly of the 
women in a holistic and integrated manner. 
Singh, et al. (2001) has explained in his article on Self-Help Groups that, the 
organizational functions are motivation, meeting, adopted of a fixed area of operation, 
monthly meeting fixation and collection of monthly thrift, maintenance of books of 
accounts, formulation of rules and regulations, increase in membership and framing of 
policies/programmes follow co-operative norms. He has also revealed that the social 
function are providing educational knowledge and information, providing idea of 
consumer protection and environment protection, preventing harmful diseases, 
eradication of poverty  and linkage with other agencies for socially useful activities. 
The Ministry of Human Resource Development (2001) pointed out that in 
order to enhance women's access to credit for consumption and production, the 
establishment of new and strengthening of existing micro-credit mechanisms and 
micro-finance institution will be undertaken so that the outreach of credit is enhanced. 
Other supportive measures would be taken to ensure adequate flow of credit financial 
institutions and banks, so that all women below poverty line have. 
Subramanian (2001) pointed out that the NGOs are useful in organizing Self-
Help Groups and in capacity building and in developing access to the institutions and 
resources of the State. However officials were suspicious of the role of NGOs who 
were perceived as undermining their power. When NGOs were allowed to implement 
government projects there was too much bureaucratic meddling. The long list to do's 
and don’ts of government procedure accord ill with NGO thinking and approach, m 
the recently restructured self-employment programme in the form of the Swarna 
Jayanthi Gram Swarojgar Yojana (SGSY), group schemes through the formation of 
SHGs have been overwhelmingly preferred. However, in none of the North Eastern 
BPL list are ready to organize households into SHGs to implement the programme. 
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Gurumoorthy (2000) pointed out that women's participation play a 
significant role in rural employment activities. The self-help would concentrate on all 
round development of the beneficiates and their village as a whole. The groups would 
undertake the responsibility if delivering non-credit service such as literacy, health 
and environment issues. The concept for achieving social and economic status it has 
also proved that it would bring on the mindset of the conservative and tradition bound 
illiterate women in rural areas. 
According to Veluraj (2001), the Nobeloid scholar and Indian Economist 
Amartya Sen expressed in his words that, "Unless women are empowerment, issues 
like literacy, health and population explosion will remain unresolved problems of the 
developing countries". In India, the majority of the women still continue to perform 
their traditional roles in the household and in agriculture. The women are the wives of 
men-the present scenario forces them to depend on men. Representation of women 
has never gone beyond eight per cent in parliament. 10 per cent in the State 
Assemblies, 13 per cent in senior management and administrative posts of 
government and-hence there is no equal opportunity. 
Kamath (2000) observed that unemployment is a major malady faced by the 
rural youth in our country. To motivate and facilitate unemployed youth to take up 
self-employment, Bank has established nine self-employment training institutes in the 
southern state, under the aegis of its trust. These institutes have been established 
keeping in view the national priorities, the number of women who have been 
benefited from the bank's financial assistance so far is an impressive six lakhs plus 
with an outstanding of Rs. 1216 cores. The bank totally assisted 6754 groups of which 
5304 are women group. These women group are backing a silent revolution in the 
rural areas ushering in social and economic empowerment. 
Dodkey (1999) explaining that self-Help groups are now gaining acceptance, 
as an alternative system of credit delivery, for meeting the credit needs especially to 
the people who are the poorest of poor generally comprising small marginal farmers. 
Landless agricultural labourers, rural artisans, womenfolk and other micro-
entrepreneurs, the SHGs are regarded as a support system to the exiting banking 
operations, the objectives of the SHGs is to inculcate the habit of thrift, savings, 
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banking culture, i.e., availing loan and repaying the some over a give economic 
prosperity through credit. The principles underlying the SHG model in India are 
almost identical to Bangladesh .concept, i.e. financing the poorest of the ensuring 
excellent recovery level and empowering women not just by meeting thir needs for 
consumption and productive loans but also through more holistic educative 
programmes on issues such as sanitation, family planning and the evil effect of liquor 
consumption in the family. 
Rajeswari and Sumangala (1999) explored the problems and prospects in 
women entrepreneurship and stated that women entrepreneurship enables to pool the 
small capital resources and skills available with women. It paves the way for fuller• 
.utilization of capital and also mobilizes the female human potential. 
Sivasubramanian (1999) in his study had stressed me elimination of poverty 
as one of the principle objectives of modern development strategy. In 1993, the below 
poverty line was 36 per cent The BPL data which worked out of 320 million people, 
224 million live in rural areas. The incidence of poverty had declined from 54.9 per 
cent in 1973-74 to 36 per cent in 1993-94. The salient features of antipoverty 
programmes are framed under various schemes to bring growth. In 1999, the reformed 
scheme of Swarnajayanthi Gram Swarozgar Yojana (SGSY) would be cantered on the 
concept of SHGs and cluster approach for reaching out the poor as art effective 
vehicle. Poverty can be attentively eradicated only when the poor start contributing to 
the growth process through a process of social mobilization, participatory approach 
and empowerment of the poor. Numerous barriers and tangible obstacles women are 
today entering the field of business in an increasing numbers. 
Bangladesh is a densely populated country with low per capita income, and 
low agricultural productivity. A large number of people are unemployed and 
population growth is high. Its industrial base is weak & employment opportunities are 
limited. Rapid population growth poses a grave threat to the economic development 
of the country. The mainstay of the Bangladeshi economy is agriculture and farmers 
still tend to use primitive and traditional technology. Sharmina Afrin (l999) in her 
article has described the role of MIDI & MIDAS as Micro-Enterprise Development 
Programs in Bangladesh. The Micro-Enterprise Development Initiative (MIDI) 
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program of the Micro Industries Development Assistance & Services (MIDAS) is one 
such attempt. She illustrates the main purpose of this initiative was to create an 
employment opportunities and promote entrepreneurs in Bangladesh by providing 
adequate financial, managerial and technical support & assistance in the enterprises 
MIDAS places great emphasis on the development of women entrepreneurs in 
Bangladesh and about 20% of all commercial & development activities of MIDAS are 
devoted to the development of women owned or women managed enterprises. In the 
later Stage Of her article, we come to know that apart from MIDAS & MIDI there are 
several organizations and agencies, involved in promoting micro-enterprises in 
Bangladesh.  
Even NGOs are also operating to develop micro-enterprises and small 
entrepreneurial Initiatives in the country. The data given by the author is like this. 
During 1993-94, MIDAS facilitates the creation and retention of 1060 jobs and 
between August 1994 and March 1995 it generated/retained 1535 jobs under the 
MIDI program. The performance of MIDAS in job retention was 66.67%, while m 
catalyzing new ventures it did not perform as well. Thus, MIDAS is performing better 
in sustaining existing activities, but not in stimulating new ones for potential 
entrepreneurs. MIDI needs to improve Its work in this sphere.  
Studies by Singh and Sengupta (1985) on Delhi Women Entrepreneurs, Shah 
(1995), Chandra (1997) on beneficiaries of National Alliance of young entrepreneurs 
in Delhi, and the other studies in different parts of India reveals certain diverse 
characteristics of Women Entrepreneurs. It is found that the performance of women 
entrepreneurs in manufacturing & service industries are both feminine and non-
feminine nature of products. Without any formal training, without any financial 
problems women are much concerned with expansion, diversification and 
modernization. 
Nima Guneerud Barg (1997) suggests that it is more difficult for women to 
start and be in business due to three reasons:  
a) Lack of previous opportunity to develop business skills;  
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b) expectations about entrepreneurship and women that influencing the granting 
of business credit and;  
c) domestic responsibilities that make them feel a conflict of roles.  
It is thus concluded that female entrepreneurs want freedom to combine 
responsibilities for the family with a fair income. They expressed the need for 
flexibility that has not been found among the male counterparts.   
 The paper written by Linda Mayoux (1995) provides a critical over view of 
Micro-Enterprises Development for Women. In this paper the author review some of 
the past and current experience of Micro-Enterprise programmes for women. The 
author argues that diversity of small- scale sector on the one hand and the complexity 
of constraints posed by poverty and inequality on the other hand, make the likelihood 
of any “Blueprint” for successful women’s micro-enterprise”, In the part 2 of this 
paper as the title suggests ‘From vicious to virtuous circle, she is hopeful that women 
may become successful entrepreneurs. Women entrepreneurs often do not have the 
power or control over resources within the family to separate business from household 
accounts. Many women do not have the time or the resources to consider expanding 
their business. In many cultures they are further constraint by restrictions on their 
movements outside the have and interactions with men causes serious problems in 
marketing. This is the vicious circle but the author is optimist in presenting different 
types of credit programmes and projects like commercial Bank Schemes, 
Intermediary Programmes, parallel programmes, poverty focused development Banks 
community Revealing loans.  
 Vinze Medha Dubhashi (1987) in her study found that women entrepreneurs 
are generally from middle class and the age doesn’t have a direct bearing on 
entrepreneurship.  
 Trainstein and Fernandes (1987) pointed out that the number of SHGs 
functioning in both rural and urban areas in the US also found deficit in the 
established human services as the main reason for their emergence. It showed that the 
existing services or systems are inadequate in meeting the needs of the people to be 
helped. As a result, SHGs are re-emerging in both the developed and developing 
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countries. Berna. J. (1960) too emphasized that, the family background is essential 
for starting the enterprise and the family support is found to be facilitating the 
entrepreneurial success.         
Therefore, all of the above reviewed studies have undertaken the studies on 
developing micro enterprises and raised the issues and problems of women who are 
engaged in different types of ventures. The responses of these studies have a positive 
response to the present study i.e. Problems and Prospects of Women Managed Micro 
Enterprises in U.P. - A Study of Aligarh.  
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CHAPTER III  
MICRO-ENTERPRISES AND ROLE OF MSMEs: 
 AN OVERVIEW 
 
3.1 CONCEPT AND DEFINITION OF MICRO-ENTERPRISES 
Concept of Entrepreneur 
The word ' entrepreneur' derives from the French word "Entreprendre" (to undertake). 
In the early 16th Century it was applied to persons engaged in military expeditions, 
and extend to cover construction and civil engineering activities in the 17th century, 
but during the 18tfl century , the word 'entrepreneur'  was used to refer to economic 
activities. Many authors have defined 'entrepreneur' differently. Generally, an 
entrepreneur is a person who combines capital and labour for production. According 
to Cantillion "entrepreneur is the agent who buys means of production at certain 
prices, in order to sell at prices that are certain at the moment at which he commits 
himself to his cost". According to P. F. Drucker" he is one who always (1) searches 
for change (2) responds to it (3) exploits it as an opportunity." 
Entrepreneurship is an innovative and dynamic process, where by a new 
enterprise is created entrepreneurs is a catalyst agent of change, which generates 
employment opportunities for others. The emergence of entrepreneurs in a society 
depends to a great extent on the economic, social religious, cultural and psychological 
factor prevailing in the society women entrepreneurs play an important role in local 
economics and a large percent of micro enterprises in developing countries are 
undertaken by women.  
The govt. of India has defined women entrepreneurs as “an enterprise owned 
and controlled by women having a minimum financial interest of 51 percent of the 
capital at giving at least 51 percent of the employment generated in the enterprises to 
women.      
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Micro & small enterprises (MSEs) constitute an important segment of the 
Indian economy, contributing around 39% of the country's manufacturing output and 
34% of its exports. It provides employment to around 29.5 million people in the rural 
& urban areas of the country. The process of economic liberalization and market 
reforms, while exposing the Indian MSEs to increasing levels of domestic and global 
competition has also opened up attractive possibilities of access to larger markets and 
of stronger and deeper linkages of MSEs with larger enterprises, improved 
manufacturing techniques & management processes can be sourced and adopted with 
greater ease. A robust and vibrant MSE segment can derive the benefits of these new 
opportunities provided appropriate enabling policies are put in place & measures for 
capacity building in public private mode are also initiated, in this environment of 
competition & rapid technological changes, the segment can then achieve higher 
sustained growth by enhancing its technological capabilities, improving its product & 
service quality to global standards and seeking ways of innovation. 
Concept of Micro-Enterprise 
The concept of Micro-Enterprise was propounded by Dr. Mohammad Yunus and 
emerged in the developing world through the Grameen Bank (banks of the poor) in 
the country of Bangladesh in 1976.  The bank was established for the purpose of 
making small loans to the poor − predominantly women – to help them obtain 
economic self-sufficiency. The fundamental principle behind the Grameen Bank is 
that credit is a human right. The Grameen Bank has been extremely successful, 
reporting a 97% rate of repayment.   Dr. Yunus has considered being the architect of 
the micro credit revolution. This strategy was highly effective as the bank grew 
exponentially; from fewer than 15,000 borrowers in 1980, Grameen bank had 2.34 
million members by 1998, 7.67 million at the end of 2008, 97% of whom are women, 
and 9.4 million today. 
Definitions of Micro-Enterprises 
A micro-enterprise is a type of small business, often unregistered, having five or 
fewer employees and requiring seed capital of not micro than $ 35,000. The term is 
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often used in Australia to refer to a business with a single owner operator and no 
employees.  
Micro-enterprise is frequently describes the home and farm based business 
with no employees other than the owners.  
In some countries states and provinces micro-enterprise makes up the vast 
majority of the work force. The term can also be used to describe a new venture in its 
early formation such as a new technology company that is just forming or in a 
research & development stage.  
A micro enterprise is a very small business unit run by an owner of modest 
means, usually with few or no other employees. Common activities include dairy, 
poultry, sheep rearing, tailoring, fishing fending, and sale of forest products, bullock 
leading pig rearing child care, catering, and cosmetology. Selling articles in shops or 
running a beauty salons etc. But, micro enterprise excludes one person small 
businesses owned by professionals such as doctors, lawyers, or computer programme 
and it also excludes hobbyists such on their selling handmade arts and crafts at 
weekend shows who are not really baying to make money.  
Micro Enterprise can also be defined as income generating activity that 
employs 1-5 workers. It usually state informally housing local resource from the 
family with the objective of adding more revenue to the family kit to meet the needs.  
Thus, the micro-enterprises have been defined in several ways. In India it has 
been taken into account on the basis of following features:  
a) Investment between Rs. 5,000 and Rs. 2.5 lakhs 
b) Individual or group based poor people.  
c) The entrepreneurs should earn a monthly income of at least Rs. 15000/-. 
d) The turn over must be between Rupees one lakh and five lakhs early.  
e) Enterprise fully owned, managed and operated by members themselves, 
preferably women below poverty time families as entrepreneurs.  
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Major initiatives and measures taken by the government to enable MSEs 
enhance their competitive strength, address the challenges of competition and avail of 
the benefits of the global market include: 
i)  Enactment of the Micro, Small & Medium Enterprises Development 
(MSMED) Act, 2006. 
ii)  Amendment to the Khadi and village Industries commission Act, 1956 
introducing several new features to facilitate professionalism in the operations 
of the Commission as well as field-level formal and structured consultations 
with all segments of stakeholders. The new commission has been constituted.  
iii)  A package for Promotion of Micro & small Enterprises has been approved 
recently to address most of the concerns in the areas such as credit, cluster-
based development, infrastructure, technology & marketing, capacity building 
of MSEs Associations and support to women entrepreneurs are the other 
important features of this package. 
iv)  Empowered Group of Ministers (EGOM) under the Chairmanship of the 
External Affairs Minister has been set up to lay down a comprehensive policy 
for cluster development and oversee its implementation. 
v)  Under the credit Guarantee Scheme, life insurance cover for chief promoters 
of units provided guarantee cover by the credit Guarantee Fund Trust for small 
industries (CGFTSI) has been introduced. Further, the onetime guarantee fee 
under the scheme has been reduced from 2.5% to 1.5% with effect from April 
1st, 2006. 
vi)  After due consultation with the stakeholders, 180 items reserved for exclusive 
manufacture in micro & small enterprises have been de-reserved on May 
16th,2006 and 87 such items have been de-reserved on Jan. 22nd, 2007. 
 
MSMED Act, 2006: The salient features of the MSMED Act, 2006 are as 
given below: 
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1. It provides the first ever legal framework for the recognition of the concept of 
"enterprise" (comprising both manufacturing & services) and integrating the three 
tiers of these enterprises, viz., micro, small and medium. 
 
2. Under the Act, enterprises have been categorized broadly into those engaged in 
(i) manufacturing and (ii) providing/rendering of services. Both categories have 
been further classified into micro, small & medium enterprises based on their 
investment in plant & machinery (for manufacturing enterprises) or in equipment 
(in case of enterprises providing or rendering services) as under: 
 
A. Manufacturing Enterprises: In Micro-Enterprises investment is upto Rs 25 
lakhs. Small Enterprises- investment is above Rs 25 lakhs and upto Rs 5 
crores. Medium Enterprises-investment is above Rs 5 crores and upto RS. 10 
crores. 
 
B. Service Enterprises: Micro-enterprises->investment is upto RS 10 lakhs. 
Small enterprises-investment is above Rs 10 lakhs and upto Rs 2 crores. 
Medium enterprises-investment is above Rs 2 crores and upto Rs 5 crores. 
Both categories have been further classified into micro small and medium 
enterprises based as their investment in plant and machinery (for manufacturing 
enterprise) or on equipments in case of enterprises providing or reddening services.  
The Act provides for a statutory consultative mechanism at the national level 
with wide representation of all sections of stakeholders, particularly the three classes 
of enterprises and with a wide range of advisory functions and an Advisory committee 
to assist the Board & Centre/State Governments. The other features include:  
i) establishment of specific funds for the promotion, development & 
enhancement of competitiveness of these enterprises;  
ii)  notifications of schemes/programmes for this purpose, and  
iii)  progressive credit policies and practices. 
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The Micro small and medium Enterprises Development (MSMED) Act, 2006 
seeks to facilitate the Development of these enterprises and also enhance their 
competitiveness. It provides the first even legal framework for recognition of the 
concept of “Enterprises” which emprises. Both manufacturing and service entities 
seeks to integrate the three to or of thee enterprises namely, Micro, small and medium 
the Act also provide for a statutory consultative mechanism at the national level with 
balanced representation all enterprises and with a wide range of advisory fenestrations 
as per MSME Act. The enterprises are classified into manufacturing and service 
enterprises based on their investment in plant and machinery equipment (excluding 
land). 
Why Micro-Enterprise? 
Micro-Enterprise is a proven way to earn extra income to supplement 
household income.  Micro-enterprise helps women have the flexibility they need to 
balance their home and work responsibilities.   For many people with  lower incomes, 
micro-enterprise  provides the opportunity for  individuals to develop their talents & 
skills  and use them to improve their financial  well   being,   it helps immigrants &  
refugees  have  sustainable income in  cases where they lack the necessary 
certifications,   licenses,   language  skills or  networks  to find professional  jobs for 
which they,   in their own countries may be qualified. Micro-Enterprises in India are 
very much associated with women self help groups (SHGs).  
SHGs consist of members who are poor, having low saving capacity and 
generally depending on money lenders on private sources for meeting then 
consumption and emergent needs. A typical SHG will comprise of minded individuals 
who volunteer to some small amounts of money in a common pool, out of which need 
based loans are given to members for meeting their emergent credit requirement based 
on the prentices decided by the group. The group member take collective decisions on 
all matters including the relating in terms of credit viz. purpose, size interest rate and 
repayment period. They exercise close supervision on utilization of loans and exert 
peer and normal pressure on then has to constitute to continue savings and repay loans 
promptly on time. In other words SHG can be referred to as a group of poor persons 
who own manage and control a micro book of then own.  
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3.2 STATUS OF MICRO-ENTERPRISES: INTERNATIONAL 
PERSPECTIVES 
History of   Micro-Enterprises 
In general, a microenterprise is considered a small business employing nine 
people or less, and has a capital asset of less than PhP 3,000,000. Internationally, most 
microenterprises are family businesses employing one or two persons. These micro-
entrepreneurs operate microenterprises by choice. Most microenterprise owners are 
primarily interested in earning a living to support themselves and their families. They 
only grow the business when something in their lives changes and they need to 
generate a larger income. According to information found on the Census.gov website, 
microenterprises make up 95% of the 28 million US companies tracked by the census. 
Microenterprise is a common aspect in business communities everywhere. 
The terms microenterprise and micro business have the same meaning, though 
traditionally when referring to a small business financed by micro-credit the term 
microenterprise is used. Similarly, when referring to a small, usually legal business 
that is not financed by microcredit, the term micro business is used. 
There is growing evidence all over the world that Small and Medium 
Enterprises (SMEs) play a significant role in the national economic development of 
any country. They provide majority of new jobs and produce much of the creativity 
and innovation that fuels economic progress. The extra growth over the past several 
years throughout the industrialized countries has been due to the growth of SMEs. In 
India, the Ministry of Micro, Small and Medium Enterprises (MSME) is 
implementing the promotional schemes for the development of micro, small and 
medium enterprises. The schemes and programmes generally focus on capacity 
building in states and regions; nevertheless, there are a few schemes and programmes, 
which are individual beneficiary-oriented. 
Female Labour Force Participation 
According to the International Labour Organization (ILO) labour force participation 
rate is the proportion of the population ages 15 and older that is economically active: 
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all people who supply labour for the production of goods and services during a 
specified period. As per the estimates of ILO during 2011-2014 female labour force 
participation in selected countries of the world has been presented in table 3.2. 
Women in South Asia are far less likely than men to have a job or to be 
looking for one. While 80 per cent of men in the region are either employed or 
searching for a job, the number for women is a lot lower: 32 per cent. These low rates 
are largely due to cultural attitudes and social norms about women in the workplace. 
But in some parts of South Asia, women’s participation in the labour market is 
dropping further and is increasingly being seen as one of the main causes behind the 
slow growth in employment. One such place is India. According to the ILO’s Global 
Employment Trends Report (2013), India’s labour force participation rate for women 
fell from just over 37 per cent in 2004-05 to 29 per cent in 2009-10. Out of 131 
countries with available data, India ranks 11th from the bottom in female labour force 
participation.  
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Table 3.1 Female Labour Force Participation Rate in Selected Countries of the 
World During 2011-2014. 
Country 2011  2012  2013 2014  
Afghanistan  16 16 16 16 
Argentina 47 47 48 48 
Australia 59 59 59 59 
Bangladesh 57 57 57 58 
Belgium  47 47 48 48 
Bhutan  66 66 67 67 
Brazil 60 60 59 59 
Canada 62 62 62 61 
China 64 64 64 64 
Denmark 60 59 59 59 
France  51 51 51 51 
Germany 54 54 54 54 
India 28 27 27 27 
Iran, Islamic Rep. 16 16 17 17 
Japan 48 48 49 49 
Malaysia  44 44 44 45 
New Zealand  62 62 62 62 
Nigeria  48 48 48 48 
Pakistan 24 24 25 25 
Philippines  51 51 51 51 
Russian Federation 57 57 57 57 
Saudi Arabia  18 18 20 20 
Singapore 58 59 59 59 
South Africa  44 44 45 45 
Sri Lanka  35 35 35 35 
Thailand  64 64 64 64 
United Arab Emirates  46 47 47 46 
United Kingdom 56 56 56 56 
United States 57 57 56 56 
  Source: World Bank Datasets (Modelled ILO estimates). 
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“Despite very rapid economic growth in India in recent years, we’re observing 
declining female labour force participation rates across all age groups, across all 
education levels, and in both urban and rural areas,” said ILO economist Steven 
Kapsos during a presentation of the report in India. 
In terms of declining employment opportunities, occupational segregation 
appears to play an important role in holding women back: Women in India tend to be 
grouped in certain industries and occupations, such as basic agriculture, sales and 
elementary services and handicraft manufacturing.  
"Failure to allow women full access to the labour market is an under-
utilization of human resources that holds back productivity and economic growth,"  
Micro-Enterprise in United States of America  
Micro-enterprise in the United States is different from other models used around the 
world,   but its goals & core values are the same.   The philosophy of micro-enterprise 
in the U.S. recognizes the fundamental ability of people to apply their individual   
talents,   creativity and hard work to better their lives. Micro-enterprise  programs  
build on  the  unique  ideas & skills of entrepreneurs  and would be entrepreneurs  by 
providing  business  assistance and small  amounts of credit to support the 
development or start up of a small business. These  programs  not only provide access  
to credit,   but  also offer technical   assistance  in  supportive environments  that  
reinforce the  belief that people can  and do  improve their lives through initiative and  
hard work. 
Micro-enterprises in developed countries comprise the small   end  (by size)   
of the small   business  sector,   whereas,   in developing countries micro-enterprises  
comprise the vast majority of the small  business sector which  is  the  result of the  
relative lack of formal   sector jobs available for poor. Women entrepreneurs are key 
players in any developing country particularly in terms of their contribution to 
economic development. In recent years, even among the developed countries like 
USA and Canada, Women's role in terms of their share in small business has been 
increasing. The facts of a study: Conducted by TIT, New Delhi are summarised 
below: 
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i) Women own one-third of small business in USA and Canada. 
ii) Britain has seen an increase of over three times of women in workforce than 
that of men even since 1960s. 
iii) Women make for 40 percent of total work force in Asian Countries. 
iv) In China, women outnumber men by at least two times when it to starting 
business there. 
v) In Japan, the percentage of women entrepreneurs increased from 2.4 percent in 
1980 to 5.2 per cent in 1995. 
In Australia, it refers to a business with a single owner-operator, having up to 
20 employees. The European Union EU defines "micro-enterprises" as those that meet 
two of the following three criteria and do not fail to do so for at least 10 years: 
 fewer than 10 employees 
 balance sheet total below EUR 2 million 
 turnover below EUR 2 million  
Micro-Enterprises in Nepal 
The Micro-Enterprise Development Programme (MEDEP), jointly 
implemented by UNDP and the Government of Nepal, Ministry of Industry and 
currently funded by Australian Government is creating systems, structures and 
enabling environment for sustainable development of micro enterprise sector by: 
 Supporting the Government of Nepal to implement Micro Enterprise 
Development for Poverty Alleviation (MEDPA) programme; 
 Building the capacity of Government of Nepal and the private sector including 
NGOs (MED service providers) to sustainably deliver Micro Enterprise 
Development; 
 Strengthening the capacity of micro-entrepreneurs associations to sustainably 
provide members with a number of business development services such as 
access to markets; access to finance; improved technologies and advocacy. 
The MEDEP is being implemented since 1998 and has evolved as a model of 
entrepreneurship development with potential of lifting thousands of people out of 
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poverty. The MEDEP model, targeting the rural poor, women and disadvantaged 
groups, includes: 
 Providing skill and business training and other support, mainly for women and 
poor and disadvantaged people to set up micro-enterprises; 
 Helping establish business support services and representative organisations 
for micro-entrepreneurs; and 
 Working with the government to improve the policy environment. 
The sustainable development of Nepal's villages depends on generating many 
new local jobs through the development of local resources based small businesses to 
meet the job requirements for ever growing number of young job seekers, higher 
consumption propelled by remittance and country's soaring trade deficit. Thereby 
contributing for reducing poverty through transferring entrepreneurship development 
knowledge and skills; creating, promoting, and sustaining micro-enterprises, and 
generating self-employment and employment opportunities to the rural poor. 
The importance of the project Promotes gender equality and empowers 
women. Sixteen of the 36 district micro-entrepreneurs' group associations and 7 of the 
37 business development service providing organizations promoted by the project are 
headed by women. Most of the project's new women entrepreneurs have a 
strengthened role in household decision-making. Improve school attendance and the 
health of both women and children. As women's incomes go mainly on better food, 
clothing, and education for their kids and to pay for health care.  
According to the United Nations, Entrepreneurship makes up a significant 
portion of economic activity for rural and urban women in developing economies 
where wage employment opportunities are limited. Women entrepreneurs run micro, 
small, and medium-sized enterprises. These may include income generation projects 
that poor women undertake in their homes, producers who sell their products in open 
markets and on the street, and women who own or manage a firm with employees. 
Typical interventions to increase earnings include credit, savings, insurance, business 
training, business networks and technical assistance. 
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Women are responsible for half of the world’s food production, yet they often 
face greater barriers than men in gaining access to resources such as land, credit and 
productivity-enhancing inputs and services. Studies show that increasing women’s 
access to productive inputs has potential to significantly increase global food 
production. Principal interventions for rural women include agricultural services, 
access to credit and farming technologies, women’s cooperatives, value chain projects 
and land titling. 
Wage employment is the largest source of employment for women, 
particularly in growing markets and middle income economies. It encompasses 
women who are hired by a government agency or private sector firm for formal 
employment.  
In low-income countries, up to 72 per cent of all young women ages 15 to 24 
are neither at school nor in the workplace. Those who complete school often face 
unique challenges during the transition to the workforce. Research in this category 
will examine the effect of interventions in aiding young women who are making this 
transition, including job skills training, job placement services and financial literacy 
training. 
“If you are successful, it is because somewhere, sometime, someone gave you 
a life or an idea that started you in the right direction. Remember also that you are 
indebted to life until you help some less fortunate person, just as you were helped.” 
- Melinda Gates, co-Founder of the Bill & Melinda Gates Foundation 
3.3  STATUS OF MICRO-ENTERPRISES IN INDIA   
India is a land of enterprises, where almost 70 per cent of the population is still self-
employed which is involved in self generated enterprises. At some places the estimate 
is as huge as 80 per cent. According to the Micro Small and Medium Enterprises 
(MSME) Development Act of 2006, (India) a micro-enterprise is where the 
investment in plant and machinery does not exceed the 25 lakhs rupees. Micro-
enterprises are small undertakings run by individuals or groups who take up the 
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responsibility of managing the business and the family. These enterprises are based on 
certain characteristics like- low capital, low technology, low risk and few workers. 
Does Micro-Enterprise make a Difference: Yes, it does, micro-enterprise 
programs have created jobs, helped people to generate income, build their assets and 
enhance their talents and skills. Micro-enterprise has been successful in helping 
people overcome the common barriers of race, gender, ethnicity, income and job 
market fluctuations. 
Pros and Cons of Women Managed Micro-Enterprises 
A Micro-enterprise is a type of small   business that is often unregistered and 
run by a poor individual.   Specifically a micro-enterprise is defined as a business 
having five or fewer employees and a seed capital   of not more than $35,000.  
Because micro-enterprises typically have no access to the commercial banking sector,   
they often rely on micro-loans or micro-credit in order to be financed. Micro-finance 
institutions often finance these small loans, particularly in the Third World. Those 
who found micro-enterprises are usually referred to as entrepreneurs. 
The terms micro-enterprise and micro-business have the same meaning, 
though traditionally when referring to a small business financed by micro-credit the 
term micro-enterprise is used,   similarly, when referring to a small, usually legal 
business that is not financed by micro-credit the term micro-business is used. Broadly 
speaking, a micro-enterprise is a business started with more little capital as possible or 
less capital   than would be usual   for a business.  
Women entrepreneurs  play an  important  role in local   economies,   and a 
large percentage of micro-enterprises  in developing countries  are undertaken  by 
women, increasingly women  in  urban  and  rural  areas are  successfully turning, to 
self generated  employment  in  small   scale enterprise  activities  in  the  informal   
sector to support  their  households.   Rural women frequently have primary 
responsibility for agricultural   production,   in addition to domestic   responsibilities 
and childcare.  These responsibilities place heavy demands on women’s time,   and 
micro-enterprise activities can potentially increase the workload of women, improving 
access to labour-saving technologies in any of these areas can free up time for income 
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generating micro-enterprise activities.   In many countries, women are the majority of 
workers in non-standard work such as temporary,   casual, multiple pert time,   
contract and home-based activities. 
Very small businesses called micro-enterprises are build on dreams and hard 
work, but the assistance they need is often in short supply. Limited access to 
productive resources (particularly capital, labour time & technologies), transport  
constraints, lack of market  knowledge  and  lack of business  literacy & numeracy  
skills  can  restrict  the capacity of women  to participate  effectively  in business  
activities, women, who generally do not  have ownership of land or capital  goods,   
can  be disadvantaged by the collateral based lending policies of financial   
institutions. The feminization of poverty is a direct consequence of women’s unequal 
access to economic opportunities. It is also related to the number of female headed 
households. 
Micro-Enterprises by women should not be seen as means of economic 
empowerment. Any initiative  related to micro-enterprises with women  designated 
with a  right frame and  implemented with a  right approach  can  prove to  be an  
important tool also for social   and  political   empowerment,   along with  economic 
empowerment.  Out of the total   397 million workers in India 123.9 million are 
women. Of these roughly 106 million women works in rural   areas and the remaining 
18 million work in urban areas.  About 96% of women workers are in the unorganized 
sector. The unorganized sector refers to those enterprises whose activities or 
collection of data is not regulated under any legal provision or do not maintain any 
regular accounts. Unorganized sector is as same as the informal sector, unorganized or 
informal workers are those who do not have employed security, work security and 
social security. 
Women entrepreneurs encounter two types of problems in setting up and 
developing their enterprises. The problem specific to women entrepreneur is market 
problem, problem of finance infrastructure problems, problems of skilled manpower. 
Given the multiple roles that a woman is expected to play in her family & society. 
Micro and Small   Enterprises do provide a critical opportunity for women 
empowerment.  
 Table 3.2  Status of Women Entrepreneurships in India during 2008-09. 
States 
 
No. of Units  
Registered 
No. of Women 
Entrepreneurs 
Percentage 
 
Tamil Nadu 9618 2930 30.36 
Uttar Pradesh 7980 3180 39.84 
Kerala 5487 2135 38.91 
Punjab 4791 1618 33.77 
Maharashtra 4339 1394 32.12 
Gujarat 3872 1538 39.72 
Karnataka 3822 1026 26.84 
Madhya Pradesh 2967 842 28.38 
Other States & UTS 14576 4185 28.71 
Total 57,452 18,848 32.82 
      Source: Annual Report of MSME, 2009-10. 
 
 
 
   Source: Based on Table 3.2 
Fig. 3.1   Number of Registered Units and Women Managed Enterprises in India  
during 2008-09. 
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According the Annual Report of MSME, during 2008-09 there were a total of 
57,452 registered entrepreneurs in India out of which 18,848 were managed by 
women entrepreneurs i.e. 32.82 per cent. The data reveals that, Uttar Pradesh ranks 
the first position in women participation among all the states of the country with a 
total number of registered enterprises as 7980 and out of which 3180 enterprises 
managed by women showing 39.84 per cent rate (Fig. 3.1). However, Tamil Nadu 
possess the highest number of registered micro enterprises i.e. 9618 but covers only 
30.36 per cent (2930)share of women  managed micro-enterprises (Table 3.2). 
As per the 3rd  All   India Census of Small   scale Industries  conducted in 
2001-02  and  small   Enterprises  in  India are owned  by women,   while  9.46 % of 
MSE are managed by women,   currently   (2006-07)  their estimated  number  is  
12.99  lakh women managed  enterprises,   in order to encourage more and more  
enterprises  several schemes  have  been  formulated  for the  development of women  
enterprises  in  India (office of the Development  Commission  2008).   With a view to 
encourage women in setting up their own ventures, government implemented a 
scheme namely "Trade Related Entrepreneurship Assistance and Development"   
(TREAD) during the 11th Five Year Plan. The scheme envisages economic 
empowerment of women through development of their entrepreneurial   skills in non-
farm activities. Some of the other schemes with women entrepreneurs as the specific 
target are: 
a) Micro and small Enterprises cluster development programme  
b) Credit guarantee fund scheme for Micro and small enterprises  
c) Support for entrepreneurial and managerial development 
 
Some Examples: 
 Mahila Grih Udyog :  7 ladies started in 1959: Lizzat Pappad 
 Lakme :  Simon Tata 
 Shipping corporation :  Ms. Sumati Morarji 
 Exports :  Ms. Nina Mehrotra 
 Herbal Heritage :  Ms. Shahnaz Hussain 
 Balaji films :  Ekta Kapoor 
 Bio-technology  : Kiran Mazumdar 
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Government and NGO Support for Zardosi Work  
Zardosi is classified as a handicraft by the Government of India and receives support 
from the Office of the Development Commissioner (DC) (Handicrafts). The flagship 
program of the ministry of textiles for handicraft artisans is the Ambedkar Hastashilpi 
Vikas Yojana (AHVY) that supports craft clusters including Zardosi by providing 
input, infrastructure, training and social security. 
 
               Source: Vanitha Jyothi Mahila Sangam, Telangana 
 
Fig. 3.2 Women working on Zardosi embroidery 
The Zardosi clusters are predominantly in the states of Uttar Pradesh, Madhya 
Pradesh, Andhra Pradesh and the Union Territory of Delhi. The Uttar Pradesh 
government has recently announced the establishment of marketing hubs for Zardosi 
artisans, zardoz, who are present in large numbers in the state. 
An Artisan Credit Card (ACC) is also provided to handicraft artisans by the 
D.C.’s office so that they may take loans from nationalised banks without any 
security. The Export Promotion Council for Handicrafts, under the Ministry of 
Textiles, liaises between handicraft exporters in India and foreign buyers and also 
organises buyer-seller meetings and trade fairs. It is additionally responsible for 
establishing a National Centre for Design and Product Development in Uttar Pradesh 
and Delhi. Zardosi is one of the crafts that comes under the purview of the council. 
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The non-profit sector initiatives for Zardosi include those that focus on 
improvement of socio-economic conditions of artisans and those that conduct training 
programs in Zardosi. The Self-Employed Women’s Association's work is centered on 
training and welfare activities, union activities and co-operative activities. It trains 
women in the art of Zardosi and provides them employment from major retailers. 
The Mahila Sanatkar MACS-member of Confederation of Voluntary 
Associations based in Andhra Pradesh, conducts an Entrepreneurship Development 
Program (Mahila Sanatkar MACS) that conducts training programs in Zardosi, and 
arranges opportunities for its participants with retail chains such as Fab India and 
Shoppers’ Stop. 
Kalatmak Handicrafts Self Help Group Foundation of Lucknow works with 
Zardosi artisans and has secured the Geographical Indication (GI) registration for 
Zardosi and has also signed a MoU with the Government of San Luis, Argentina. The 
foundation can now market locally produced handicrafts and handloom products in 
the Latin American and Argentinian markets. 
 
SADHNA: An excellent example of NGO based women micro-entrepreneurship 
‘Sadhna’ was recognised as a runner-up in the eNGO Challange award recognising 
usage of ICT in its enterprise by DEF -Digital Empowerment foundation. Winner of 
the 2011 Development Marketplace (India) by World Bank & IFC. Kamla Devi 
Puraskaar awarded to Anita Yadav, SADHNA’s youngest artisan by Delhi Craft 
Council in 2012. Seal of Excellence by UNESCO in 2006 & 2008 for handmade 
pouches, appliqué sarees, appliqué & tanka quilts. 
Sadhna, was established in 1988 to provide alternative incomes for women in 
Udaipur’s rural, tribal and urban slum belts. As these communities were not 
dependent on agriculture, handicraft was chosen to be introduced to them. SADHNA 
taught Patchwork, Appliqué and Tanka embroidery skills to the women for them to 
earn a secure living (Fig. 3.3). Today, SADHNA provides continuous training to 
women artisans to improve their skills, a support network to them in their villages and 
a respectable position in their family and society (Fig. 3.4). 
 65
 
Fig. 3.3  A group of rural women working at SADHNA 
 
Transition to a Social Enterprise: SADHNA has its roots in Seva Mandir, a leading 
development organization based in Udaipur. It was registered as an independent 
Mutual Benefit Trust in 2004 to ensure SADHNA’s transformation into a self- 
sufficient, small- scale unit for production of handcrafted products owned by its 
artisan members. Having started with 15 women, Sadhna today prides itself of being a 
700 member family. There are 49 groups spread over 16 locations in and around 
Udaipur city and each group comprises of 10-20 artisans. Sadhna’s artisans create 
exquisite and exceptional textile products with their signature handwork and appliqué 
in kurtas, sarees, home furnishings and accessories. All products sold by Sadhna hold 
the authentic ‘Craft Mark’ certification. 
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Fig. 3.4  A group of women working at SADHNA 
 
Impact of SADHNA’s work: SADHNA’s work has catalyzed a noticeable change in 
the lives of its artisans, who once were not even exposed to their own villages. Today 
these women artisans are confident enough to make their own decisions within the 
family as well as in different socio-political groups. Economic empowerment has also 
created a marked difference in their awareness towards education, healthcare, social 
status and family life. 
Sadhna is a member of Fair Trade Forum- India, Export Promotion Council of 
Handicrafts (EPCH) and WFTO and also has numerous awards and extensive 
recognition to its credit. 
3.4   ROLE OF MINISTRY OF MSMEs (MICRO, SMALL AND MEDIUM 
ENTERPRISES) 
 
The Micro, Small and Medium Enterprises (MSMEs) sector in India 
contributes significantly to the manufacturing output, employment and export. It is 
considered as the backbone of the Indian Economy considering its pivotal role in 
contribution of 8% of GDP, 26.10 million of units, 59.46 million of employment, 
45% (Rs.7.09 lakh crore) of total industrial production and 40% (Rs. 1.83 lakh crore) 
of total exports. This sector has consistently registered a higher growth rate than the 
rest of the industrial sector. There are over 6000 products ranging from traditional to 
high-tech items, which are being manufactured by the MSMEs in India. It is well 
known that the MSME sector provides the maximum opportunities for both self-
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employment and jobs after agriculture sector. Both Central and State Government has 
formulated many programmes for the development of MSMEs. The Fourth All India 
Census of MSME sector reveals many outputs. 
What are Micro, Small and Medium Enterprises? 
Micro, Small & Medium Enterprises (MSMES) sector has been recognized as an 
engine of growth all over the world. The sector is characterised by low investment 
requirement, operational flexibility, location wise mobility and import substitution, in 
India, the Micro, Small & Medium Enterprises Development (MSMED) Act, 2006 is 
the first single comprehensive legislation covering all the three segments, in 
accordance with the Act, these enterprises are classified into: 
i)  manufacturing enterprises engaged in the manufacture or production of goods 
pertaining to any industry specified in the first schedule to the Industries 
(Development and Regulation) Act, 1951. These are defined in terms of 
investment in plant and machinery; 
ii)  services enterprises engaged in providing or rendering of services and are 
defined in terms of investment in equipment. 
India has a vibrant micro and small enterprise sector that plays an important 
role sustaining the economic growth, by contributing around 39% to the 
manufacturing output and 34% to the exports in 2004-05. It is the second largest 
employer of human resources after agriculture, providing employment to around 29.5 
million people (2005-06) in the rural and urban areas of the country. Their 
significance in terms of fostering new entrepreneurship is well recognized. This is 
because most entrepreneurs start their business from a small unit which provides them 
an opportunity to harness their skills and talents, to experiment, to innovate & 
transform their ideas into goods and services & finally nurture it into a large unit. 
Over the years, the small scale sector in India has progressed from the 
production of simple consumer goods to the manufacture of many sophisticated and 
precision products like electronics control systems, micro wave components, electro 
medical equipments etc. The process of economic liberalisation and market reforms 
has further exposed these enterprises to increasing levels of domestic and global 
competition. The formidable challenges so generated for them have led to a novel 
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approach of cluster development for the sector. AS a result, private & public sector 
institutions both at the central and state levels are increasingly undertaking cluster 
development initiatives. 
CLUSTERS are defined as sectoral and geographical concentration of 
enterprises particularly, small & medium enterprises faced with common 
opportunities and threat which give rise to external economies; favour the emergence 
of specialized technical, administrative & financial services; create a conducive 
ground for the development of inter-firm cooperation to promote local production, 
innovation and collective learning. Clustering and networking has helped the small & 
medium enterprises in boosting their competitiveness. India has over 400 SME 
clusters and about 2000 artisan clusters, it is estimated that these clusters contribute 
60% of the manufactured exports from India. Almost the entire gems & jewellery 
exports are from the clusters of Surat and Mumbai. Some of the small scale enterprise 
clusters are so big that they account for 90% of India's total production output in 
selected products. For e.g, the clusters of Chennai, Agra and Kolkata are well known 
for leather & leather products. 
The government has been encouraging and supporting the sector through 
policies for infrastructural support, technology upgradation, preferential access to 
credit, reservation of products for exclusive manufacture in the sector, preferential 
purchase policy etc... it has been offering packages of schemes and incentives through 
its specialized institutions in the  form of assistance in obtaining finance; help in 
marketing; technical guidance; training and technology upgradation  etc. 
Registered Micro, Small and Medium Enterprises 
The Third and Fourth All India Census conducted by the Ministry of Micro, Small 
and Medium Enterprises, Government of India, New Delhi for the base year 2001-02 
and 2006-07 respectively, reveals more information about the performance of MSME 
sector in India. Table 3.3 presents the breakup details of Micro, Small and Medium 
Enterprises. 
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Table 3.3  Details of Registered Micro, small and medium Enterprises 
Details of Working Enterprises  Micro Small Medium Total 
Number of Manufacturing Enterprises  974609 57666 2828 1035103 
Number of Services enterprises  501072 15915 402 517389 
Total Number of MSMEs 1475681 73581 3230 1552492 
Percentage distribution of total units 95.05 7.74 0.21 100.00 
Percentage share of manufacturing units  94.16 5.57 0.27 66.67 
Percentage age share of service units  96.85 3.06 0.08 33.33 
        Source: Fourth All India Census of MSME. 
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Table 3.3 shows that the number of micro manufacturing enterprises is 
9,74,609 units (94.16%), number of small manufacturing enterprises 57,666 units 
(5.57%) and number of medium manufacturing enterprises is 2,828 units(0.27%). The 
number of micro service enterprises is 5,01,072 units (96.85%), number of small 
service enterprises is 15,915 units (3.06%) and number of medium service enterprises 
is 402 units(0.08%)  
The number of micro manufacturing and service enterprises in India is 95.05% 
number of small manufacturing and service enterprises in India is 4.74% and number 
of medium manufacturing and service enterprises in India is 4.74% and number of 
medium manufacturing and service enterprises in India is 0.21 %. 
 
Economic Parameters of MSME Sector in India  
According to the third and fourth All India Census of MSME, the number of 
enterprises has increased from 1.05 crores to 2.61 crores with the CAGR of 25.56%. 
The number of manufacturing enterprises increases from 44.46 lakhs to 74.53 lakhs 
with CAGR of 13.79% where as the no. of service sector enterprises increases from 
60.75 lakhs to 186.97 lakhs wun 249.33 lakhs to 594.61 lakhs (81.76% male and 
18.24% female and 51.14% manufacturing enterprises and 48.86% service 
enterprises) with CAGR of 24.27%. The no. of women enterprises increases from 
10.64 lakhs to 19.2 lakhs with CAGR of 15.90 % (Table 3.4) 
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Table  3.4  Comparison Between Third and Fourth All India Census 
Characteristics Third 
Census 
Fourth 
Census 
CAGR 
% 
Size of the sector (no. in crores) 1.05 2.61 25.56 
No. of Manufacturing Enterprises  
(no. in lakhs) 
44.46 
(42.26%) 
74.53 
(28.56%) 
13.79 
No. of Service Enterprises (no. in lakhs) 60.75 
(57.74%) 
186.47 
(71.44%) 
32.36 
Employment (in lakh persons) 249.33 594.61 24.27 
No. of Women Managed Enterprises  10.64 
(10.11%) 
19.2 
(7.36%) 
15.90 
Per Unit Average Employment (registered) 4.48 5.93 7.26 
Per Unit average Employment  2.05 2.05 0.00 
Percentage of Rural Enterprises  55% 51.77% -1.50 
No. of Registered Export units  7344 40504 53.25 
Value of Exports in crores  14200 76337.07 52.27 
 Source: Fourth All India Census of MSME (2009-10) and computed data.  
 
Per Unit Average Employment for registered sector are 6 whereas for 
unregistered sector it is only 2. The percentage of rural enterprises decreases from 
55% to 52%. The no. of registered export units increases from 7344 to 40504 with 
CAGR of 53.25% and the value of exports increases from Rs. 14200 crores to 
Rs.76337.07 crores with CAGR of 52.27%. The Table 3 gives the enterprises by type 
of organization in India such as proprietary, partnership, private limited company, 
public limited company, cooperatives etc. 
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Table 3.5  Enterprises by Type of Organisation (in lakh nos.) 
 
Characteristics Third Census Fourth Census CAGR 
Proprietary 100.84 
(95.8%) 
246.62 
(94.5%) 
25.05 
Partnership 2.03 
(1.9%) 
1.78 
(0.68%) 
-3.23 
Private Company 0.71 
(0.68%) 
1.37 
(0.52%) 
17.86 
Public Limited Company 0.00 
(0.00) 
0.73 
(0.28%) 
- 
Cooperatives 0.15 
(0.14%) 
1.36 
(0.51%) 
73.52 
Others 1.48 
(1.41%) 
9.16 
(3.51%) 
57.73 
          Source: Fourth All India Census of MSME and computed data. 
 
The no. of proprietary enterprises increases from 100.84 lakhs to 246.62 lakhs 
with CAGR of 25.05 %, whereas the partnership firm decreases from 2.03 lakhs to 
1.78 lakhs with CAGR of -3.23%. The partnership concept in India fails to sustain in 
long run. The no. of private company increases from 0.71 lakhs to 1.37 lakhs with 
CAGR of 17.86. The no. of Public Limited Company increases from 0 to 0.73 lakhs. 
The no. of cooperatives increases from 0.15 lakhs to 1.36 lakhs with CAGR of 
73.52%. Table  gives the enterprises by main source of power like electricity, coal, 
oil, LPT / CNG etc. (Table 3.5) 
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Table 3.6  Micro-Enterprises by Main Source of Power (in lakh nos.) 
 
Characteristics Third Census 
 
Fourth Census 
 
CAGR 
 
No. Power Needed 42.16 
(40.00%) 
185.80 
(71.18%) 
44.89 
Coal 3.24 
(3.10%) 
6.28 
(2.41%) 
17.99 
Oil 5.96 
(5.66%) 
6.43 
(2.47%) 
1.96 
LPG / CNG 0.62 
(0.59%) 
3.84 
(1.47%) 
57.76 
Electricity 49.25 
(46.80%) 
38.46 
(14.73%) 
-6.00 
Others  3.98 
(3.78%) 
20.2 
(7.74%) 
50.10 
 
     Source: Fourth All India Census of MSME and computed data. 
 
  
 74
 
 
 
 
 
 
 
Table  3.7  Important Ratios of Registered Sector of Micro Enterprises 
 
Characteristics Third 
Census 
Fourth 
Census 
CAGR 
Per Unit Employment 4.48 5.93 7.26 
Per Unit Fixed Investment (in Rs. Lakhs) 6.68 32.26 48.24 
Per Unit Original value of Plant and 
machinery (in Rs. lakhs) 
2.21 
 
7.81 
 
37.11 
 
Per Unit Gross Output (in Rs. Lakh) 14.78 45.69 32.60 
Value of Gross Output per one lakh 
investment in fixed assets (Rs. Lakh) 
2.21 
 
1.37 
 
-11.27 
 
Employment per one lakh fixed 
investment (Rs. lakh) 
0.67 
 
0.185 
 
-27.51 
 
Sickness in MSMEs 13.98% 14.47% 0.86 
No. of Units found permanently closed 887427 
(39.23%) 
468431 
(21.60%) 
-14.76 
 
      Source: Fourth All India Census of MSME and computed data. 
The number of enterprises not using power increases from 42.16 lakhs to 
185.80 lakhs with CAGR of 44.89% and number of enterprises using electricity 
decreases from 49.25 lakhs to 36.45 and they have switched to other mode of power 
like coal, oil, LPG/CNG etc. where there is substantial increase in usage (Table 3.6). 
The Table 3.7 presents the important ratios on registered sector in India. 
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The per unit employment increases from 4.48 to 5.93 with CAGR of 7.26%, 
Per Unit Fixed Investment increases from Rs.6.68 lakhs to Rs.32.26lakhs with CAGR 
of 48.24%. Also per unit original value of plant and machinery increased from 
Rs.2.21 lakhs to Rs.7.81 lakhs with CAGR of 37.11%. Per Unit Gross Output 
decreases from 2.21 lakh to 1.37 lakh with negative growth. Employment per one lakh 
fixed investment decreases from Rs.0.67 lakh to 0.185 with negative growth. Sickness 
in MSMEs increases from 13.98% to 14.47% due to global recession. However it is 
interesting to note that the no. of units permanently closed decreases from 8, 87,427 to 
4, 68,431 (Table 3.7) 
In enterprises by type of social category out of 2.61 crore units, 7.88% of 
enterprises belongs to SC, 3.18% belongs to ST, 40.22% belongs to OBC, 3.60% 
belongs to society and 43.90% belongs to others. 
In enterprises by source of finance out of 2.61 crore units, 92.77% of 
enterprises has opted for self finance / no finance, 5.18% of the enterprises opted for 
finance through institutional sources and 2.05% of the persons opted for finance 
through non-institutional sources. The Physical and Financial Performance of MSME 
Sector in India is given in the Table3.8.  
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Table 3.8  Physical and Financial Performance of MSME Sector 
 
S. No. 
 
Name of the  
State /UT 
 
No. of 
Units 
 
Employ-
ment 
 
NetWorth 
(Rs. in 
Crores) 
Gross 
Output (Rs. 
in Crores) 
Score 
 
Rank 
 
1.  Uttarakhand 23767 82621 4390.10 11839.68 1.00 1 
2.  Delhi 728 21362 6200.40 8394.17 1.00 1 
3.  Daman and Diu 595 25665 3444.93 7733.30 1.00 1 
4.  Puducherry 2109 30516 2950.16 7113.81 1.00 1 
5.  Chandigarh U.T 1001 11714 777.55 1682.96 0.88 5 
6.  Orissa 19587 176842 6599.62 14749.71 0.88 6 
7.  Jammu & Kashmir 14534 87329 7504.62 15756.12 0.86 7 
8.  Andaman & Nicobar 750 5590 48.71 110.94 0.84 8 
9.  Assam 18671 133561 3051.03 6805.62 0.83 9 
10.  Rajasthan 55108 355688 20467.52 42797.61 0.83 10 
11.  Punjab 50113 438411 32021.02 61565.14 0.78 11 
12.  Karnataka 139641 814788 21303.06 44363.66 0.77 12 
13.  Jharkhand 18200 75531 2135.94 4412.78 0.77 13 
14.  Himachal Pradesh 11937 68442 6542.84 12040.69 0.76 14 
15.  Madhya Pradesh 108804 315106 13944.15 28259.53 0.75 15 
16.  Meghalaya 3063 12896 221.77 437.38 0.73 16 
17.  West Bengal 42635 365228 16183.22 29801.75 0.73 17 
18.  Haryana 33783 396067 27183.61 45703.20 0.69 18 
19.  Andhra Pradesh 24892 189175 8698.69 14817.61 0.67 19 
20.  Goa 3137 41155 5476.63 8109.16 0.66 20 
21.  Tripura 1253 18807 343.02 575.09 0.65 21 
22.  Bihar 52188 162357 3476.87 5898.16 0.63 22 
23.  Chhattisgarh 26235 79504 3350.00 5571.57 0.62 23 
24.  Tamil Nadu 233997 1463015 46298.06 70546.42 0.57 24 
25.  Sikkim 123 1151 35.19 49.56 0.55 25 
26.  Uttar Pradesh 187522 777117 60242.43 81688.21 0.54 26 
27.  Gujarat 229831 1244981 26505.77 38452.00 0.54 27 
28.  Lakshadweep 89 89 0.05 0.07 0.52 28 
29.  Arunachal Pradesh 451 5893 204.70 256.49 0.50 29 
30.  Maharashtra 86635 1094746 92283.98 111480.32 0.50 30 
31.  Kerala 149846 622940 18422.42 24462.78 0.49 31 
32.  Dadra & Nagar Haveli 1715 26475 2297.79 2074.13 0.37 32 
33.  Mizoram 3714 26015 384.83 303.35 0.29 33 
34.  Nagaland 1331 16149 2643.00 1384.17 0.27 34 
35.  Manipur 4507 16738 917.53 160.50 0.07 35 
 Overall Technical 
Efficiency 
- 
 
- 
 
- 
 
- 
 
0.67 
 
- 
 
Source: Fourth All India Census of MSME (2009-10) and computed data.  
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Importance of the MSME Sector 
The contribution of micro, small and medium enterprises (MSME) sector to 
manufacturing output, employment and exports of the country is quite significant. 
According to estimates, in terms of value, the sector accounts for about 45 per cent of 
the manufacturing output and 40 percent of the total exports of India. The MSME 
sector employs about 42 million persons in over 13 million units throughout the 
country. There are more than 6000 products, ranging from traditional to high-tech 
items, which are being manufactured by the Indian MSMEs. 
 
 
             Source: Annual Report, 2008-09. Ministry of MSME. 
 
Fig. 3.5  Trends in the growth of Micro and Small Enterprises (MSEs) and the 
Employment Generated (in lakh) 
 
 
 
It can be deciphered from the Fig. 3.5 that the number of MSEs has increased 
steadily in India from 67.87 lakhs in 1990-91 to 133.68 lakhs in 2007-08. This could 
be possible due to the conducive policy environment during the liberalization era 
(post 1991). Similarly, number of persons employed in MSEs has risen from 158.34 
lakhs in 1990-91 to 322.28 lakhs in 2007-08. The yawning gap between the two lines 
over the years indicates that employment elasticity of the MSE sector has improved. 
However, much of the labour absorption has taken place in the unorganized/ informal 
enterprises. 
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Different Policies, Programmes and Institutional Support to Micro Enterprises  
1. Support to Training cum employment programme for women (STEP) 
2. Integrates “Rural Development programme for women. (IRDP) 
3. Development of women and children in Rural Areas (DWCRA) 
4. Training of rural youth self employment (TRYSEM) 
5. Rashtiya Mahila Kosh (RMK) 
6. Mahila Samriddhi Yojna (MSY) 
7. Indira Mahila Yojna (IMY)  
8. Vocational Training Programme (VTP)  
9. Nehru Rozgar Yojna (NRY) 
10. Assistance to Women Cooperatives  
11. Science and Technology Projects of Women  
12. National Commission for Women (NCW) 
13. Employment and Income Generating Training cum Production Units for 
Women. 
14. The Integrated Women’s Empowerment and Development Project, Haryana  
15. Trade Related Entrepreneurship Assistance and Development for Women 
16. Women’s Development Corporation (WDCS) 
17. Control Government Institutions (CGI) 
18. State Level Financial Packages for Women  
19. Scheme Available through Banks  
20. National Local Training Institution (NLTI)  
21. State Level Specialized Training Institution (SLSTI) 
22. National Level Women Entrepreneurs Association and Organization 
(NLWEAO) 
23. State to Level Women’s Organization Association (SLWOA) 
24. Non-Government Organizations (NGOs)  
MSMES has performed extremely well and enabled our country to attain 
wide-ranging events of industrial amplification and diversification. By its less capital 
concentrated and high labour combination nature, MSME sector has made important 
contribution to employment generation and also to rural industrialization. Under the 
shifting economic scenarios' has both the demanding and opportunities before them. 
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The business can contend on cost, quality and products at household and international 
level only if ideal investment in equipment production process, R&D and marketing 
are made. Communications bottlenecks are not completely solved. The promotional 
behaviour for MSMEs in India needs to contemplate on improved credit flows, human 
resource development, suitable technology and resources for transformation.  
So, this is the appropriate time to set up projects in the MSMEs sector. It may 
be said that the stance is positive in reality shows potential, give some security. This 
also clearly exhibits and support the first hypothesis of the present research work i.e. 
the ministry of MSME sector with different schemes is playing crucial role in 
providing assistance to women managed micro enterprises in India.  
As the variety in the demand structure ensure long-term co-existence of many 
layers of demand for consumer products/technology/process. There will be prosperous 
and well stranded markets for the same product/process, differentiated by quality, 
value added and complexity, these characteristics of the Indian economy will allow 
balancing survival for a variety of miscellaneous types of units.  
 
 
Chapter – 4 
 
 
WOMEN MANAGED MICRO-
ENTERPRISES IN U.P.  
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CHAPTER  IV 
WOMEN MANAGED MICRO-ENTERPRISES IN U.P. 
 
4.1   ROLE OF WOMEN AS ENTREPRENEURS 
An entrepreneur is a person who recognizes opportunity sets forth a plan of action and 
then acts upon the plan taking responsibility for its outcome. Bringing entrepreneurs 
is a mindset or a personality as it describes a person who is willing to create value or 
take a new direction. An entrepreneur is most commonly associated with the group of 
people starting a new venture of some production. The term also refers to anyone who 
recognizes & pursues an opportunity with an ongoing business either on a small or 
corporate scale (Mohanty, 2012).  
Women entrepreneurs many be defined as women or group of women. Who 
initiate organizes and run a business enterprise. Government of India defined the 
women entrepreneurs and “enterprise owned and controlled by women having 
minimum financial interest 51 of capital and giving 51 of the employment generated 
in the enterprise to women (Mohanty, 2012).  
Concept of Women Entrepreneur/Enterprise 
A small scale industrial unit or industry -related service or business enterprise, 
managed by one or more women entrepreneurs in a concern, in which they will 
individually or jointly have a share capital of not less than 51 per cent as shareholders 
of the private limited company, members of co-operative society. 
Categories of Women Entrepreneurs 
 Women in organized and unorganized sector 
 Women in traditional and modern industries 
 Women in urban and rural areas 
 Women in large scale and small scale industries 
 Single women and joint venture 
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Categories of Women Entrepreneurs in Practice in India 
First Category 
 Established in big cities 
 Having higher level technical & professional qualifications 
 Non traditional Items 
 Sound financial positions 
Second Category 
 Established in cities and towns 
 Having sufficient education 
 Both traditional and non traditional items 
 Undertaking women services-kindergarten, creches, beauty parlours, health 
clinic etc. 
Third Category 
 Illiterate women 
 Financially week 
 Involved in family businesses such as agriculture, horticulture, animal 
husbandry, dairy, fisheries, agro forestry, handloom, power loom etc. 
Position of Women Entrepreneurs 
Out of the total 940-48 million people in India in the 1990's of the female 
comprise of 46.5 per cent of the total population. There are 126.48 million women 
work force (representing 28.9 per cent of the female population) but as per the 1991 
census only 1,85,900 women accounting for only 4.5 per cent of total self employed 
persons in the country were recorded. Majority of them are engaged in the 
unorganized in the unorganized sectors like agriculture, agro based industries, 
handicrafts, and handloom and cottage based industries. As per the 2001census report, 
there were of women workers of the total working population including formal as 
well as informal sector. In the era of LPG (Liberalization, Privatization, 
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Globalization) the Indian women entrepreneurs are very fast entering the non-
traditional sectors, which indeed is in response to their greater awareness. 
How to Develop Women Entrepreneurs? 
Right efforts from all areas are required in the development of women entrepreneurs 
and their greater participation in the entrepreneurial activities. Following efforts can 
be taken into account for effective development of women entrepreneurs. 
1. Consider women as specific target group for all developmental programmers. 
2. Better educational facilities and schemes should be extended to women folk 
from government part. 
3. Adequate training programmed on management skills to be provided to 
women community. 
4. Encourage women's participation in decision-making. 
5. Vocational training to be extended to women community that enables them to 
understand the production process and production management. 
6. Skill development to be done in women's polytechnics and industrial training 
institutes. Skills are put to work in training-cum-production workshops. 
7. Training on professional competence and leadership skill to be extended to 
women entrepreneurs. 
8. Training and counselling on a large scale of existing women entrepreneurs to 
remove psychological causes like lack of self-confidence and fear of success. 
9. Counselling through the aid of committed NGOs, psychologists, managerial 
experts and technical personnel should be provided to existing and emerging 
women entrepreneurs. 
10. Continuous monitoring and improvement of training programmers. 
11. Activities in which women are trained should focus on their marketability and 
profitability. 
12. Making provision of marketing and sales assistance from government part. 
13. To encourage more passive women entrepreneurs the Women training 
programmed should be organized that taught to recognize her own 
psychological needs and express them. 
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Constrains Discouraging Women Micro Enterprises  
The barriers that hinder growth of movement of micro enterprises towards their 
proper functioning include:  
1. Socio cultural biases prevailing social and cultural gender based inequalities 
and bares weigh heavily against women women’s weak social position, lack of 
role model in entrepreneurship, poverty and itinerancy that increase 
invisibility and marginalization of their enterprises.  
2. Finance demand factors lack of access to finance, technology, markets and 
information affect effectiveness of growth other demand factors include 
complication between home and work time to update their skills dealing with 
authority competition for market share lack of social net work and 
geographical student. 
Critical Factors Influencing Growth and Expansion of Micro Enterprises  
Factors influencing growth and expansions of micro enterprises may be 
varied. A framework of seven determinants are informality, institutional environment, 
entrepreneurial characteristics social economic environment, financing, patty leading 
and infrastructure out of these are key critical variable are access to credit and 
financial resources entrepreneurial education and training and social not working. 
Access to Social Networks   
In business network are very important for enterprise development. The 
control tenet of networking to serve as a conduct for information social work provides 
resources and other economic opportunities at below market level. In addition social 
new network are as lubricant and glues that provide a bridge between the economy 
and society.  
As a critical help factor the establishment of networks is necessary for the 
growth of enterprises. Women entrepreneurs with high growth resources need to use 
near formal social networks share similar views that the processes of good working 
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relationships with customs and other constituents to the business has been effective 
strategies.  
Benefits of Enterprising Networking  
Enterprise networking realizes tremendous benefits from increased collaboration and 
better communication such as business growth cost optimization and innovation. 
Women gain by networking through entrained interaction decision making capacity 
and involving in solving problems related to women and community. 
Microenterprise grows access to financial resources entrepreneurial education 
and training and networks are essential. Determinants of growth for women micro 
enterprises the study found for their families in spite of challenges faced by women 
micro entrepreneurs low social status lack of access to credit and financial resource 
for individual entrepreneurs low level of education and training and weak networking. 
Furthermore, an integrated framework for development of women entrepreneurs is the 
need which constitute training & promotions, easy financing, policy development & 
coordination, and networking management (Fig. 4.1 ). 
  
  
 
 
 
 
Fig. 4.1   Framework for Development of Women Entrepreneurs 
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According to the third All India Course for Micro industries made as 10.11 of 
the micro small medium Enterprises in India are owned by woman while 9.46 of the 
MSE enterprises are managed but woman, currently (2006-07) their estimated number 
is 12.99 lakhs women managed enterprises and 12.15 lakhs women managed 
enterprise in India. In order to encourage named more women enterprises in MSE 
Sector Several Schemes have been formatted by this ministry and some more are in 
the of women enterprises in India 
Trade Related Entrepreneurship Assistance With a view to encourage women 
in setting up their own ventures government implements a scheme namely the 
TREAD (Trade related Entrepreneurship Assistance and Development) during the 
Eleventh Plan the scheme envisages economic empowerment of  women through the 
development of their entrepreneurial skills in non- farm activities. The scheme 
envisages that women Associations /NGOs/SHGs should prepare composite bankable.  
Government Policies for Development of Women Entrepreneurships 
The government of India and the various state governments have come up with 
policies and programmes to assist women entrepreneurs and help in solving the above 
stated challenges and problems which they face. A brief account of these policies and 
programmes are given below. 
1. Policy Initiatives: Government of India is committed to develop MSMEs in 
general and women entrepreneurship in particular. In a broad manner the 
government has implemented the MSME Development Act 2006 which has 
already come into effect. There is a provision to reserve items exclusively for the 
MSMEs. At present 20 items are reserved for these sectors. However depending 
on the factors such as economies of scale, level of employment, prevention of 
concentration of economic power etc. there are possibilities of de-reservation 
also. The govt. has also launched National Manufacturing Competitiveness 
Programme (NMCP) to encourage competitiveness in this sector. Women 
entrepreneurship has been benefiting from these policy initiatives. 
 
2. Role of the Ministry of MSME: The Ministry of MSME is primarily set up to 
assist various states and Union Territories in the effort to promote growth and 
development of MSME in general. The two specific schemes to assist the women 
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entrepreneur (a) The Scheme of Trade Related Entrepreneurship Assistant and 
Development TREAD and (b) Manila Coir Yojana. TREAD is linked with NGOs 
wherein the Govt. provide the grant up to 30% of the total project cost and also 
provide separate grant for research and development. Mahila Coir Yojana is a self 
employment programmes for women aimed to provide training and ratts 
(spinning unit in coir industry which may traditional or mechanized) for carrying 
out spinning activities in a subsidized manner. The following Table-8 shows the 
assistance under Mahila Coir Yojna. 
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Table 4.1  Details of Assistance under Mahila Coir Yojana (MCY) of MSME 
 
Year 
 
No. of Ratts Distributed 
 
Assistance Sanctioned 
(in Rs. Lakh) 
2006-07 2979 58.12 
2007-08 2509 64.29 
2008-09 3009 85.81 
2009-10* 161 7.15 
*Up to December 2009. Source: http://msme.gov.in 
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3. Entrepreneurship Development Programme (EDP): The Government also 
announces from time to time Entrepreneurship Development Programme (EDP) 
especially for the first generation of women who desire to be entrepreneur. For 
the purpose of training and skill development there are three important 
institutions namely National Institute of MSME, Hyderabad, National Institute of 
Entrepreneurship and Small Business Development (NIESBD) at Noida and 
Indian Institute of Entrepreneurship at Guwahati and NISC, Delhi. All the 
institutions taken together had trained more than 20,000 women during the 2011-
2012. 
 
4. Prime Minister's Employment Generation Programme (PMEGP) launched in 
2008-09 also gives special attention to urban and rural women by providing them 
subsidy at the rate of 25 to 35 per cent of the project cost in urban and rural areas 
respectively. Bank finance in the form of loan is 95% of the project cost for 
women. 
 
5. It should be mentioned that the Ministry of Women and Child Development of 
Government of India does play an important role for all round development of 
women and provides support to women to empower themselves. It has launched 
the National Mission for Empowerment of Women (NMEW) in March, 2010. 
The mission has the network of State Mission Authority (SMAs) at state level. 
Besides that there are two important schemes of the ministry which can act as 
complement to the process of development of women entrepreneur ship. These 
schemes are named as Rajiv Gandhi Scheme for Empowerment of Adolescent 
Girls-Sabla and Support to Training and Employment Programme (STEP) for 
women. 'Sabla' was launched in 2010with one of the objectives to provide 
vocational training to girls aged 16 and above under National Skill Development 
Programme. 'STEP' has been operational since 1986-87 with the objective to 
ensure sustainable employment and income generation for marginalised and asset 
less women across the country. 
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6. Other schemes operated by different departments and ministries are: 
Management Development Programmes, Women's Development Corporations 
(WDCs), Marketing of Non-Farm Products of Rural Women, Assistance to Rural 
Women in Non-Farm Development (ARWIND) Schemes, Micro Credits Scheme 
etc. 
 
Schemes for women Entrepreneurs  
1. Seed Capital Scheme 
2. National Equity Fund  
3. Prime Minister’s Employment Guarantee Scheme  
4. Single Window Scheme  
5. Bank Schemes for Women Entrepreneur  
6. Mahila Arthik Vikas Mahamandal 
Supportive Measures for Women's Economic Activities and Entrepreneurship 
 Direct and Indirect Financial Support 
 Yojna schemes and programmes 
 Technological training and awards 
 Federations and associations  
 
Direct and Indirect Financial Support 
 Nationalized banks  
 State finance corporation  
 State industrial development corporation  
 District industries centers  
 Differential rate schemes  
 Mahila  Udyog  Nidhi Scheme 
 Small Industries Development Bank of India (SIDBI) 
 National Bank for Agricultural and Rural Development (NABARD) 
 State Small Industrial Development Corporations (SSIDC)  
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Yojna Schemes and Programme 
 Nehru Rojgar Yojna 
 Jacamar Rojgar Yojna 
 Development of Women and Children in Rural Areas (DWCRA) 
 Training of Rural Youth Self Employment (TRYSEM) 
 
Technological Training and Awards 
 Shree Shakti Package by SBI 
 Entrepreneurship Development Institute of India 
 Trade Related Entrepreneurship Assistance and Development (TREAD) 
 National Institute of Small Business Extension Training (NSIBET) 
 Women’s University of Mumbai  
Federations and Associations 
 National Alliance of Young Entrepreneurs (NAYE) 
 India Council of Women Entrepreneurs (ICWE), New Delhi 
 Self Employed Women's Association (SEWA) 
 Association of Women Entrepreneurs of Karnataka (AWEK) 
 World Association of Women Entrepreneurs (WAWE) 
 Associated Country Women of the World (ACWW) 
 
Women empowerment and their role in SMEs 
While there are no specific reservations for women, in the latter, there are some 
concessions/incentives available under these programmes for the benefit of women 
entrepreneurs. In respect of entrepreneurship/skill development training programmes, 
under the National Awards for Entrepreneurial Development (Quality Products) and 
Trade Related Entrepreneurship Assistance and Development (TREAD) Programme 
for women, the necessary guidelines have been issued and specific reservation 
provided for women. 
Similarly, fewer than two employment generation programmes being 
implemented by the Ministry like Rural Employment Generation Programme (REGP) 
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and Prime Minister's Rozgar Yojana (PMRY), some concessions have been provided 
for women beneficiaries. Besides, the Coir Board is implementing the Mahila Coir 
Yojana, which is a women oriented self-employment programme. 
 
TREAD (Trade Related Entrepreneurship Assistance and Development) 
The Trade Related Entrepreneurship Assistance and Development (TREAD) scheme 
for women envisages economic empowerment of women through development of 
their entrepreneurial skills in non-farm activities. The government's grants up to 30 
per cent of the total project cost is provided to the Non-Governmental Organizations 
(NGOs) for promoting entrepreneurship among women. The remaining 70 per cent of 
the project cost is financed by the lending agency as loan for undertaking activities as 
envisaged in the project. Further, the government grants up to Rupees one lakh per 
programme is provided to training institutions/NGOs for imparting training to the 
women entrepreneurs. Under this scheme, proposals involving grant of Rs.51.65 lakh 
to 16 NGOs / institutions, have been approved for "benefiting 1700 women. 
 
REGP (Rural Employment Generation Programme) 
Rural Employment Generation Programme (REGP) is a flagship scheme of the 
government for employment generation programmes in the unorganized sector. 
Though there are no specific reservation for women entrepreneurs under this scheme, 
still there has been substantial participation (around 30 per cent) of women as a result 
of the promotional efforts undertaken in this regard. Under this programme, 3,656 
projects of women entrepreneurs involving margin money of Rs. 6397.99 lakh have 
been assisted as government grant during 2007-08 up to December 2007. 
 
PMRY (Prime Minister's Rozgar Yojana) 
During 2006-07, the participation of women in terms of employment generation under 
Prime Minister's Rozgar Yojana (PMRY), was 16.5 per cent. Under the scheme, 
preference is given to women beneficiaries. The government also made several 
relaxations to women to facilitate the participation of women beneficiaries. 
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MCY (Mahila Coir Yojana) 
Mahila Coir Yojana is a woman-oriented self-employment scheme in the coir 
industry, which provides self-employment opportunities to the rural women artisans 
in regions producing coir fibre. The scheme envisages distribution of motorized ratts 
for spinning coir yarns to women artisans after giving training. Women spinners are 
trained for two months in spinning coir yarn on motorized ratt at the Coir Board's 
training centers. A stipend of Rs.500 per month is also paid to the trainees. The Coir 
Board provides motorized ratts / motorized traditional ratts at 75 per cent cost 
subsidy, subject to a maximum, ceiling of Rs.7,500/- for motorized ratts and 
Rs.2,925/- for traditional ratts. During 2007-08, up to December 2007, 1,042 ratts 
have been distributed. 
 
Training of Women Entrepreneurs 
The industrial policies of the government announced from time to time, have laid 
considerable emphasis on promotion of women entrepreneurship, particularly among 
first generation women entrepreneurs, through various training and support services. 
Special attention is being given by organizing exclusive Entrepreneurship 
Development Programmes (EDPs) for women. During 2007-08 upto December 2007, 
approximately 15,000 women participated in these training programmes. In addition 
to programmes and schemes of MSME, NSIC, KVIC and Coir Board relating to 
conduct of EDPs and SDPs for benefit of potential women entrepreneurs, three 
national level entrepreneurship development institutes set up by the Ministry, 
particularly Indian Institute of Entrepreneurship (HE), Guwahati, are also undertaking 
training programmes for skills and entrepreneurship development for women (Fig. 
4.2). The National Institute for Entrepreneurship and Small Business Development 
(NIESBUD), Noida, conducted seven training programmes exclusively for 227 
women participants during 2007-08. 
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            Source: MSME Annual Report, 2013-14  
 
Fig. 4.2  Participants taking training during Skill Development Programme 
making agarbati bamboo sticks 
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Skill Development 
The Government has taken up skill development as a high priority area through 
various measures like enhancing the training capabilities of the Tool Rooms, MSME 
Development Institutes and other organization under the Ministry of MSME. The 
agencies under the Ministry of MSME conducted programmes for skill development 
for nearly 1.8 lakh trainees during 2007-08 and the targets set for 2008-09 is 3 lakh 
persons. The Ministry of MSME provides all such trainings for SCs/STs, free of cost. 
Similar programmes are also being organized for women and other weaker sections of 
the society free of cost, besides providing a monthly stipend of Rs.500/- per month 
during the entire period of training. 
 
Cluster Development Programme 
For the last few years, the Government has been focusing on the strategy of Cluster 
Development for development of the MSEs - through which different 'clusters' and 
concentrations of enterprises are given the benefit of a whole variety of interventions 
ranging from exposure to skill development, from credit to marketing and from 
technological improvements to better designs and products (Fig. 4.3). About 412 
clusters have been approved for interventions under the scheme (including 50 clusters 
for hard interventions, 152 clusters for soft interventions and 210 clusters for 
diagnostic studies). 
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                Source: MSME Annual Report, 2013-14  
 
Fig. 4.3  Bamboo processing by artisans of Gandhigram Craft  
Processing Cluster (Tripura) 
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Rajiv Gandhi Udyami Mitra Yojana 
The new scheme was launched in 2008. The main objective of the scheme is to 
promote and support establishment of micro and small enterprises through 
handholding of potential first generation entrepreneurs, who have already successfully 
completed Entrepreneurship Development Programme (EDP), Skill Development 
programme (SDP) etc. 
a) Ministry of MSME sector with different schemes is playing crucial role in 
providing assistance to women managed micro enterprises in India.  
4.2    FINANCIAL ASSISTANCE TO WOMEN MANAGED MICRO-
ENTERPRISES  
Micro finance (MF) directly influences the quality of life and is therefore considered 
to be a powerful tool for bringing about social economic transformation in the society 
especially in the rural areas the MF a movement can be traced to Bangladesh and later 
years in Brazil. Mohammad Yunus a college professor associated with Chittagong 
University in Bangladesh began the concept of micro credit (MC) for a small group of 
42 people lending them US$ 27 only in the out of total 94,098 million people. In India 
during 1990 female comprise 437.10 million representing 16.5 per cent of the total 
population. They were 126.48 million women workforce during 1991 and 1,85,900 
women accounting only 1.5 per cent of the total self employed persons were recorded. 
Women participation in subsequent five years was 20 per cent more raising the matter 
of women entrepreneurs to about 5,00,000.  
Micro Credit 
Micro - credit has received an extensive recognition as a strategy for poverty 
alleviation and for economic empowerment of the poor. Access to credit has long 
been considered a major poverty alleviation strategy in India. Although various credit 
programmes have been introduced in the country, their impact has been proved 
ineffective. Much o this failure was due to a lack of involvement by the people during 
every stage of implementation. Micro- credit institutions act as effective weapons in 
the war against rural poverty. Micro- credit schemes alone cannot alleviate the 
broader, non-physical symptoms of poverty. The battle for eradication of poverty 
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form the lives of the poor requires combining micro- credit schemes with parallel, 
complementary programmes at the local, regional, national and global development. 
SHGs were formed to enforce rights or improve their socio- economic and political 
position through micro-finance. Micro-credit always refers to extension of credit by 
formal institutions to individuals or informal groups. Micro-credit deals with tiny or 
small loan amounts, but frequent re-payments and rapid loan rollover. 
A most notable milestone in the SHGs movement was achieved when the 
National Bank for Agriculture and Rural Development (NABARD) launched a pilot 
phase of the SHGs bank linkage programme during February 1992. This was the first 
instance of SHGs directly financed by a commercial bank. The informal thrift and 
credit groups were recognised as bankable clients. Micro credit refers to the small 
loan extended to the poor people for self employment projects that generate income 
for their economic upliftment. The key implication of Micro credit has in the word 
business venture which Enterprises to fulfil their consumption needs  
Micro credit is defined as a provision of thrift, credit and other financial 
services and products of small amount to the poor in rural, semi-urban and urban 
areas for enabling them to raise their income levels and improve living standards. 
Micro credit seeps to meet the credit requirement of the poor and 
acknowledges that the formal credit mechanism largely the banking structure has 
patently failed to do so and that the informal credit sector of usurious moneylender (0 
to 120 per cent of interest rates) that has filled the gap has exacted a high. Price in the 
form of rural indebtedness  
Mohd Yunus, in his paper on 'Grameen Bank Micro Credit and Millennium 
Goals’ traced the evolution of the idea and practice of micro- credit or pioneered by 
the Grameen Bank of Bangladesh. He pointed out that over the years; the micro-credit 
programs have grown providing a wide range of services to meet the economic and 
social needs of citizens, mostly poor women. He made suggestions for tackling 
emerging issues of financial self-reliance and institutional sustainability of micro-
credit programmes.  
Patel in his study entitled ‘Micro Credit and Role of Banks, Need for 
Initiatives and Commitment’ revealed that the number of poor people who were 
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benefited from the micro-credit programmes have grown more than five times from 
1997 till the end of 2001. 
In Nagayya’s paper on ‘Micro Finance for SHGS’ noted that an informal 
arrangement for credit supply to the poor through SHGs is fast emerging as a 
promising tool for promoting income generating enterprises. These initiatives were 
taken at national level with few institutional arrangements to support the programmes 
for poverty alleviation among the poor women. NABARD and Small Industries 
Development Bank of India (SIDBI) are playing a prominent role at various stages of 
implementation of this programme. There are other national level bodies supporting 
Non Governmental Organizations and voluntary agencies like Rashtriya Mahila Kosh, 
Rashtriya Grameen Vikas Nidhi. Besides, SIDBI and NABARD were established 
with a foundation of Micro Credit and micro finance development, respectively. 
Barriers in Assistance Programme 
Well intending organizations and institutions that provide assistance or 
services to potential and established entrepreneurs actually contribute to the 
maintenance of institutional barriers that hinder the development of women micro-
entrepreneurs. One of the main causes of these barriers is that micro-enterprise 
development programmes & projects in LDSs were not initially designated to take 
into account the needs and the situation of women entrepreneurs.   
Shortcomings and Biases 
a) A first one stems from the fact that women who operate or are in the process of 
setting up a micro-enterprise, very often have to combine entrepreneurial 
responsibilities with domestic ones. While women are no less business minded 
than men, they nevertheless have different roles and obligations. Most women 
have dual responsibilities and assist them in dealing with their multiple roles.    
b) A second short coming & bias is that programmes often fail to take into account 
women’s life cycle. Indeed women have different career patterns than men do. 
This experience is gained in different areas bus not necessarily in a logical 
sequence and their background differs from men’s in terms of education training 
and work skills. This has implications for the kind of training and counselling 
programmes women need.  
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c) Third shortcoming relates to systematic skill differential between genders. Men 
more often master skills that are required or expected when entering into 
business, such as accounting, such as accounting and stock control.  
d) A fourth shortcoming of current entrepreneurship programme is that 
development planners are not sensitive enough for instance, in India the intent 
of time women take to consult with family members before decoding to start a 
business is such that entrepreneurship development programmes for women had 
to be given much longer duration. In cultural contexts where there is a marked 
domination of women by men or when women are not used to speaking publicly 
in the presence of men, training programmes that regroup both men and women 
are less effective.  
e) Fifth, the timing, duration and location of assistance programmes may also 
inhibit women’s participation. Many of their courses are either offered on a full 
time basis or held at inconvenient times for women. This duration, sometimes 
spreading over several months also makes it impossible for women to 
participate if they have household and children care responsibilities.  
f) A sixth shortcoming that systematically restricts women’s access is that most of 
the staff in micro-enterprise development programmes is men. The recruitment 
of women staff members must be encouraged in order to promote the 
participation of women in programmes.  
g) Seventh barrier is consistence programmes also arise from the simple fact that 
information concerning them does not reach potentially interested women. In 
India it was found that when a programme was advertised with the slogan “Do 
you want to start your own industries” women would not attend. However, the 
text “Do you want to be your own bass” did attract many women (Shah, 1986). 
h) The eighth & final shortcoming concerns the recruitment and selection methods. 
For example programmes assisting entrepreneurs is starting up enterprises may 
require that applications already have a project idea, technical skills, relevant 
work experience financial resources or evidence of commitment. Such criteria 
could exclude women who have less education, little or no work experience in a 
related field, no technical skills and insufficient financing yet who may be 
highly motivated.  
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 From 1975 – 1985 decade of women in “income generating” projects as well 
as some of the policy and programmes adjustments that resulted from it, have not 
always been success stories. Therefore women entrepreneurs do not lack confidence; 
rather it is solely the environment be it economic or social that generates barriers to 
enterprise entry or growth (Dignard and Havet, 1995).  
Role of Credit in Micro – Enterprises 
Micro – Enterprises are small (employing less than 10 employees) informal 
(not registered under any legal provision) units engaged in the production of goods 
and services and are owned and operated by individual either alone or in partnership 
by individuals either or in partnership with others including family members. They 
are characterised by low levels of technology predominant use of labour intensive 
production techniques, less – skills workforce, and non - maintenance of proper 
accounts.  
It is well known that the micro enterprises are capital starved Research across 
space has established that micro-enterprises face formidable hurdles in order to access 
credit, especially institutional credit. The factors that restrict credit flow to the sector 
include inadequate collateral, insufficient legal status a high level of transaction costs 
and the inability of micro0enterpreneurs to cope with complexities of dealing with 
formal financial institution (ADB, 1997). The 62nd round of the National sample 
survey pertaining to the period July 2005 – June 2006 reports that 42 per cent of the 
unorganized manufacturing enterprises face capital shortage, a problem more acute 
than marketing or raw – material procurement (NSSO, 2007); this proportion is 
almost the same is both rural and urban areas.  
In the case of micro-entrepreneurs the women’s access to credit is even more 
limited than that of their male counterparts. Despite women’s active involvement in 
micro business and in some instances in assistance programmes, they are still 
generally excluded at from larger formal programmes. Unfortunately, concrete 
experience and knowledge of policy change, as well as women’s access to credit is 
still limited. However, after several years of experimentation with financing MSE 
projects, it is now possible to take stock of this experience and to examine it from a 
gender disaggregated perspective. More particularly, it focuses on the assessment of 
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concrete projects and organizations that have been involved in lending to women 
micro and small entrepreneurs, and discusses policy interventions is a cursory 
manner.  
A key factor in determining women’s demand for credit for commercial use is 
the ownership and operation of enterprises. In a number of industrialized countries the 
proportion of self employed women rose drastically during the 1970s and 1980s, there 
are no comparable figures available for LDCs. National census data put women’s 
share of the employer self employed group at 13 in Asia (INSTRAW, 1985). 
The present picture of women micro-entrepreneurs who successfully suns 
business that provides sustenance for themselves and their familiar. In most cases 
their world view is focussed on their families and they economic their business an 
integral part of their existence. Women micro-entrepreneurs as middle class countries 
return their profits to the family in terms if improved nutritional standards, enhanced 
living conditions & school fee for children.  
In the realm of public policy in India, micro-enterprise promotion is seen as an 
effective strategy to combat poverty. Hence the financial support initiatives have 
largely been designed as targeted credit cum subsidy programmes within an anti-
poverty framework. The Indian micro enterprise credit scenario from three angles is:-  
a) The subsidy based and state sponsored targeted programmes.  
b) Credit flow from formal financial institutions mainly public sector banks.  
c) Micro enterprise credit initiatives that use the methodology of micro finance.  
 Micro credit always refers to extension of credit by formal institution to 
individuals or informal groups. Micro credit deals with tiny or small loan amounts but 
frequent repayments & rapid loan roll-over. Therefore, cost efficiency delivery 
systems assume significance. In fact micro-credit institutions act as effective weapons 
to develop microenterprises. Micro credit is not only a financing system but a tool for 
multiple changes for women. It does not spring from market forces alone, it is 
potentially a welfare centred. There is a public interest. The micro finance 
programmes tend to focus on promoting changes at the individual level also. Micro 
credit is recognized as a key strategy for addressing issues of poverty alleviation and 
women’s empowerment, women become economically self-reliant. Access to credit 
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has long been considered a major poverty alleviation strategy in India. There is a 
public interest in promoting the growth of micro finance (Das, 2008).  
Credit Guarantee Scheme                      
The credit conveniences which area appropriate to be covered undo the 
scheme or both term leans and working capital facilities up to Rs. 100 lakhs (1.0 
crore) per borrowing unit. The loan is extended without any guarantee security third 
party guarantee in a new or existing micro or small enterprises. The loans a 
guaranteed by credit guarantee found trust for micro enterprises.      
Promotional Packages 
In March 2007, the Government has announced a comprehensive Package for 
the Promotion of Micro and Small Enterprises, which comprises several proposals and 
schemes having direct impact on the promotion and development of the micro and 
small enterprises. These, inter alias, include credit and fiscal support, cluster-based 
development, infrastructure, technology and marketing support. Capacity building of 
MSME Associations and support to women entrepreneurs are the other important 
features of this Package. 
 
 
 
 
 
 
 
 
 
 
Enhanced Credit Flow to the MSE Sector 
For strengthening the delivery of credit to the MSEs, the Government 
announced a 'Policy package for stepping up credit to Small and Medium Enterprises 
(SME)' in August, 2005 for doubling the credit flow to this sector within a period of 
five years. This has resulted in a significant increase in the credit flow from Public 
 
‘The total number of micro and small enterprises (MSEs) in the 
country as on 31st of March, 2007 was estimated to be 1,28,46,365. As 
per data compiled by the Reserve Bank of India from the Scheduled 
Commercial Banks (SCB), the number of sick MSEs at the end of 
March 2008 was 85,187.’ 
 
Source: Reserve Bank of India. 
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Sector Banks to the micro and small enterprises (MSE) sector with the outstanding 
credit of public sector banks increasing from Rs. 58, 278/- crore at the end of March 
2004 to Rs.l,48, 651 crore at the end of March 2008. 
National Fund for Unorganised Sector 
The National Commission for Enterprises in the Unorganised Sector (NCEUS) 
in one of its reports has recommended creation of a National Fund for the unorganized 
sector. The Minister for Micro, Small and Medium Enterprises, Mahabir Prasad 
informed Parliament that while a final view on the creation of this fund is yet to be 
taken, a token provision in the Budget 2009-10 has been proposed. He said that the 
MSME has continued to contribute significantly in the gross domestic product, 
industrial production, employment generation and exports and has acquired a 
prominent place in the economy of the country. 
Federation of Indian Women Entrepreneurs (FIWE)  
The organization educates and trains young aspirant, start-up women 
entrepreneurs for their right initiation into business and does awareness programs and 
business counseling to aspirant women. Besides, it provides hand-holding and 
networking opportunities to them as well as women interested in growing their 
business further and creates a launching pad to empower women in the regional 
economic framework and graduated from small to medium enterprises. To promote 
entrepreneurship among women and thereby empower them to join the economic 
mainstream. To enhance the Status of Women in the society, by creating a culture of 
Entrepreneurship amongst women, both in rural areas. To develop successful models 
of entrepreneurship for emulation world-wide (Palanivelu and Madhupriya, 2014).  
Small Industries Development Bank of India (SIDBI)  
This has been set up as an apex bank to provide direct/indirect financial 
assistance under different schemes, to meet credit needs of small business 
organizations. It coordinates the functions of other institutions in similar activities; 
recommend measures considered necessary for improving the productivity of small 
enterprises in the informal sector; generate more employment opportunities on a 
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sustainable basis, particularly in the rural areas and enhance the competitiveness of 
the sector in the emerging global environment (Palanivelu and Madhupriya, 2014). 
Financial Institutions in Uttar Pradesh 
 The government cannot provide adequate employment facilities to everybody 
in every part of the country. To remove unemployment, it is necessary to the people to 
become entrepreneurs. It is possible when the people have their own capital or 
financial institutions and banks that would provide to them the same facilities.  
 About 15 fifteen financial agencies, 57 DIC, SBI, Nationalized Banks 
Regional Rural Banks, IDBI, RBI etc. are in service to promote entrepreneurship in 
U.P State.   The Government of Uttar Pradesh has well organized constitutional 
arrangements for providing services and inputs to industry. These corporations 
together with the Directorate of Industries U.P. Prove total service to the 
entrepreneurs. 
 The major financial institutions functioning in the state for promotion and 
development of women entrepreneurships are as follows:  
1. District Industrial Centre       (DIC) 
2. Pradeshiya Industrial and Investment Corporation of U.P.   (PIICUP) 
3. U.P. State Industrial Development Corporation Kanpur.   (UPSIDC) 
4. U.P. Financial Corporation’s Kanpur.     (UPFC) 
5. U.P. Small scale Industries Corporation Kanpur.    (UPSIC) 
6. U.P. Electronics Corporation Ltd.      (UPELC) 
7. U.P. Export Corporation Kanpur.      (UPEC) 
8. U.P. State Textile Corporation Kanpur.    (UPSTC) 
9. U.P. State Brassware Corporation Ltd. Moradabad    (UPSBC) 
10. U.P. State Cement Corporation Ltd.      (UPSCC) 
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11. U.P. State Mineral Development Corporation Lucknow.  
 (UPSMDC) 
12. U.P. Handloom Corporation Kanpur.     (UPHC) 
13. U.P. State leather Development and marketing corporation Agra     (UPSLDMC) 
14. U.P.  State Khadi Gram Udyog Board.     (UPKGUB) 
15. Nationalised Banks Regional Rural Banks cooperative Banks.   
Women Entrepreneurs in U.P. Heartland 
Embroidery skills have influenced an enterprising group of women in Agapur 
of Rampur district of Uttar Pradesh into entrepreneur.  The Sadabahar self help group 
in Aagapur village of Rampur district involved in zari and patchwork started with an 
initial contribution of just Rs. 20/- per month by each member in the year 2000. 
Manish a dress designer in her own right is the driving force behind the group that has 
14 members. They have been able to increase the amount to Rs. 15000 after which the 
group was given a revolving find Rs. 25,000/- by a bank for laying raw materials like 
cloth, thread zari (embroidery work with golden thread) and other requirement. In 
2003, the group which is making regular a regular profit took another loan of 
2,40,000/-  with only 2 per cent interest.  
‘SEWA’ (Self Employed Women's Association), Lucknow 
The Self Employed Women's Association, Lucknow, an autonomous 
association of chikan workers was registered in February 1984 under the Societies 
Registration Act. It came into existence following a study conducted by UNICEF and 
Literacy House, Lucknow in 1979 which revealed that women and children working 
in the Chikan Industry were more cruelly exploited than in any other craft of the 
unorganized sector in U.P. To break out of the stranglehold of middlemen, they 
needed a viable and sustainable production system with direct access to ready 
markets. SEWA, Lucknow thus incrementally grew in corporate strength in response 
to this need. With the elimination of middlemen, higher, direct and regular wages 
directly benefited SEWA members, whose total earnings wages have dramatically 
increased over the years. 
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Objectives of SEWA 
 To ensure that crafts women engaged in this embroidery get sufficient and 
regular work at fair wages without exploitation by middlemen, manufacturers 
and other entrepreneurs.  
 To identify and develop promising new markets for Chikan products. 
 To organise chikan workers by developing their confidence, leadership 
potential and sense of security 
 To train members in purchase, production, management, marketing and 
accounting 
 To upgrade the skills of artisans through training programmes which improve 
the quality and range of their work 
 To revive and revitalise the traditional craft and take it to its original level of 
refinement 
 To provide a strong platform from which artisans can bargain for higher wages 
from traders and middlemen 
 To ensure social benefits like educational, health and other Right’s 
based  facilities for member artisans and their children 
Vision and Mission 
To value and promote an egalitarian, and gender just society within a 
framework of women's rights and sustainable human development. To empower 
marginalized women by developing their capacities to make informed choices and 
enhance the overall quality of their lives. 
Strategy 
Skill upgradation for overcoming exploitation by middlemen through self-
marketing. developing leadership and enhancing the self-esteem of SEWA Lucknow 
members is a jointly identified basic strategy(Fig. 4.4). Some key features of this are. 
 Excellent quality of skill training 
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 Networking in urban Lucknow and outreaching rural areas through 
organisational spread as well as through other appropriate 
partnerships/alliances. 
 Support services such as provision of raw material, transport facilities and 
continuous marketing initiatives for consolidation as well as expansion. 
 Adoption of participatory methodologies for joint needs assessment, strategic 
planning, monitoring and achievement. 
 Assessment at all levels with the involvement of artisan members themselves. 
 Emphasis on life skills, problem solving, group strength and individual growth 
are constant underlying concerns. 
 Strengthening women through knowledge building to fight for their rights and 
violence against women. 
 Looking in to artisan’s family health and education for artisan as well as for 
the children in the community. 
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        Source: SEWA, Lucknow 
Fig. 4.4  Chikankari (hand embroidery) and Printing Training 
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The origins of chikankari (Hand Embroidery) are shrouded in mystery and 
legend. It seems likely that chikankari was prevalent in East Bengal during the reign 
of the Mughal emperors, from where it came to Lucknow in the 18th century during 
the time of Nawabs of Awadh, and where it flowered into an art of exquisite 
refinement. Amongst these has been the delicate art of very fine "Hand 
Embroidery" which is termed as "chikankari" famed not only in the oriental world but 
prized in all citadels of culture. It was relegated to a low standard ill paid commercial 
activity in which almost entirely, only women are involved. 
4.3 STATUS OF WOMEN MANAGED MICRO-ENTERPRISES IN UTTAR 
PRADESH 
Micro Enterprises holds the key towards economic development of the state of Uttar 
Pradesh. State government has been devoting considerable attention to the growth of 
such industries by creating necessary infrastructure to ensure sustained 
industrialization in Uttar Pradesh. 
Industries in the Uttar Pradesh (U.P) 
Uttar Pradesh is one of the leading states in the country in manufacturing 
handmade items and exporting the same to the foreign countries (Fig. 4.5). It is 
useless to say that leather goods of Agra and Kanpur zari and gold works of Varanasi, 
Carpets from Bhadohi brass work of Moradabad, locks of Aligarh, the children 
embroidery of Lucknow, scissors and knife from Meerut and Rampur, soap stones of 
Agra and Jhansi, Glasswork of Firozabad, industrial goods of Ghaziabad is supplied 
to every part of India and the same to the foreign countries.  
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Source: www.mapsof india.com 
Fig. 4.5   Different Industrial Clusters in Uttar Pradesh. 
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Hand Knotted Carpet Manufacturing Cluster Bhadoi Uttar Pradesh  
Bhadohi is situated approximately 45 km from Varanasi. The cluster is situated in 
Bhadohi town and the nearby villages such as Aurai, Gopigary, Sariya and 
Khamariya.  Although, Bhadohi district is known for its hand knotted carpets however 
over the years in the quest of better outreach in the marked other type of carpets have 
also started being manufactured. Hence, along with hand knotted carpets Tibetan 
carpets, shaggy carpets are the main products of the cluster.  
It has been estimated that about 1000 micro enterprises and approximately 
100,000 weavers who are manufacturing different type of carpets. Micro enterprises 
and house hold weavers who are manufacturing different type of carpets. Micro 
enterprises and household weavers exist at different level of the value chain while the 
micro weavers get the order for job work from the exporters while the household 
weavers get the job from the micro weavers.  
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Table 4.2 Categorization of Carpet Manufacturing Enterprises in Bhadohi 
Category  Unit (No.) Investment 
in Plant & 
Machinery 
(Rs./Unit) 
Employment 
Unit (No.) 
Turnover 
Firm (Rs. 
Lakh) 
Micro-A 1000 500000 10 10-15 
Micro-B 
(Weavers) 
300.000 50000 - 0.5-1 
                Source: FMC-UNDP Survey, 2012. 
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The involvement of women in the carpet industry has increased in few years. 
Most of the women work from their homes because of social taboo. The majority of 
them are Muslims. These are a large proportion of women who do the work of 
unfolding yarn. They get 10 rupees for unfolding one yarn. In a day they can make up 
to 40 rupees.  
Bhadohi known for its Hand knotted carpet its dominance over the years and 
particularly since the tufted and tabling carpets are growing because of its cheaper 
price compare to hand knitted carpets.  
Brass and Metal Cluster in Moradabad  
Metal cluster, Moradabad was selected from Moradabad district. It is situated at a 
distance of 167 km from the national capital; New Delhi at the bank of River Ram 
Ganga Moradabad is popularly known as an industry town and famous for production 
and supply of metal antique artefacts since the 18th century. Brassware industry has a 
major contribution in providing livelihood to the masses. 
A large variety of manufacturing brassware items being produced in 
Moradabad are mostly utility based (viz. metal lamps, candle holders picture frames, 
flower vase baskets and storage and decorative artefacts all decor, decorative certain 
beaded table linens, napkins, rings, cushions). 
There are around 26,500 household units engaged in brassware production in 
Moradabad with a total workface of 16,000 and provide direct and indirect 
employment to approx 3.5 lakhs people. The cluster has a total turnover of 
approximately Rs. 2500 crores out of which Rs. 2000 crores being generals through 
exports. 
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Table  4.3  Number of Household Industrial Units in Moradabad 
Type of  
Micro Unit 
Number of Units Total 
Brass Aluminum Steel 
Casting 10,000 7,000 - 17,000 
Polishing  1,000 1,500 500 3,000 
Scrapping  1,000 500 - 1,500 
Welding  500 500 - 1,000 
Grinding  500 500 - 1,000 
Coloring  500 500 - 1,000 
Engraving  1,000 1,000 - 2,000 
Total 14,500 11,500 500 26,500 
              Source: DSR, Moradabad. 
  
 116
Moradabad cluster has been announced as mega handicraft cluster among 
2008-09 by the Ministry of textiles comprehensive Handicrafts cluster Development 
scheme (CHCDs) has been designed to provide a wide range of services like design 
support technology support materials inputs and marketing linkages to artisans in the 
clusters to make handcrafts products more innovative and export friendly. Dump the 
survey, it has been realised that most of the entrepreneurs the hot aware about these 
kind are being facilitated by this government programmes and few of the have been 
benefited. 
India is brimming with the success shows of women they stand high for their 
efforts and achievements the women traders are assertive persuasive and willing to 
take risk they managed to survive and succeed in the cut throat competition with their 
hand work diligence and perseverance ability to learn quietly from her abilities her 
perseverance gen style of problem solving intelligence to take sister and chance 
ability to not make people, knowing how to which loose gracefully on the strengths of 
the Indian women entrepreneurs. Women entrepreneurs are a person who accepts 
challenging role to meet her needs and become economically independent. A strong 
desire to do something positive is an inbuilt quality of entrepreneur’s women (Goyal 
and Prakash, 2011). 
Women Enterprises in some other Selected Districts of Uttar Pradesh 
As per the dataset obtained from the Ministry of MSME regarding the status and 
position of women managed micro enterprises in selected ten districts (Aligarh, 
Firozabad, Rampur, Bulandshahar, Saharanpur, Mathura, Baghpat, Meerut, Bareilly 
and Bijnor) of Uttar Pradesh during 2014 (See Appendix - I), it has been found that 
there were total 163 women managed micro enterprises registered in the ten districts. 
These women managed micro enterprises were categorized into six categories 
according to the type of work. These are as follows:  
 Food Processing 
 Metal and Hardware Works 
 Agro Based  
 Craft Works 
 Engineering Works 
 Others 
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Table 4.4  Category wise Women Managed Micro Enterprises in Selected 
Districts of Uttar Pradesh during 2014 
 
S. No. Category of Micro 
Enterprise 
Total Number Percentage 
1.  Food Processing  57 35% 
2.  Metal and Hardware Works 20 12% 
3.  Agro Based  14 9% 
4.  Craft Works 33 20% 
5.  Engineering Works 17 10% 
6.  Others 22 14% 
 Total 163 100% 
        Source: Computed from dataset of MSME in Appendix – I. 
  
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
          Source: Based on Table   
Fig. 4.6 Category wise Women Managed Micro Enterprises in Uttar Pradesh 
during 2014 
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According to the Table 4.4 during 2014 there were a total of 163 women 
managed micro enterprises in selected ten districts of Uttar Pradesh. These districts 
are Aligarh, Firozabad, Rampur, Bulandshahar, Saharanpur, Mathura, Baghpat, 
Meerut, Bareilly and Bijnor. The highest number of micro enterprises found under the 
category of food processing which was 57 (i.e. 35 per cent). The next position was of 
craft works with a total number 33 (20 per cent). Under the category of metal and 
hardware there were 20 micro enterprises attained 14 per cent of the total enterprises. 
Agro based micro enterprises were recorded as 14 and attained 9 per cent of the total. 
However, engineering based micro enterprises were 17 (i.e. 10 per cent), while rest of 
the micro enterprises have been kept under the category of others which were 22 in 
numbers and shows 14 per cent of the total (Fig. 4.6 ). 
Therefore, the ten selected districts (Aligarh, Firozabad, Rampur, 
Bulandshahar, Saharanpur, Mathura, Baghpat, Meerut, Bareilly and Bijnor) of Uttar 
Pradesh have good prospects of developing women managed microenterprises. These 
districts can be emerged as hub of micro enterprises, which can achieve sustainable 
economic development and where women can be catalyst of social change. And 
hence, with this interpretation, it can be said that, the development of women 
managed micro enterprises in Uttar Pradesh is a parameter of women empowerment 
and self sufficiency i.e. the second hypothesis of the present research work which has 
been proved. 
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4.4     PROBLEMS AND PROSPECTS OF WOMEN MANAGED MICRO 
ENTERPRISES IN UTTAR PRADESH 
 
Problems Faced by Women as Entrepreneurs  
Some of the problems faced by women entrepreneurs as mentioned by Kumar (2014) 
in his study ‘Role of Women Entrepreneurship in Economic Development of Rural 
Uttar Pradesh’ are as follows:  
1. Dual Role of Women Overlapping of Responsibility of Business and Family: 
As the boundaries between the business and the family tend to be indistinct, 
women operating family businesses face a unique set of issues related to personal 
identity, role conflict, loyalties, family relationships, and attitudes towards 
authority. Additionally, family businesses owned by women are at a disadvantage 
financially and are forced to rely on internal resources of funding rather than 
outside sources. 
  
2. Problem of Finance: There are several bottlenecks and a gap in availability of 
credit for women. The multiplicity of schemes is not adequately listed nor is there 
networking among agencies. As a result, clients approaching one institution are 
not made aware of the best option for their requirements. 
 
3. Illiteracy among Rural Women: The literacy rate of women in India is found at 
low level compared to male population. The rural women are ignorant of new 
technology or unskilled. They are often unable to do research & gain the 
necessary training. The uneducated rural women do not have the knowledge of 
measurement and basic accounting.  
 
4. Less Risk Bearing Capacity: Women in India lives secure and protected life in 
family. Decision making power related to business activities is less due to 
economic dependent and domination of male headed society.  
 
5. Lack of Visibility as Strategic Leaders: Changing the perceptions about the 
likely success of women-owned businesses depends on increasing women’s 
visibility in leadership positions within the greater business community. In an 
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assessment of women’s presence as CEOs or Directors of large business 
enterprises, it has been anticipated that the exodus of women to entrepreneurial 
growth firms might be because women believe that have greater representation in 
strategic leadership positions in privately-held or family-owned firms as they 
provide better opportunities for leadership than available to women in publicly-
traded companies. 
  
6. Lack of Information and Assistance: Another significant need of many women 
business owners is obtaining the appropriate assistance and information needed to 
take the business to the next level of growth. In a study conducted to gather 
information needs of women entrepreneurs, those who were just starting their 
ventures, requested assistance and training in implementing the business idea, 
identifying initial sources of financing, and advertising/promotion. The 
entrepreneurs, who were already established, had a somewhat different set of 
needs including financing for expansion and increasing sales. It has been 
identified that most desired needs of fast growth entrepreneurs may be:  
 Optimum use of capital to make operational decisions 
 Financing growth 
 Increasing the value of the business 
 Compensation for self and associates 
 Hiring, training and motivating for growth 
 Succeeding in a rapidly changing world 
 Successful selling 
 Sales force management 
 Management success 
 Scanning of business environment  
 
7. Need of Training and Development: Furthermore, in business schools where 
most of the professional advisers today were trained, the male model of business 
is still being taught by an overwhelming majority of male professors. Examples 
of women entrepreneurs have been left out of textbooks, and rarely is a female 
business owner used as the example or case study. Neither the women nor the 
men students are learning about the natural abilities and talents women are using 
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to succeed as business owners today. Unfortunately, without some very strong 
initiatives on the part of educators, the process will be slow to change.  
 
8. Male Dominated Society: The male - female competition is another factor, 
which develop hurdles to women entrepreneurs in the business management 
process. Despite the fact that women entrepreneurs are good in keeping their 
service prompt and delivery in time, due to lack of organizational skills compared 
to male entrepreneurs women have to face constraints from competition. The 
confidence to travel across day and night and even different regions and states are 
less found in women compared to male entrepreneurs. This shows the low level 
freedom of expression and freedom of mobility of the women entrepreneurs.  
 
9. Lack of Infrastructure and Widespread Corruption: These are also the other 
problems for the rural women entrepreneurs. They have to depend on office staffs 
and intermediaries to get the things done, especially the marketing and sales side 
of business. Here is the more probability for business fallacies like the 
intermediaries take major part of the surplus or professional dependence. Rural 
women lack training and advisory services on managerial and technical skills to 
solve production problems. Here more than 70 percent of enterprises are micro- 
and small enterprises but their growth and the competitiveness is greatly 
challenged by a lack of business management, marketing and technical skills 
besides the overall weak infrastructure and complicated legal frameworks for 
business processes, especially in global online transaction context. 
  
10. Mobility Constraints: Rural women in Indian society have got restricted 
mobility. The carrier of women is limited in four walls of kitchen. The women 
confined themselves to three Ks, Kitchen, kids & knitting. There are hardly any 
opportunities to cross this boundary. The mobility problem has been solved to 
certain extent by the explosion of Information technology and telecommunication 
facilities. 
 
Apart from the above discussed problems there may occur other series of 
serious problems faced by women entrepreneurs as improper infrastructural facilities, 
high cost of production, attitude of people of society towards the women modern 
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business outlook, low needs of enterprise. Women also tend to start business about ten 
years later than men, on average. Motherhood, lack of management experience, and 
traditional socialization has all been cited as reasons for delayed entry into 
entrepreneurial careers (Goyal and Prakash, 2011). 
Prospects for Women Managed Micro-Enterprises in Uttar Pradesh 
Since women form almost 50 per cent of the population, this segment cannot be 
neglected if socio-economic challenges are to be addressed. Thinking along these lines, 
the Uttar Pradesh government has started the women entrepreneurship promotion 
scheme 2014-15 to empower women and ensure their participation in the process of 
industrialisation.  
 
1. Under the various schemes, unemployed women are eligible for easy seed capital 
to start their own micro or small enterprise. The loan, provided by nationalised 
banks, financial institutions or the State Financial Corporation, is for the purchase 
of plant and machinery.  
 
2. The beneficiaries are entitled to a loan of Rs 50,000 per year at ' five per cent 
interest, subject to a ceiling of Rs 2,50,000 in five years. This scheme is applicable 
to both manufacturing and service sector units, as defined by the Union MSME 
ministry.  
 
3. Besides, under the cluster development scheme, the state government is 
encouraging micro-level and individual traditional industries and handicraft units to 
form a special purpose vehicle (SPV). 
 
4. The collection of 25 or more such units would qualify for benefits under a 
scheme that seeks to boost traditional Indian craft such as chikankari, terracotta, 
zari, zardozi and toys. Each cluster is a collection of homogenous units belonging 
to a particular industry.  
 
5. The cluster comprises a common facilitation centre to aid in design, production, 
training, R&D, raw material storage, production display and information sharing. 
The Central government provides 70 per cent of the Rs 15 crore under the 
scheme. 
 124
  
6. The micro, small and medium enterprise (MSME) sector, which is a source of self-
employment with low levels of capital, is believed to provide one of the quickest 
routes to correcting imbalances in a developing society.  
 
7. Major MSME pockets in UP, include Varanasi, Allahabad. Moradabad, 
Saharanpur, Lucknow, Kanpur, Agra, Firozabad, Meerut, Bhadohi, Ghaziabad, 
Noida, Bareilly, Gorakhpur, Khurja, Aligarh and Mathura.  
 
8. These are generally product-specific hubs. Varanasi is famous for banarasi sarees, 
Agra and Kanpur for leather, Bhadohi for carpets, Moradabad for brassware, 
Lucknow for chikan work, Firozabad for glass work and Aligarh for locks etc. 
 
Thus, it is true to say that, planning and running women managed micro 
enterprises in Uttar Pradesh is a sustainable venture. This proves the third hypotheses 
of the present research work. Today we are in a better position wherein women 
participation in the field of entrepreneurship is increasing at a considerable rate. 
Efforts are being taken at the economy promising equal opportunity in all spheres; 
equal rights of participation in political process and equal opportunities and rights in 
education and employment were enacted. The efforts of government and its different 
agencies are ably supplemented by NGOs that are playing an equally important role in 
facilitating women empowerment. Of course we have come a long way in 
empowering women yet the future journey is difficult and demanding (Goyal and 
Prakash, 2011). 
Chapter – 5  
 
WOMEN MANAGED MICRO-
ENTERPRISES:  
A CASE STUDY OF ALIGARH CITY 
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CHAPTER V 
 
WOMEN MANAGED MICRO-ENTERPRISES:  
A CASE STUDY OF ALIGARH CITY 
 
5.1  INDUSTRIAL BACKGROUND AND A GLIMPSES OF ENTERPRISES  
       IN ALIGARH 
Entrepreneurships in Aligarh had appeared as a recognized activity though a bit 
trifling in the first quarter of 19th century. Firstly, pottery business was introduced by 
Henderson in 1823 and he also made improvements in the manufacture of cotton, 
indigo and fine gunpowder. By the beginning of 20th century industrial activity had 
firmly established and had diversified. The most important industry was that of 
cotton. Spinning and weaving from locally grown cotton is an old practice. Cotton 
industry got a fillip after the development of export trade. Ginning and pressing 
developed leading to the establishment of numerous steamed run factories. He 
recorded thirty four cotton factories run by steam employing about 3,000 workers and 
large amount of hand ginning throughout the district. Hand weaving not only with-
stood the competition from factory made cloth but flourished. Fabric woven in 
various colours and a good deal of calico printing distinguished the District. Aligarh 
was also a celebrated place for its cotton rugs and carpets and some 300 looms were at 
work. 
An event of far reaching importance was the establishment of a post office 
workshop, around 1842 by Dr. Paton, Post Master General, who turned out to be the 
fore runner of lock and other present day metal industries. The practice of sending 
mail by runners was suspended and wheeled carriages, mail carts and bullock wagons 
were pressed into service for sending mail. These carriages as well as mail bags and 
their brass eyelets were manufactured in Aligarh and supplied to all over India. In 
addition, scales, locks, letter boxes, badges and belts, scissors, stamp and seals, 
knives, lamps, lanterns, metal notice boards, mail and hand carts, wallets, tarpaulins 
and furniture were also made. Workshop with its ancillary printing press supplied 
printed forms. The postal workshop proved to be the training ground for workers-
mainly carpenters, iron workers, die-sinkers stamp cutters and leather workers which 
provided the basic stock of skills necessary for later day industries.  
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Table 5.1  Year Wise Trend of Enterprising Units Registered in Aligarh 
Financial 
Year 
Number of 
Registered 
Units 
Employment 
(No. of persons) 
Investment 
(in Lakh 
Rupees) 
Up to  1984-85 744 3640 3868.80 
1985-86 62 360 766.32 
1986-87 85 450 530.40 
1987-88 171 920 1253.43 
1988-89 127 690 1043.94 
1989-90 223 1200 1750.55 
1990-91 232 1420 2139.04 
1991-92 356 1540 3111.44 
1992-93 268 1156 2470.96 
1993-94 296 1280 2474.56 
1994-95 99 620 1014.75 
1995-96 118 730 1327.50 
1996-97 111 620 1060.05 
1997-98 243 1210 3234.33 
1998-99 292 1120 3285.00 
1999-2000 256 1340 3033.60 
2000-01 390 1850 4968.60 
2001-2002 463 2330 6407.92 
2002-03 569 2820 9320.2 
2003-04 506 2640 8526.10 
2004-05 631 2860 10859.51 
2005-06 530 2430 8628.40 
2006-07 307 2140 3794.52 
2007-08 560 2335 3945.25 
2008-09 563 2632 4115.33 
2009-10 567 2580 5643.47 
2010-11 561 3303 9976.56 
Total 9330 42006 98573.99 
Source: District Industrial Centre (DIC), Aligarh. 
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Trading activity close on the heels of industrial and agricultural development, 
flourished. Prior to British occupation, cotton, grain, indigo and indigo seeds were 
exported. Trade developed rapidly after construction of canals and metalled roads, the 
later contributed much to the growth of Hathras. Influence of railway was still great 
and bulk of export of grains, oil seeds, raw cotton, ghee (cooking fat), indigo, wrought 
metal, sugar, hides and Indian piece gods were made through it. Development of 
markets was inevitable. Hathras developed as an emporium of cotton, sugar and grain 
and became the most important market in the district. On the lower commercial 
hierarchical level local markets such as that of Harduaganj, Atrauli, Khair, Sikandra 
Rao, Sasni etc., contributed their mite to the trading activity. Numerous small country 
bazaars (local rural markets) together with periodic fairs completed the commercial 
hierarchy of the District.  
Introduction of railway was an important hall mark in the District in the 19th 
century. The first line to open lip was from Tundla to Aligarh, in March 1863 which 
was extended and completed in 1864. Aligarh-Bareilly line was opened in 1872, 
Aligarh-Mathura (via Sikandra Rao) metre gauge rail line in 1875 and Hathras-
Kasganj rail line in 1884.  
Commercial activity in the city is of high order, and there are wholesale, retail 
and specialized markets. Wholesale markets are clustered round the Baradari (city 
clock tower), in the northern part of the old city. Here, there are wholesale markets of 
food grains, gur (jaggery), spices, herbs, chuna (lime), bamboo, ghee (hydrogenated 
cooking oil), khandsari (raw sugar), vegetables and fruits. These markets generate 
heavy traffic in congested parts of the city, specifically at the intersection of busy 
thoroughfares and pose great problems to the people. By 1907 brass and iron lock 
industry was firmly established and there were twenty seven lock works in Aligarh. 
High quality locks were exported throughout India. Indigo industry which had 
flourished a great deal from late 16th century had lost its importance by this time. 
Retail trade of commodities does not occupy compact areas, but like in most 
Indian cities it is in a ribbon pattern, crawling along the traffic arteries and lanes. A 
commercial hierarchy that has evolved is clearly seen in the city. Subhash Road, 
Mahavirganj and Rasalganj are on top of the hierarchical order. They possess a high 
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quality merchandise with a large trade turns over. Lower in hierarchy are the district 
(neighbourhood) shopping centres which cater local shopping demands. Some of 
them are the Marris Road, Naurangabad, Vishnupuri, Shamshad, Dodhpur and Nai 
Basti shopping centers. Still lower on the scale are the shopping establishments found 
in different lanes of residential wards, providing the items of immediate daily needs of 
the residents.  
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Table 5.2  Details of Existing Micro & Small Enterprises and Artisan Units  
in Aligarh District 
Code 
No. 
Type of Industry Number 
of Units 
Investment 
(Lakh Rs.) 
Employment 
20 Agro based 860 6128.25 4120 
22 Soda water 0 0 0 
23 Cotton textile 0 0 0 
24. Woollen, silk & artificial 
t h r e a d  based clothes. 
0 0 0 
25. Jute & jute based 0 0 0 
26. Ready-made         garments         
&  embroidery 
745 4125.25 2680 
27. Wood/wooden based 
furniture 
365 2314.25 1860 
28. Paper & Paper products 220 3216.32 1540 
29. Leather based 110 1547.25 450 
31. Chemical/Chemical based 88 2245.20 125 
30. Rubber, Plastic & petro 
based 
170 3285.45 780 
32. Mineral based 0 0 0 
33. Metal based (Steel Fab.) 971 21940.50 4828 
35. Engineering units 630 8451.25 1680 
36. Electrical machinery and 
transport equipment 
0 0 0 
97. Repairing & servicing 3180 28450.55 16325 
01. Others 2560 35871.28 14520 
 Source: District Industrial Centre (DIC), Aligarh. 
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Industrial activity occupies a large area in old city, though they are not 
exclusively industrial. Aligarh has a tradition of industrial activity from medieval 
times when cotton, indigo, saltpeter, glass and pottery industries were developed. 
During the British period, the establishment of postal workshop laid the bases and 
provided the technical skills which provided a base subsequently to lock and other 
metal and fitting industries in Aligarh city. During the Second World War, industrial 
activity got a fillip and manufactured badges, buckles, monograms, whistles, locks 
etc. were manufactured for the army men. After independence a spate of industries 
developed in the Aligarh city as well as in the entire district. Presently there are over 
3,400 industrial establishments in the district, employing over 21,000 workers. Most 
of the establishments and work force are in the city itself. Hathras and Sasni are two 
other important industrial places.  
Lock industry is the most important industry of the town. One of the largest 
concentrations of this industry is in the Upperkot area. Here power run factories, 
employing a large work force have also come up. Locks of various types and 
materials -iron, brass, spring and padlocks are made here and exported throughout 
India and abroad to Pakistan, Burma and southeast and southwest Asian countries.  
Besides lock, a host of other industries have developed in the course of time, 
and most of them are widely spread in the old city. There is a large number of iron 
foundries and other metal industries, and industries of insulated non-ferrous wires, 
electrical goods, cutlery, building fittings, car door handles, steel furniture, iron safe, 
geometrical instruments, knives, hair clips, decoration pieces, durrets and carpets. A 
large number of agro industries are also to be found located in old city namely mills 
of flour, pulses and a number of dairy, bread and biscuit factories.  
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5.2   MICRO-ENTERPRISES AND ECONOMIC DEVELOPMENT IN 
ALIGARH 
Economic Mainstay of Aligarh 
Aligarh city is an agricultural trade centre. Agricultural product processing and 
manufacturing are important.  The city is an important business centre of Uttar 
Pradesh and is most famous for its lock industry. Aligarh locks are exported across 
the world. In 1870, Johnson & Co. was the first English lock firm in Aligarh. In 1890, 
the company initiated production of locks on a small scale here.  Aligarh is famous for 
brass hardware and sculpture. Today, the city holds thousands of manufacturers, 
exporters and suppliers involved in the brass, bronze, iron and aluminium industries. 
Aligarh is a big centre of zinc die casting. There are thousands of pneumatic hot 
chamber die casting machines. But many exporters have adopted latest technology 
and have installed fully automatic, computerised hot chamber machines. Indian Die 
casting Industries at Sasni Gate Area is the most renowned manufacturer in this line 
and they are capable of meeting international quality norms. 
Harduaganj Thermal Power Station (also referred as Kasimpur Power House) 
is 15 km from the city. Narora Atomic Power Station is located 50 km from Aligarh. 
Despite its proximity to two large power stations, frequent power cuts are normal in 
Aligarh. 
Aligarh hosts Heinz-sauce manufacturing unit in Manzurgarhi, Satha sugar 
factory on the Aligarh-Kasimpur Power House route and a cement factory of 
UltraTech Cement company. Indian Oil Bottling Plant exits at Andla in Khair. Wave 
Distallery (Kingfisher bear) located at Atrauli in Aligarh. 
Urbanization usually accompanies with the development of entrepreneurship 
development which led to social and economic development. Entrepreneurship 
development in Aligarh city acts as a powerful magnet for economic opportunities 
and has a potential to unlock the multiplication of economic activities in the city. In 
Aligarh, the progress in manufacturing and service activities, ranging from agriculture 
to construction and hospitality to communication, provide a good platform for 
producers and consumers. The Table 4.9 shows sector wise growth in Gross District 
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Domestic Product (GDDP) and Net District Domestic Product (NDDP) of Aligarh, 
and clearly indicated that, there is advancement in all economic sectors in the city.  
Table    shows the total GDDP and NDDP of Aligarh during 2000-01which 
accounted for Rs. 4,13,527 and 3,56,318 lakhs, respectively, which increased to Rs. 
6,70,269 and 5,78,339 lakhs during 2005-06, respectively. However, the total Gross 
Domestic Product (GDP) was increased from Rs. 3,81,290 lakhs to 5,87,271 lakhs 
and Rs. 3,27,709 lakhs to 5,20,436 lakhs, during the same financial years. 
Consequently, the per capita income increased from Rs. 13,067 to 17,704 (2000-01) 
and Rs. 11,068 to 15,689 (2005-06). The presented data in the table clearly reveals 
that an increasing trend of economic growth of Aligarh city and can follow the 
existing pattern in future. 
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Table 5.3   Sectorwise Growth in Gross District Domestic Product (GDDP) and 
Net District Domestic Product (NDDP) of Aligarh (2000-01 and 2005-06)  
  
                                                                    (At Current Prices, in Lakh Rupees) 
Manufacturing /Service 
Sector 
2000-2001 2005-2006 
GDDP NDDP GDDP NDDP 
Agriculture 1,32,870 1,23,179 1,88,605 1,77,345 
Forestry and logging      4,167 4,033 7,516 7,264 
Fishing and aquaculture 28 25 51 46 
Mining and quarrying 1,341 1,072 2,266 1,824 
Manufacturing MFG. 37,606 28,610 82,998 61,755 
Registered MFG. 12,218 7,900 38,692 26,158 
Un Registered MFG. 25,389 20,710 44,306 35,596 
Electricity, gas and water  21,691 5,849 7,916 3,592 
Construction 21,713 21,107 40,009 38,807 
Trade, hotels and restaurants 49,062 47,331 77,489 74,349 
Railways 3,500 2,460 6,036 428 
Transportation by other means 14,867 12,886 25,044 21,816 
Storage 343 262 989 583 
Communication 343 3254 10751 8312 
Banking and insurance 9,773 9,646 15,297 15,083 
Real estate and legal 28,165 22,108 45,984 36,051 
Public  administration 19,105 16,395 27,479 23,830 
Other services 31,346 29,491 48,841 45,500 
Total 4,13,527 3,56,318 6,70,269 5,78,339 
Total GDP 3,81,290 3,27,709 5,87271 5,20,436 
Total district population 29,60,800 29,60,800 33,17,300 33,17,300 
Per capita income (in Rs.) 13,067 11,068 17,704 15,689 
         Source:  State Planning Institute, Economics and Statistics Division, 
                        Government of Uttar Pradesh. 
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Thus, economic development as a result of micro enterprises is directly related 
to per capita income and sectorwise growth in Gross District Domestic Product 
(GDDP) and Net District Domestic Product (NDDP) of Aligarh. It clearly reveals 
that, there is advancement in all sectors of economy in the city. Entrepreneurship 
Development is one of the key elements for promotion of micro and small enterprises, 
particularly, the first generation entrepreneurs. Entrepreneurship, and resultant 
creation of employment and wealth, is a major means for inclusive development. 
Hence, entrepreneurship development has been one of the priorities in the economic 
development of Aligarh. 
 
Role of Khadi and Village Industries in Developing Micro Enterprises 
The Khadi and Village Industries Commission (KVIC) is a statutory body established 
by an Act of Parliament (No. 61 of 1956, as amended by Act No. 12 of 1987 and Act 
No.10 of 2006. in April 1957, it took over the work of former all India Khadi and 
Village Industries Board. The KVIC is charged with the planning, promotion, 
organisation and implementation of programs for the development of Khadi and other 
village industries in the rural areas in coordination with other agencies engaged in 
rural development wherever necessary. Its functions also comprise building up of a 
reserve of raw materials and implements for supply to producers, creation of common 
service facilities for processing of raw materials as semi-finished goods and provisions 
of facilities for marketing of KVI products apart from organisation of training of 
artisans engaged in these industries and encouragement of co-operative efforts 
amongst them. To promote the sale and marketing of khadi and/or products of village 
industries or handicrafts, the KVIC may forge linkages with established marketing 
agencies wherever feasible and necessary.  
The KVIC is also charged with the responsibility of encouraging and 
promoting research in the production techniques and equipment employed in the 
Khadi and Village Industries sector and providing facilities for the study of the 
problems relating to it, including the use of non-conventional energy and electric 
power with a view to increasing productivity, eliminating drudgery and otherwise 
enhancing their competitive capacity and arranging for dissemination of salient results 
obtained from such research.  
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Further, the KVIC is entrusted with the task of providing financial assistance 
to institutions and individuals for development and operation of Khadi and village 
industries and guiding them through supply of designs, prototypes and other technical 
information. In implementing KVI activities, the KVIC may take such steps as to 
ensure genuineness of the products and to set standards of quality and ensure that the 
products of Khadi and village industries do conform to the standards. The KVIC may 
also undertake directly or through other agencies studies concerning the problems of 
Khadi and/or village industries besides research or establishing pilot projects for the 
development of Khadi and village industries.  
The KVIC is authorized to establish and maintain separate organisations for 
the purpose of carrying out any or all of the above matters besides carrying out any 
other matters incidental to its activities.  
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Table 5.4  Number of Rural and Small Scale Industries Working under Different 
Types of Industrial Institutions in Aligarh 
S. 
No. 
Name of the Institute  Run by  
Industrial 
Cooperative 
Society 
Registered 
Cooperative 
Society 
Private 
Industrialist 
Total 
1. Khadi Industry 0 0 0 0 
2 Changed Rural Industry 
by Khadi and Village  
3 7 1805 1815 
3 Small Scale Units     
3.1 Engineering  0 0 2669 2669 
3.2 Chemical 0 0 602 602 
3.3 Vidhayan 0 0 897 897 
3.4 Handloom 0 0 310 310 
3.5 Silk 0 0 0 0 
3.6 Coconut Jute 0 0 1 1 
3.7 Handicraft 0 0 987 987 
3.8 Other 0 0 3115 3115 
4 Total (1+2) 0 0 1805 1817 
5 Total (3.1 to 3.8) 0 0 8581 8581 
 Total Rural and Small 
Scale Industry (4+5) 
0 0 10366 10398 
6 Total Employees (1+2) 20 55 1605 1880 
7 Employees in Small 
Scale industry (3.1+3.8) 
0 0 8586 8586 
8 Employees in Rural & 
Small Scale industry 
(6+7) 
20 55 10391 10466 
   Source: District Khadi and Village Industry Officer, Aligarh  
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Table 5.5  Number of People Working in Registered Micro Enterprises, Small 
Scale Industries and Khadi Village Industry in Aligarh during 2007-2010 
Year Registered Micro-
Enterprises 
Small Scale 
Industrial Units 
Khadi Village 
Industry 
No. of 
Units 
People 
Employed 
No. of 
Units 
People 
Employed 
No. of 
Units 
People 
Employed 
2007-08 203 11165 601 3217 104 104 
2008-09 206 11190 601 3217 77 77 
2009-10 219 12127 601 3217 87 87 
            Source: District Khadi and Village Industry Officer, Aligarh  
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Table 5.6    Industrial Establishments in Aligarh District during 2009-2012 
S. No. Item 2009-10 2010-11 2011-12 
1. Number of Establishments  4 4 2 
2. Number of Shades     
Distributed  41 41 41 
Working  36 40 32 
3. Number of Plots     
Distributed  235 236 158 
Working  137 127 134 
4. Number of Employees  1780 2350 1250 
5. Production (in Rs. ‘000) 25000 50782 9795 
         Source: District Industrial Centre (DIC), Aligarh  
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Table 5.7  Block Wise Number of People Working in Registered Micro 
Enterprises, Small Scale Industries and Khadi Village Industry in Aligarh 
during 2009-10 
Name of 
Development 
Block 
Registered Micro-
Enterprises 
Small Scale 
Industrial Units 
Khadi Village 
Industry 
No. of 
Units 
People 
Employed 
No. of 
Units 
People 
Employed 
No. of 
Units 
People 
Employed 
Tappal 0 0 1 2 0 0 
Chandaus  0 0 40 194 18 18 
Khair  4 95 54 256 5 5 
Jawan 3 282 14 68 8 8 
Lodha 3 65 21 106 6 6 
Dhanipur 10 171 12 58 29 29 
Gonda 1 20 11 53 3 3 
Iglas 5 900 44 224 4 4 
Atrauli 2 270 22 107 5 5 
Bijauli 0 0 0 0 3 3 
Gangiri 0 0 4 19 6 6 
Akrabad 1 145 41 199 0 0 
Total Rural 29 1948 264 1286 87 87 
Total Urban 190 10179 337 1931 0 0 
Total 
District  
219 12127 601 3217 87 87 
       Source: District Khadi and Village Industry Officer, Aligarh 
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5.3  STATUS OF WOMEN MANAGED MICRO-ENTERPRISES IN 
ALIGARH 
To attain sustainable economic development, women entrepreneurship is one of the 
important key factors. Enterprises promises better employment to the youth of the 
country, especially to the women. Entrepreneurship development can be viewed as a 
way to solve the problem of unemployment and overall socio-economic advancement 
of the country (Dayanand, 2005).  
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Table 5.8  Status of Women Managed Micro Enterprises in Aligarh District  
during 2011-12 
S. No. Type of Work Urban Rural Total Number 
of Enterprises 
1.  Zari Goods 43 84 127 
2.  Embroidery 2 10 12 
3.  Miscellaneous 
Handicrafts 
6 7 13 
4.  Stone Arts 1 0 1 
5.  Kashidakari 4 1 5 
6.  Artificial Jewellery 
Printing 
1 0 1 
 Total 57 102 159 
      Source: Computed from Dataset of District Industrial Centre, Aligarh in Appendix – II 
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According to the District Industrial Centre (DIC) in Aligarh, there were a total 
of 159 women managed micro enterprises during 2011-12. These enterprises belong 
to to different type of works such as Zari Goods, Embroidery, Miscellaneous 
Handicrafts, Stone Arts, Kashidakari and Artificial Jewellery Printing. Out of this 
figure 64 per cent belongs to the rural areas or villages of the district, while 36 per 
cent were located in different small urban centres of the district (Table 5.8). Among 
different categories production of zari goods records highest share i.e. 127 enterprises 
(Fig. 5.1). Therefore, rural areas have a great potential of developing women managed 
enterprises. 
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    Source: Generated from Table 5.8 
Fig. 5.1  Women Managed Micro Enterprises in Aligarh District  
During 2011-12 
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As per the dataset obtained from the Ministry of MSME regarding the status 
and position of women managed micro enterprises in Aligarh city of Uttar Pradesh 
during 2014 (See Appendix - III), it has been found that there were total 82 women 
managed micro enterprises registered. These women managed micro enterprises were 
categorized into six categories according to the type of work. These are as follows:  
 Food Processing 
 Metal and Hardware Works 
 Agro Based  
 Craft Works 
 Engineering Works 
 Others 
According to the table  ,during 2014, out of the total of 82 women managed 
micro enterprises in Aligarh the highest number of micro enterprises found under the 
category of food processing which was 34 (i.e. 41 per cent). The next position was of 
metal and hardware works with a total number 16 (20 per cent). Under the category of 
agro based enterprises there were 9 micro enterprises attained 11 per cent of the total 
enterprises. Craft works micro enterprises were recorded as 2 and attained 2 per cent 
of the total. However, engineering based micro enterprises were 3 (i.e. 4 per cent), 
while rest of the micro enterprises have been kept under the category of others which 
were 18 in numbers and shows 22 per cent of the total (Fig. 5.2). 
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Table 5.9   Category wise Women Managed Micro Enterprises in Aligarh City 
during 2014  
S. No. Category of Micro 
Enterprise 
Total Number Percentage 
1.  Food Processing  34 41% 
2.  Metal and Hardware Works 16 20% 
3.  Agro Based  9 11% 
4.  Craft Works 2 2% 
5.  Engineering Works 3 4% 
6.  Others 18 22% 
 Total 82 100% 
        Source: Computed from dataset of MSME in Appendix – III. 
  
  
 
 
 
 
 
 
 
 
 
 
 
 
 
               Source: Generated from Table 5.9 
Fig. 5.2 Category wise Women Managed Micro Enterprises in Aligarh during 
2014 
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Measuring Entrepreneurship Status through Empirical Study 
For the purpose of empirical study of the status of women entrepreneurship in Aligarh 
city, a primary survey was conducted during 2011-12 by selecting 100 women 
entrepreneurs working in unorganized sector. They were randomly selected on actual 
sites of their work in Aligarh city. Through this case study approach one can came to 
know about the actual problems encountered by the women entrepreneurs in running 
their micro enterprises. For this purpose 10 variables indicating entrepreneurship 
status have been selected and analysed.  
 Size of enterprise 
 Sector of enterprising activity 
 Educational qualifications of women entrepreneur  
 Age structure of selected respondent entrepreneurs 
 Area of operation of selected women managed enterprise 
 Category of Enterprise 
 Situation of Enterprise 
 Financial status of selected women managed enterprise 
 Awareness of government schemes and programmes 
 Obstacles in running an enterprise.  
During survey, the selected respondents were requested to give their opinions 
about different variables. Individual information was collected in the form of dataset 
which was computed and tabulated to present the results in the form of simple 
percentages and averages. 
According to the empirical study 100 per cent respondents belongs to the 
category of micro enterprise and, as they are not registered therefore, they fall under 
the unorganized sector of economic activity.  
The table 5.10 shows the educational status of the selected women 
entrepreneurs and reveals that 48 per cent of the respondents have primary level 
education, while 23 per cent have got secondary education. As far as for university or 
college level is concerned, only 13 per cent have graduate or post graduate degree. 
Out of total respondents 16 per cent found with no formal education. 
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Table 5.10    Status of Educational Qualifications of Selected Women 
Entrepreneurs 
Education Status 
Primary 48 per cent 
Secondary 23 per cent 
University or College  13  per cent 
No Formal Education 16 per cent 
Total  100 per cent 
       Source: Primary Survey 
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Status of age structure has been discussed in the table 5.11, which clearly 
shows that Most of the women entrepreneurs are belonging to the age group of 30-39 
years showing 45 per cent. The least per cent (i.e. only 5 per cent) was found in the 
age category of 20-29 per cent because this category belongs to the women in whom 
they are not able to capture the business due the issues of marriage and children and 
somewhere education. 
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Table 5.11  Age Structure of Selected Women Entrepreneurs 
Age Category Status 
20-29 years 5 per cent 
30-39 years 45 per cent 
40-49 years  39  per cent 
Above 50 11 per cent 
Total  100 per cent 
   Source: Primary Survey 
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If the area of operation of business enterprise is concentrated in local place i.e. 
own district, most of the respondents reported that they use to enterprise locally (64 
per cent). Also 28 per cent reported to have area of operation with their state mainly 
the neighbouring districts, while 8 per cent reported to have business upto national 
level. However, nil of the respondents were found to have an international extent in 
their business (Table 5.12). 
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Table 5.12  Area of Operation of Selected Women Managed Micro Enterprises 
Area of Operation Status 
District 64 per cent 
State 28 per cent 
National 8 per cent 
International Nil 
Total  100 per cent 
    Source: Primary Survey 
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According to the table 5.13, out of the total selected women managed micro 
enterprises in Aligarh the highest number of micro enterprises found under the 
category of food processing which was 21 per cent. The next position was of metal 
and hardware i.e. 19 per cent). Under the category of agro based enterprises there 
were 16 per cent micro enterprises. Craft works micro enterprises were recorded 10 
per cent of the total. However, engineering based micro enterprises were 7 per cent), 
while rest of the micro enterprises have been kept under the category of others, which 
consist mainly the service sector and found  as 27  per cent. 
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Table 5.13  Category of Enterprise of Selected Women Entrepreneurs 
Category of Enterprise Status 
Food Processing  21 per cent 
Metal and Hardware Works 19 per cent 
Agro Based   16  per cent 
Craft Works 10 per cent 
Engineering Works 7 per cent 
Others (service sector) 27 per cent  
Total  100 per cent 
Source: Primary Survey 
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The table 5.14 presents the status of financial assistance availed by the 
selected women managed enterprises. 50 per cent of the selected entrepreneurs were 
found to be run as self financed. Nil number entrepreneurs found to have any micro 
credit or micro finance from any government agency because they reported several 
problems in getting them smoothly. Rather they prefer to have financial assistance 
from private money lenders available locally and found to 30 per cent of the total 
surveyed entrepreneurs. However, 16 per cent respondents were found running as Self 
Help Groups (SHGs) and they are self sufficient among themselves. 
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Table 5.14  Financial Status of Selected Women Managed Micro Enterprises 
Type of Financial Assistance Status 
Micro Credit Nil 
Micro Finance Nil 
Self Help Group 16 per cent 
Money Lender 34 per cent 
Self Financed  50 per cent  
Total  100 per cent 
    Source: Primary Survey 
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Furthermore, the table 5.15 presents the distribution of reasons reported by the 
selected women entrepreneurs for entering into their business ventures.  Majority of 
women (63 per cent) reported that they have entered due to urge of increasing their 
family incomes. However, 22 per cent have told that they are doing businesses for the 
general desire of raising their status in the society. Some of the respondents show 
their urge due to husband’s death (5 per cent) and in the event of divorce (2 per cent). 
While rest of the women entrepreneurs reported for some other reasons (8 per cent) 
which include personal and domestic problems, family detachments etc. 
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Table 5.15  Reasons for Entering into the Business by Selected  Women 
Entrepreneurs 
Reason Status  
To increase family income 63 per cent 
Due to husband’s death 5 per cent 
Due to divorce 2 per cent 
Desires to raise the social status 22 per cent 
Others 8 per cent 
Total  100 per cent 
           Source: Primary Survey 
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Hence, the above analysis on the status of women managed enterprises in 
Aligarh illustrates that, still a very short number of women are engaged in micro 
enterprises.  Women managed microenterprises in Aligarh are playing an important 
role in raising their socio economic status and become the subject for motivation. This 
is the fourth hypothesis of the present research work and rightly proved.  
However, most of the respondents were not willing to answer the questions of 
provided questionnaire. They felt that it was useless, wastage of time not paying 
anything. Most of the respondents were not properly educated. So, they don’t have 
any awareness of financial assistances and services of the government, as well as 
government policies for the development of micro enterprises. During the sessions of 
interviews, it was also observed that, they were reluctant to fill the questionnaire, but 
they were comfortable and ready to discuss the same matter in verbal discussions. In a 
very short time many real facts came out on the surface. 
India is a land of enterprises where almost 70 per cent of the population is self 
employed.  Micro Enterprise is an effective instrument of social and economic 
development and change.  
5.4  PROBLEMS  AND PROSPECTS OF WOMEN MANAGED MICRO-
ENTERPRISES IN ALIGARH 
 
Problems of Women Entrepreneurs in Aligarh 
Women entrepreneurs encounter many problems in their efforts to develop the 
enterprises they have established. The main problems faced by the women 
entrepreneurs may be analysed as follows.  
1. Shortage of Finance: Women and small entrepreneurs always suffer from 
inadequate financial resources and working capital. They are lacking access to 
external funds due to absence of tangible security and credit in the market since 
women do not generally have property in their names they lack security to avail 
loan. Also the complicated procedure of bank loans, the inordinate delay in 
obtaining the loans and the running about along with the transaction cost 
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involved there in work as deterrents against many women who aspire to be 
entrepreneurs.  
 
2. Inefficient arrangements for marketing and sales: For marketing their 
products, women entrepreneurs are often at the mercy of the middlemen who 
pocket the chunk of profit. Further, women entrepreneurs find it difficult to 
capture the market and make their products popular, This problems is all the 
more serious in the case of food production and processing ventures. 
 
3. Stiff Competition: Many of the women enterprises have imperfect 
organizational setup. They have to face severe  competition from organized 
industries and male entrepreneurs. For example women cooperatives engaged in 
hand pounding of rice in Kerala confronted heavy units in the traditional sector.  
  
4. Lack of Education: In India Literacy among women is very low. Due to lack of 
education, majority of women are unaware of technological developments, 
marketing knowledge, etc. Lack of information and experience creates further 
problems in the setting up and running of business enterprises.   
 
5. Low ability to Bear Risk: Women have comparatively a low ability to bear 
economic and other risks because they have led a protected life. Sometimes they 
face discrimination in the selection for entrepreneurial development training 
Some of them lack entrepreneurial initiative or specialized training inferiority 
complex, unplanned growth, lack in infrastructure, late stars etc. is other 
problems of women entrepreneurs in India. 
   
6. Social Attitude: The Biggest problem of a women entrepreneur is the social 
attitude and constrains in which she has to live and work. Despite constitutional 
provision, there is discrimination against women. In a tradition bound society, 
women do not get pro-active support from family members. Their hopes and 
aspiration are never cared for in the name of "family prestige "and" discipline". 
Preference of boys and discrimination against girls are well known practices 
amongst majority Indian families. 
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7. Low Mobility: One of the biggest handicaps for women entrepreneurs is 
mobility or travelling from place to place. Women on their own and find it 
difficult to get accommodation in smaller towns. A single woman asking for 
accommodation is still looked upon with suspicion. 
 
8. Family Responsibilities: In India, it is mainly a woman's duty to look after the 
children and other member of the family. Her involvement in family leaves little 
energy and time for business. Married women entrepreneurs have to make a fine 
balance between business and home. Without the support and approval of 
husband, the female business and entrepreneurs cannot succeed. Despite 
modernisation, tradition and family responsibilities slow down the movement of 
women.    
Barriers in Assistance Programme 
Well intending organizations & institutions that provides assistance or service to 
potential and established of institutional barriers that hinters the development of 
women micro-entrepreneurs. One of the main causes of these barriers is that MSE 
development programmes is projects in LDCs were not initially arbitrated its take 
inter account the needs and the situation of women entrepreneurs.  
 
Shortcomings and Biases 
1. A first one stems from the fact that women who operate or are in the process of 
setting up micro enterprises, very often have to combine entrepreneurial 
responsibilities with domestic ones while women are no less business minded 
than men, they nevertheless have different rates and obligations. Most women 
have dual responsibilities and assist them in dealing with their multiple roles.    
      
2. A second short coming & bias is that programmes often fail to take into account 
women’s life cycle. Indeed women have different career patterns than men do. 
This experience or gained in different areas but not necessarily in a logical 
sequence, and that background differs from men’s in terms of education training 
and work skills. This has implication for the kind of training is counselling 
progresses women need. 
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3. Third short arming relates to systematic skill differential between genders, men 
more often master skills that are required or expected when entering into 
business, such as accounting and stock control.  
 
4. A fourth short coming of current entrepreneurship programme is that 
development planners are not sensitive enough. For instance in India, the extent  
of time women take to consult with family members before deciding to start a 
business is such that entrepreneurship development programmes for women had 
to be given much longer duration. In cultural contexts where there is a marked 
domination of women by men a when women are not used to speaking publicity 
in the presence of men training programme will that regroup both men and 
women are less effective.  
 
5. Fifth the timing duration and location of assistance programmes may also 
inhibit women’s participation. Many of their courses are either offered on a full 
time basis or held at inconvenient times for women. Their duration sometimes 
spreading over several months also makes it impossible for women to 
participate of they have household and child care responsibilities.  
 
6. A sixth short coming that systematically restricts women’s asses is that most of 
the staff in micro entrepreneur’s development programmes are men. The 
recruitment of women staff members must be encouraged in order to promote 
the participation of women in programmes.  
 
7. Seventh, barriers in assistance programmes also arise from the simple fact that 
information concerning them does not reach potentially interested women. In 
India it was found that when a programme was advertised with the slogans. 
“Do you want to start your own industry” women would not stand. However the 
test “Do you want to be your own boss?” did attract many women (Shah, 1986). 
 
8. An eight & final short coming concerns the recruitment and selection methods. 
For age programmes assisting entrepreneurs in starting up enterprises may 
require that applications already have a project idea, technical skills relevant 
work experience financial resources or evidence of commitment. Such criteria 
could exclude women who have less education little or no work experience in a 
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related field no technical skills, & insufficient financial yet who may be highly 
motivated.  
 
Therefore, women entrepreneurs do not lack confidence; rather it is only the 
environment which determines economic or social that generates barriers to enterprise 
entry or growth (Dignard and Havet, 1995).  
 
Prospects of Women Managed Micro Enterprises in Aligarh 
As per the District Industrial Centre (DIC), in Aligarh approximately  1500 service  
enterprises  belonging to  tailoring,  engg,  &  beauty  parlour  are working  in  Iglas 
and Gonda blocks  including  Aligarh  city.  Also estimated that there are about 
8000 employees (on an average 5-6 each enterprise) are working under them. 
According to DIC also approximately, about 2.5 Lakhs is the turnover of these micro 
enterprises. The potentials areas for service industry in Aligarh are tailoring, 
engineering, beauty parlour, atta chakki, steel fabrication, electronic, automobile, 
machine repair etc.  
However, the potential areas for new women based MSMEs in Aligarh are 
plastic based, rubber based, soda water, restaurant, beauty parlour, ladies boutique etc. 
In manufacturing sector locks and hardware, metal statues, wheat flour, pulses 
processing, cooking oil, zari, embroidery, handicrafts, candles etc. 
The general issues raised by the association of entrepreneurs during the course 
of meeting by District Industrial Centre (DIC), Aligarh: 
 Availability of uninterrupted Power Supply at lower rate. 
 Better road connectivity. 
 Enhancement of investment limit in Micro, Small & Medium Enterprises. 
 State Industrial Policy: It must be declared. 
 Attractive Industrial Policy of neighboring state. 
 Various central/ state departments are operating similar nature of activities/ 
schemes with varying subside/ limits, required to be consolidated. 
 Better  Technology  Up  gradation  Scheme  with  some  mechanism  for  
tracking  of application status may be available on line. 
 162
 Implementation of online submission of Entrepreneurship Memorandum. 
 Better loan scheme for self employment for educated unemployed youths. 
 More benefit to micro level enterprises under CGTMSE scheme. 
 Interest subsidy to Micro enterprises to attract more entrepreneurs to start new 
venture. 
 MDA scheme should be more attractive. 
 Procedure for National Awards should be simplified. 
 Various DC (MSME) schemes must be more entrepreneurs friendly. 
 
 
 
 
 
 
 
 
 
 
CONCLUSION 
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CONCLUSION 
 
The emergence of women entrepreneurs and their contribution to the national 
economy is quite visible in India. Women entrepreneurs have demonstrated their 
potential and the fact remain that they are capable of contributing much more than 
what they already are in order to harness their potential and for their continued growth 
and development.  
 Women’s initiative for self employment has found that micro enterprises are a 
highly successful strategy for increasing household wealth as well as in-hand income. 
The study collected and analysed both, the empirical and secondary sources of data 
which shows that business ownership is particularly effective in bridging the wealth 
gap for women who receive competent training and resources to start and grow their 
own businesses. Despite significant social and economic barriers to entrepreneurships, 
women are able to start successful businesses, increase their incomes and boost their 
net worth. The resent research work shows that, micro-entrepreneurship as a route to 
financial stability is particularly effective for low income women or groups of 
women. 
Kudambashree Mission, functioning under the directorate of the Government 
of Kerala. According to its views micro enterprise development is an important tool 
for poverty reduction when the concept of developing enterprise, by poor women was 
plane is 1998 the microenterprise development was seen as an emerging process 
which will start with low capital low risk and low profit in the initial stage that will 
gain momentum and later scalp up to greater capital risk and profit.  
The micro-enterprises contribute to the reduction of poverty & vulnerability of 
poor through enabling them to break the vicious circle of poverty and also enabling 
them to enhance self-empowerment,   respect & social   dignity,   it allows poor 
people to increase their income,   accumulate assets and enter into mainstream 
society.   The benefits of starting micro-enterprises go beyond an individual   and a 
household. Others  in  the  society are  also get benefited  from the micro-enterprise 
development  as  it  fosters  socai1   relations or networks, civic engagement,   
community solidarity, and social   capitalism. The contribution of the micro-
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enterprises is also important at the macroeconomic level. These organizations 
contribute to innovations,   jobs and economic growth. 
What is Micro-credit? Small loans provided to poor people are known as 
micro-credit.   The main objective of targeting women for giving micro-credit is to 
empower women in the household through helping them to create self employment 
for them by establishing micro-enterprises. Micro-credit contributes to the household 
welfare.  The access of women  to micro-credit increases  consumption,   improves  
nutritional   level  & enhances  aspiration  for children's  education  in  the household 
& contributes  to the  reduction  of household poverty.   Further,   micro-credit 
indicates those small   loans that are given to poor people without collateral   for 
income generating purposes. 
There are umpteen problems faced by women at various stages beginning from 
their initial commencement of enterprise, in running their enterprise. Their various 
problems are as follows: 
 
 Patriarchal Society: Entrepreneurship has been traditionally seen a male 
preserve and idea of women taking up entrepreneurial activities considered as a 
distant dream. Any deviation from the norm is frowned and if possible, 
immediately curbed. Women also have to face role conflict as soon as they 
initiate any entrepreneurial activity. It is an uphill task for women to face such 
conflicts and cope with the twin role. 
 Absence of Entrepreneurial Aptitude: Many women take the training by 
attending the Entrepreneurship Development Programmes without 
entrepreneurial bent of mind. As per a study, involvement of women in small 
scale sector as owners stands at mere 7 percent. Women who are imparted 
training by various institutes must be verified on account of aptitude through the 
tests, interviews etc. 
 Quality of EDPs: All women entrepreneurs .are given the same training through 
F.DPs. Second-generation women entrepreneurs don’t need such training as they 
already have the previous exposure to business. 
 Marketing Problems: Women entrepreneurs continuously face the problems in 
marketing their products. It is one of the core problems as this area is mainly 
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dominated by males and even women with adequate experience fail to make a 
dent. 
 For marketing the products women entrepreneurs have to be at the mercy of 
middlemen who pocket the chunk of profit. Although the middlemen exploit the 
women entrepreneurs, the elimination of middlemen is difficult, because it 
involves a lot of running about. Women entrepreneurs also find it difficult to 
capture the market and make their products popular. 
 Financial Problems: Obtaining the support of bankers, managing the working 
capital, lack of credit resources are the problems which still remain in the males 
domain. Women are yet to make significant mark in quantitative terms. 
Marketing and financial problems are such obstacles where even training doesn't 
significantly help the women. Some problems are structural in nature and beyond 
the control of entrepreneurs. 
 Family Conflicts: Women also face the conflict of performing of home role as 
they are not available to spend enough time with their families. They spend long 
hours in business and as a result, they find it difficult to meet the demands of 
their family members and society as well. Their inability to attend to domestic 
work, time for education of children, personal hobbies, and entertainment adds to 
their conflicts. 
 Credit Facilities: Though women constitute about 50 per cent of population, the 
percentage of small scale enterprise where women own 51 percent of share 
capital is less than 5 percent. Women are often denied credit by bankers on the 
ground of lack of collateral security. Therefore, women's access to risk capital is 
limited. 
 The complicated procedure of bank loans, the inordinate delay in obtaining the 
loans and running about involved do deter many women from venturing out. At 
the same time, a good deal of self-employment programme has been promoted by 
the govt. and commercial banks. 
 Shortage of raw-materials: Women entrepreneurs encounter the problems of 
shortage of raw-materials. The failure of many women co-operations Jn 1971 
such as these engaged in basket making were mainly because of the inadequate 
availability of forest-based raw materials. 
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 Heavy Competition: Many of the women enterprises have imperfect 
organizational set up. But they have to face severe competition from organized 
industries. 
 High cost of production: High cost of production undermines the efficiency and 
stands in the way of deployment and expansion of women's enterprises, 
government assistance in the form of grant and subsidies to some extent enables 
them to tide over the difficult situations. However, in the long run, it would be 
necessary to increase efficiency and expand productive capacity and thereby 
reduce cost to make their ultimate survival possible, other than these, women 
entrepreneurs so face the problems of labor, human resources, infrastructure, 
legal formalities, overload of work, lack of family support, mistrust etc. 
There has been a steady increase in the participation of women in small 
business indicating immense potential for entrepreneurial development among them. 
From the point of view of performance, it was observed that the women enterprises in 
India have made significant contribution towards generation of employment, gross out 
put, asset creation and exports. Women form the family, which participate to develop 
society and Nation.  
Entrepreneurial movement among women started late and is still in its infancy. 
Changes in the global and domestic environment have contributed towards the growth 
of women entrepreneurship in India. As observed the success of women entrepreneurs 
differs from State to State in India. It was also observed that women enterprises are 
concentrated in the micro segment of the MSME sector. To enlarge their participation 
in small and medium segments a stronger coordinated role of Indian Government, 
financial institutions, voluntary agencies and educational institutions with an 
integrated approach is necessary. Moreover, young female entrepreneurs should share 
their success stories in the world of e-commerce to speed up entrepreneurial 
movement in India. Women entrepreneurs will be better understood and encouraged 
by studying and focussing on:  
(i) their social and cultural background including family system;  
(ii) religion and caste and  
(iii) location where they are staying, e.g., whether it is urban area or rural 
area or district or block. 
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Women in Aligarh are facing adverse situations to get ahead their life in 
business. A few of them can be detailed as: 
 The greatest deterrent to women entrepreneurs is that they are women. A kind of 
patriarchal - male dominant social order is the hurdle to them in their way 
towards business success. Male members think it a big risk financing the ventures 
run by women. 
 The financial institutions are sceptical about the entrepreneurial abilities of 
women. The bankers consider women loonies risk than men loonies. The bankers 
put unrealistic and unreasonable securities to get loan to get loan to women 
entrepreneurs. According to a report by the United Nations Industrial 
Development Organization (UNIDO), "despite evidence those women’s loan 
repayment rates are higher than men's, women still face more difficulties in 
obtaining credit," often due to discriminatory attitudes of banks and informal 
lending groups (UNIDO, 1995b). 
 Entrepreneurs usually require financial assistance of some kind to launch their 
ventures - be it a formal bank loan or money from a savings account. Women in 
developing nations have little access to funds, due to the fact that they are 
concentrated in poor rural communities with few opportunities to borrow money 
(Starcher, 1996; UNIDO, 1995a). The women entrepreneurs are suffering from 
inadequate financial resourced and working capital. The women entrepreneurs 
lack access to external funds due to their inability to provide tangible security. 
Very few women have the tangible property in hand. 
 Women's family obligations also bar them from becoming successful 
entrepreneurs in both developed and developing nations. "Having primary 
responsibility for children, home and older dependent family members, few 
women can devote all their time and energies to their business" (Starcher, 1996). 
The financial institutions discourage women entrepreneurs on the belief that they 
can at any time leave their business and become housewives again. The result is 
that they are forced to rely on their own savings, and loan from relatives and 
family friends. 
 Women give more emphasis to family ties and relationships. Married women 
have to make a fine balance between business and home. More over the business 
success is depends on the support the family members extended to women in the 
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business process and management. The interest of the family n the realization of 
women folk business aspirations. 
 Another argument is that women entrepreneurs have low-level management 
skills. They have to depend on office staffs and intermediaries, to get things done, 
especially, the marketing and sales side of business. Here there is more 
probability for business fallacies like the intermediaries take major part of the 
surplus or profit. Marketing means mobility and confidence in dealing with the 
external world, both of which women have been discouraged from developing by 
social conditioning. Even when they are otherwise in control of an enterprise, 
they often depend on males of the family in this area. 
 The male - female competition is another factor, which develop hurdles to 
women entrepreneurs in the business management process. Despite the fact that 
women entrepreneurs are good in keeping their different regions and states are 
less found in women compared to male entrepreneurs. This shows the low level 
freedom of expression and freedom of mobility of the women entrepreneurs. 
 Knowledge of alternative source of raw materials availability and high 
negotiation skills are the basic requirement to run a business. Getting the raw 
materials from different souse with discount prices is the factor that determines 
the profit margin. Lack of knowledge of availability of the raw materials and low-
level negotiation and bargaining skills are the factors, which affect women 
entrepreneur's business adventures. 
 Knowledge of latest technological changes, know how, and education level of the 
person are significant factor that affect business. The literacy rate of women in 
India is found at low level compared to male population. Many women in 
developing nations lack the education needed to spur successful entrepreneurship. 
They are ignorant of new technologies or unskilled in their use, and often unable 
to do research and gain the necessary training (UNIDO, 1995). Although great 
advances are being made in technology, many women's illiteracy, structural 
difficulties, and lack of access to technical training prevent the technology from 
being beneficial or even available to females ("Women Entrepreneurs in Poorest 
Countries," 2001). According to The Economist, this lack of knowledge and the 
continuing treatment of women as second-class citizens keep them in a pervasive 
cycle of poverty ("The Female Poverty Trap," 2001), The studies indicates that 
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uneducated women don't have the knowledge of measurement and basic 
accounting. 
 Low-level risk taking attitude is another factor affecting women folk decision to 
get into business. Low-level education provides low-level self-confidence and 
self-reliance to the women folk to engage in business, which is continuous risk 
taking and strategic cession making profession. Investing money, maintaining the 
operations and ploughing back money for surplus generation requires high risk 
taking attitude, courage and confidence. Though, the risk tolerance ability of the 
women folk in dav-to-day life is high compared to male members, while in 
business it is found opposite to that. 
 Achievement motivation of the women folk found less compared to male 
members. The low level of education and confidence leads to low level 
achievement and advancement motivation among women folk to engage in 
business operations and running a business concern. 
 Finally, high production cost of some business operations adversely affects the 
development of women entrepreneurs. The installation of new machineries during 
expansion of the productive capacity and like similar factors dissuades the 
women entrepreneurs from venturing into new areas. 
 
Resurgence of entrepreneurship is the need of the hour emphasizing on 
educating women strata of population, spreading awareness and consciousness 
amongst women to outshine in the enterprise field, making them realize their 
strengths, and important position in the society and the great contribution they can 
make for their industry as well as the entire economy (Goyal and Prakash, 2011). 
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SUGGESTIONS 
 
Entrepreneurship among women, no doubt improves the wealth of the nation in 
general and of the family in particular. Women today are more willing to take up 
activities that were once considered the preserve of men, and have proved that they 
are second to no one with respect to contribution to the growth of the economy. 
Women entrepreneurship must be moulded properly with entrepreneurial traits and 
skills to meet the changes in trends, challenges global markets and also be competent 
enough to sustain and strive for excellence in the entrepreneurial arena.   
Right efforts on from all areas are required in the development of women 
entrepreneurs and their greater participation in the entrepreneurial activities. 
Following efforts can be taken into account for effective development of women 
entrepreneurs.  
 
1. Consider women as specific target group for all developmental programmers. 
2. Better educational facilities and schemes should be extended to women folk 
from government part. 
3. Adequate training programme on management skills to be provided to women 
community. 
4. Encourage women's participation in decision-making. 
5. Vocational training to be extended to women community that enables them to 
understand the production process and production management. 
6. Skill development to be done in women's polytechnics arid industrial training 
institutes. Skills are put to work in training-cum-production workshops. 
7. Training on professional competence and leadership skill to be extended to 
women entrepreneurs. 
8. Training and counseling on a large scale of existing women entrepreneurs to 
remove and technological personnel should be provided to existing and fear of 
success. 
9. Counseling through the aid of committed NGOs, psychologists, managerial 
experts and technical personnel should be provided to existing and emerging 
women entrepreneurs. 
10. Continuous monitoring and improvement of training programmers. 
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11. Activities in which women are trained should focus on their marketing and 
profitability. 
12. Making provision of marketing and sales assistance from government part. 
13. To encourage more passive women entrepreneurs the Women training 
programme should be organized that taught to recognize her own psychological 
needs and express them. 
14. State finance corporations and financing institutions should permit by statute to 
extend purely trade related finance to women entrepreneurs. 
15. Women's development corporations have to gain access to open-ended 
financing. 
16. The financial institutions should provide more working capital assistance both 
for small scale venture and large scale ventures. 
17. Making prevision of micro credit system and enterprise credit sytem to the 
women enterers at local level. 
18. Repeated gender sensitization programmers should be held to train financiers to 
treat women with dignity and respect as persons in their own right. 
19. Infrastructure, in the form of industrial plots and sheds, to set up industries is to 
be provided by state run agencies. 
20. Industrial estates could also provide marketing outlets for the display and sale of 
products made by women. 
21. A Women Entrepreneur's Guidance Cell set up to handle the various problems 
of women entrepreneurs all over the state. 
22. Programmers for encouraging entrepreneurship among women are to be 
extended at local level. 
23. Training in entrepreneurial attitudes should start at the high school level through 
well-designed courses, which build confidence through behavioral games. 
24. More government schemes to motivate women entrepreneurs to engage in small 
scale and large-scale business ventures. 
25. Involvement of Non Governmental Organizations in women entrepreneurial 
training programmes and counseling. 
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Strategy for Success of WED (Women Entrepreneurship Development) 
The local conditions, availability of labour power, information of ready demand are 
vital deciding factors of selecting a type of industries or business. A study sponsored 
and financed by SBI conducted by Small Industry Service Institute, Indore has 
recommended the following major types of industries of business for WED. These 
are: 
 
a) Manufacturing of Agarbati, Papada, Pickle, Apparels, Stationeries, Packaging 
materials, Handicrafts and bed spread making. 
b) Running of urban dairies, dry cleaning, creches, restaurants, working women's 
hostel, studio, Zerox firm, Pathological clinics for bio-chemistry students and 
travel agencies. 
c) Service Centres for plumbing, electrical repairs, repairing of TV, radio, watch, 
maintenance of office on contract basis, catering, batik, painting, embroidery, 
tutorial classes and stenography classes. 
d) Retail shops for textiles, readymade dresses, grocery, drug stores, snack bars, 
sweetmeat stalls, soft drink, florist shops. 
A two-tier approach should be applied to select potential women of 
managerial skill who has systematically acquired the required philosophy and skill in 
the initial stage and those who are keenly interested should be selected for training. 
Training & Course Design 
These inputs notably influence the quality of entrepreneurs. The training course 
should target the need of tjje group of trainees. Achievement-Motivation-training 
should be in the course with adequately backed by management input and the 
technical training orientation. The trainees should deal with numerous problems on 
many fronts of Management. 
Selection of Machinery & Technology 
The entrepreneurs faced difficulties in selection of machinery and technology. 
Suitable organizational arrangement for supply of information about appropriate 
machinery and the process of transfer technology should be available to prospective 
women entrepreneurs.  
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Promotional Help 
The entrepreneurs have to contract many agencies and departments for completing 
various formalities for registration and licensing, Promotional agency should come 
forward to .help the women entrepreneurs, 
Finance and Market 
For WED one should be trained to get assistance and to prepare her project report 
with the help of different agencies and to understand the requirement of financing 
agencies for assistance. In marketing the product/service the  new  woman 
entrepreneurs  have  to  face  stiff  competition  from  existing enterprises.   Sufficient 
data and market intelligence should be available and the Government and Private 
agencies should patronize the product and service of the entrepreneurs. 
 
Future Strategy 
In the context of economic liberalization, the quality of women's employment will 
depend upon several factors. Chief amongst these are access to education and skill 
development training. In both these areas women continue to lag behind men. The 
solution lies in creating conditions and opportunities, which are conducive for women 
to work in increasingly productive and remunerative sectors of the economy with 
freedom. The issues requiring priority attention in the coming years are: 
 Creating and strengthening an accurate and authentic database on women 
workers in all sectors of employment, covering both organized and 
unorganized sectors. This could be used as a tool of planning for both 
legislative as well as administrative intervention by the Government to protect 
and safeguard the interests of women workers in different fields of work and 
under different fields of work and under different conditions of employment. 
 Technological changes tend to displace women more than men primarily on 
account of lack of education, orientation, training and skill development 
programmes. Such programmes for women workers, therefore, need to be 
given high priority with a view to enabling women workers to improve their 
productivity and access to quality employment and also to enable them to take 
up new jobs involving technological changes. 
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 Carrying out research studies on problems of women workers, their 
employability and the extent of their displacement on account of technological 
and various other changes. 
 
Finally, strengthening anti-discrimination legislation in employment across all 
occupations will be essential for expanding employment opportunities for 
women. In addition, reducing the large gaps in wages and working conditions, 
often observed between women and men, could help provide a boost to the 
number of women seeking employment.  
 
 
SUGGESTIONS 
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APPENDIX – I 
The following are the women Managed Micro Enterprises in Uttar Pradesh during 2014 
 
S.NO. NAME OF ENTREPRENEUR 
(EM NUMBER) 
NAME OF ENTERPRISE CITY UNIT 
TYPE 
1.  Smt. Batam Devi 
(090122100432) 
M/s. Batan Devi Atta Chakki Aligarh Micro (Reg 
Type = Part 
I) 
2.  Smt. Satveeri 
(090122100437) 
M/s. Satveeri Atta Chakki Aligarh Micro (Reg 
Type = Part 
I) 
3.  Smt. Rama Gupta 
(090161100192) 
M/s. Vatsal Glass Decoration Firozabad Micro (Reg 
Type = Part 
I) 
4.  Smt. Shikha Jain 
(090161100195) 
M/s. Priyansh Glass Works, Firozabad Micro (Reg 
Type = Part 
I) 
5.  Smt. Shabnam Chisti 
(090122100427) 
M/s. Albrass Enterprises Aligarh Micro (Reg 
Type = Part 
I) 
6.  Smt. Harpyari 
(090122100421) 
M/s. Verma Welding Works Aligarh Micro (Reg 
Type = Part 
I) 
7.  Smt. Rajbala Sharma 
(090121100408) 
M/s. Sharma Industries Aligarh Micro (Reg 
Type = Part 
I) 
8.  Smt. Ramsiri 
(090122100409) 
M/s. Ramshiri Atta Chakki Aligarh Micro (Reg 
Type = Part 
I) 
9.  Smt. Jameela 
(090121100395) 
M/s. Jamila Industries Aligarh Micro (Reg 
Type = Part 
I) 
10.  Smt. Indira Jain 
(090161100331) 
Citizen Glass Industries Firozabad Micro (Reg 
Type = Part 
I) 
11.  Smt. Rooma Devi 
(090122100502) 
M/s Rooma Atta Chakki Aligarh Micro (Reg 
Type = Part 
I) 
12.  Smt. Chamali Devi 
Sharma 
(090122100507) 
Zeues Metal Works Aligarh Micro (Reg 
Type = Part 
I) 
13.  Smt. Pushpa Devi 
(090122100508) 
M/s Henoeed Industries Aligarh Micro (Reg 
Type = Part 
I) 
14.  Smt. Kheroo Nisha 
(090122100515) 
M/s Kheroo Atta Chakki Aligarh Micro (Reg 
Type = Part 
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I) 
15.  Smt. Sandhya Gupta 
(090121100522) 
Shree Namkin Works Aligarh Micro (Reg 
Type = Part 
I) 
16.  Smt. Gunjan Garg 
(090121100530) 
M/s Durga Enterprises Aligarh Micro (Reg 
Type = Part 
I) 
17.  Smt. Neeta Verma 
(090121100535) 
Bharat Agro Corporation Aligarh Micro (Reg 
Type = Part 
I) 
18.  Smt. Rajni Gupta 
(090161100402) 
Bajrang Packing Firozabad Micro (Reg 
Type = Part 
I) 
19.  Smt. Rekha Tiwari 
(090162100321) 
Rekha Atta Chakki Firozabad Micro (Reg 
Type = Part 
I) 
20.  Smt. Renu Arora 
(090161100364) 
Arora Sales Corporation Firozabad Micro (Reg 
Type = Part 
I) 
21.  Smt. Bindu Jain 
(090161100365) 
Prashant Milk Product Firozabad Micro (Reg 
Type = Part 
I) 
22.  Smt. Yashshree 
Agarwal 
(090122100443) 
Yahsshree Engineering Works Aligarh Micro (Reg 
Type = Part 
I) 
23.  Smt. Madhu Varshney 
(090122100259) 
Shree Ganesh Filling Station Aligarh Micro (Reg 
Type = Part 
I) 
24.  Smt. Kusum Agarwal 
(090162100374) 
M/s Bihari Ji Decorators Firozabad Micro (Reg 
Type = Part 
I) 
25.  Smt. Papdi 
(090122100448) 
Papdi Atta Chakki Aligarh Micro (Reg 
Type = Part 
I) 
26.  Smt Vimlesh 
(090122100456) 
Vimlesh Atta Chakki Aligarh Micro (Reg 
Type = Part 
I) 
27.  Smt. Bimlesh 
(090122100265) 
Bimlesh Atta Chakki Aligarh Micro (Reg 
Type = Part 
I) 
28.  Smt. Kanti Devi 
(090121100269) 
Kanti Industries Aligarh Micro (Reg 
Type = Part 
I) 
29.  Smt. Deepthi Sharma 
(090121100464) 
Prem Raj Industries Aligarh Micro (Reg 
Type = Part 
I) 
30.  Smt. Padama Devi 
(090122100465) 
M/s Padama Atta Chakki 
Udhyog 
Aligarh Micro (Reg 
Type = Part 
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I) 
31.  Smt. Maya Devi 
(090122100470) 
Mayadevi Atta Chakki Aligarh Micro (Reg 
Type = Part 
I) 
32.  Smt. Shobhna 
(090161100267) 
M/s Anurag Oil Mill Firozabad Micro (Reg 
Type = Part 
I) 
33.  Smt. Usha Devi 
(090122100374) 
Usha Atta Chakki Aligarh Micro (Reg 
Type = Part 
I) 
34.  Smt. Roopali Nidha 
(090121100382) 
Om Enterprises Aligarh Micro (Reg 
Type = Part 
I) 
35.  Smt. Sunita Devi 
(090122200284) 
R S D Ice & Cold Storage Pvt. 
Ltd. 
Aligarh Small (Reg 
Type = Part 
I) 
36.  Smt. Jai shri 
(090122100286) 
M/s Jai Atta Chakki Aligarh Micro (Reg 
Type = Part 
I) 
37.  Smt. Basanti Devi 
(090122100291) 
M/s Basanti Atta Chakki Aligarh Micro (Reg 
Type = Part 
I) 
38.  Smt. Madhu Bala 
Gupta (090121100292) 
Sagar Plastic & Crafts Aligarh Micro (Reg 
Type = Part 
I) 
39.  Smt. Munni Devi 
(090161100250) 
M/s Shruti Glass Works Firozabad Micro (Reg 
Type = Part 
I) 
40.  Smt. Sunita Devi 
(090162100258) 
M/s Suneeta Atta Chakki Firozabad Micro (Reg 
Type = Part 
I) 
41.  Smt. Sushama Devi 
(090162100129) 
Prema Atta Chakki Firozabad Micro (Reg 
Type = Part 
I) 
42.  Smt. Rekha Bansal 
(090121200334) 
M/s Abnisole Enterprises Aligarh Micro (Reg 
Type = Part 
I) 
43.  Smt. Omwati Dayi 
(090121100065) 
Rama Chilling Plant Aligarh Micro (Reg 
Type = Part 
I) 
44.  Smt. Sowa Devi 
(090122100066) 
Atta Chakki Aligarh Micro (Reg 
Type = Part 
I) 
45.  Smt. Munni Devi 
(090122100342) 
M/s Munni Devi Peat Hok Aligarh Micro (Reg 
Type = Part 
I) 
46.  Smt. Radha Verma 
(090122100059) 
Harsha Engineering Works Aligarh Micro (Reg 
Type = Part 
 184
I) 
47.  Smt. Bandna Devi 
(090121100064) 
Bandna Enterprises Aligarh Micro (Reg 
Type = Part 
I) 
48.  Smt. Neeraj Devi 
(090121100072) 
Soldiers Cold Drinks Aligarh Micro (Reg 
Type = Part 
I) 
49.  Smt. Meera Devi 
(090122100058) 
M/s Meera Atta Chakki Aligarh Micro (Reg 
Type = Part 
I) 
50.  Smt. Chandra Wati 
Devi (090122100295) 
M/s Chandra Wati Atta Chakki Aligarh Micro (Reg 
Type = Part 
I) 
51.  Smt. Dolly Gupta 
(090121100319) 
Sree Corporation Aligarh Micro (Reg 
Type = Part 
I) 
52.  Smt. Asha Devi 
(090122100083) 
M/s Asha Atta Chakki Aligarh Micro (Reg 
Type = Part 
I) 
53.  Smt. Dropa Devi 
(090122100090) 
M/s Dropa Atta Chakki Aligarh Micro (Reg 
Type = Part 
I) 
54.  Smt. Kamla Begam 
(090122100094) 
M/s Kamla Atta Chakki Aligarh Micro (Reg 
Type = Part 
I) 
55.  Smt. Jahida Begam 
(090122100100) 
M/s General Bearing Job 
Works 
Aligarh Micro (Reg 
Type = Part 
I) 
56.  Smt. Ramwati 
(090122100104) 
Rama Industries Aligarh Micro (Reg 
Type = Part 
I) 
57.  Smt. Dharam Wati 
(090121100105) 
Shakal Furniture Aligarh Micro (Reg 
Type = Part 
I) 
58.  Smt. Abha Rani Mittal 
(090121100108) 
M/s Shakti Industries Aligarh Micro (Reg 
Type = Part 
I) 
59.  Smt. Neelam Varshney 
(090121100120) 
Harshit Industries Aligarh Micro (Reg 
Type = Part 
I) 
60.  Smt. Nisha Ashad 
(090051100026) 
Khan Atta Chakki Rampur Micro (Reg 
Type = Part 
I) 
61.  Smt. Davindri Devi 
(090112100058) 
M/s Davindri Atta Chakki Bulandsh
ahr 
Micro (Reg 
Type = Part 
I) 
62.  Smt. Sahana Salim 
(090112100059) 
M/s Harish Grinding Bulandsh
ahr 
Micro (Reg 
Type = Part 
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I) 
63.  Smt. Santosh Sharma 
(090161200005) 
Kaushik Glass Industries Firozabad Small (Reg 
Type = Part 
I) 
64.  Smt. Saroj Gupta 
(090161100010) 
Reliable Light Industries Firozabad Micro (Reg 
Type = Part 
I) 
65.  Smt. Hameeda Begum 
(090012100058) 
M/s Hameeda Atta Chakki Saharanp
ur 
Micro (Reg 
Type = Part 
I) 
66.  Smt. Manisha Garg 
(090161100158) 
Risham Glass Industries Firozabad Micro (Reg 
Type = Part 
I) 
67.  Smt. Archana Agarwal 
(090161100159) 
Alfa Glass Impex Firozabad Micro (Reg 
Type = Part 
I) 
68.  Smt. Ombati 
(090162100133) 
Ombati Atta Chakki Firozabad Micro (Reg 
Type = Part 
I) 
69.  Smt. Christel Basu 
(090161200139) 
Glassutra Firozabad Small (Reg 
Type = Part 
I) 
70.  Smt. Mamta Garg 
(090161100150) 
M/s Mamta Industries Firozabad Micro (Reg 
Type = Part 
I) 
71.  Smt. Mamendri Devi 
(090122100015) 
Mahegdri Atta Chakki Aligarh Micro (Reg 
Type = Part 
I) 
72.  Smt Malti Devi 
(090122100024) 
Malti Atta Chakki Aligarh Micro (Reg 
Type = Part 
I) 
73.  Smt. Meera Devi 
(090122100027) 
Meera Devi Atta Chakki Aligarh Micro (Reg 
Type = Part 
I) 
74.  Smt. Poonam Agarwal 
(090122100028) 
Shiva Electoplating Aligarh Micro (Reg 
Type = Part 
I) 
75.  Smt. Archana Ranjan 
Gupta (090122100029) 
Vaishno Metal Finishing Aligarh Micro (Reg 
Type = Part 
I) 
76.  Smt. Prem Singh 
(090122100032) 
Ram Pyari Cold Storage & Ice 
Factory 
Aligarh Micro (Reg 
Type = Part 
I) 
77.  Smt. Shree Devi 
(090122100034) 
Shree Devi Atta chakki Aligarh Micro (Reg 
Type = Part 
I) 
78.  Smt. Leeta Bati 
(090122100037) 
Smt. Leela Batee Atta Chakki Aligarh Micro (Reg 
Type = Part 
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I) 
79.  Smt. Pramila 
(090121100048) 
Shai Industries Aligarh Micro (Reg 
Type = Part 
I) 
80.  Smt. Tripta Sharma 
(090011100076) 
M/s Trapta Enterprises Saharanp
ur 
Micro (Reg 
Type = Part 
I) 
81.  Smt. Saroj Narula 
(090011100077) 
M/s Saroj Garments Saharanp
ur 
Micro (Reg 
Type = Part 
I) 
82.  Smt. Pushpa Devi 
(090011100080) 
M/s Pushpa Enterprises Saharanp
ur 
Micro (Reg 
Type = Part 
I) 
83.  Smt. kavita Murya 
(090011100115) 
M/s Kavita Plastic Works Saharanp
ur 
Micro (Reg 
Type = Part 
I) 
84.  Smt. Raj Rani 
(090011100090) 
M/s Raj Enterprises Saharanp
ur 
Micro (Reg 
Type = Part 
I) 
85.  Smt. Varisha 
(090012100097) 
M/s Varisha Atta Chakki Saharanp
ur 
Micro (Reg 
Type = Part 
I) 
86.  Smt. Saida 
(090012100100) 
M/s Saida Atta Chakki Saharanp
ur 
Micro (Reg 
Type = Part 
I) 
87.  Smt. Raj Bala 
(090012100103) 
M/s Raj Atta Chakki Saharanp
ur 
Micro (Reg 
Type = Part 
I) 
88.  Smt. Mameo Devi 
(090012100006) 
M/s Mameo Devi Atta Chakki Saharanp
ur 
Micro (Reg 
Type = Part 
I) 
89.  Smt. Anjali Aggarwal 
(090011100123) 
Prince Agro Industries Saharanp
ur 
Micro (Reg 
Type = Part 
I) 
90.  Smt. Vina Yadav 
(090112200029) 
M/s National Enterprises Bulandsh
ahr 
Small (Reg 
Type = Part 
I) 
91.  Smt. Mamta Agarwal 
(090111100030) 
M/s Usha Udyog Bulandsh
ahr 
Micro (Reg 
Type = Part 
I) 
92.  Smt. Rajwati 
(090142100018) 
Rajwati Atta Chakki Mathura Micro (Reg 
Type = Part 
I) 
93.  Smt. Sunita Raj 
(090081100017) 
M/s Sunita Raj Readymade 
Garments 
Baghpat Micro (Reg 
Type = Part 
I) 
94.  Smt. Sunita Raj 
(090081100018) 
M/s Sunita Raj Readymade 
Garments 
Baghpat Micro (Reg 
Type = Part 
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I) 
95.  Smt. Rajni Jain 
(090111100052) 
M/s Chandra Enterprises Bulandsh
ahr 
Micro (Reg 
Type = Part 
I) 
96.  Smt. Madhu Bhargav 
(090071100004) 
M/s Nikhil Plastic Meerut Micro (Reg 
Type = Part 
I) 
97.  Smt. Shashi Ghai 
(090072100006) 
M/s Monarch Automobiles Meerut Micro (Reg 
Type = Part 
I) 
98.  Smt. Nirmal Pachauri 
(090161200086) 
M/s Kajal Glass Industries Firozabad Small (Reg 
Type = Part 
I) 
99.  Smt. Gomti Devi 
(090051100005) 
M/s Gotam Atta Industry Rampur Micro (Reg 
Type = Part 
I) 
100.  Smt. Foolwati 
(090052100004) 
M/s Vijay wooden works Rampur Micro (Reg 
Type = Part 
I) 
101.  Smt. Munni Devi 
(090051100003) 
M/s M.D. Soap Works Rampur Micro (Reg 
Type = Part 
I) 
102.  Smt. Shanti Rana 
(090011100020) 
M/s Shanti Garments Saharanp
ur 
Micro (Reg 
Type = Part 
I) 
103.  Smt. Mithlesh Sharma 
(090121100244) 
Dev Deep Industries Aligarh Micro (Reg 
Type = Part 
I) 
104.  Smt. Bimlesh Gupta 
(090121100199) 
M/s Bimlesh Enterprises Aligarh Micro (Reg 
Type = Part 
I) 
105.  Smt. Vimlesh Gupta 
(090121100202) 
M/s Shashi Enterprises Aligarh Micro (Reg 
Type = Part 
I) 
106.  Smt. Arti Agarwal 
(090121100203) 
M/s Krishana Udyog Aligarh Micro (Reg 
Type = Part 
I) 
107.  Smt. Anoradha 
Agarwal 
(090121100204) 
M/s Sai Udyog Aligarh Micro (Reg 
Type = Part 
I) 
108.  Smt. Rashmi Jain 
(090162100051) 
M/s Jain Offset Firozabad Micro (Reg 
Type = Part 
I) 
109.  Smt. Somwati Devi 
(090121100139) 
M/s Somwati Industries Aligarh Micro (Reg 
Type = Part 
I) 
110.  Smt. Nafisa Khatoon 
(090122100142) 
Atta Chakki Aligarh Micro (Reg 
Type = Part 
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I) 
111.  Smt. Anita Singh 
(090122100127) 
M/s Anita Oil Expeller Udyog Aligarh Micro (Reg 
Type = Part 
I) 
112.  Smt. Taresh Gupta 
(090122100130) 
M/s Taresh Atta Chakki Aligarh Micro (Reg 
Type = Part 
I) 
113.  Smt. Savita Goswami 
(090121100194) 
Locksco engineering Aligarh Micro (Reg 
Type = Part 
I) 
114.  Smt. Kamla Sharma 
(090121100213) 
Balbharad Industries Aligarh Micro (Reg 
Type = Part 
I) 
115.  Smt. Neetu Goyal 
(090081100029) 
M/s Nitu Agro Co. Baghpat Micro (Reg 
Type = Part 
I) 
116.  Smt. Meera Devi 
(090121100163) 
M/s Meera Industries Aligarh Micro (Reg 
Type = Part 
I) 
117.  Smt. Alka Agarwal 
(090121100169) 
M/s Plus Point Brassware Aligarh Micro (Reg 
Type = Part 
I) 
118.  Smt. Munni Devi 
(090122100175) 
M/s Munni Atta Chakki Aligarh Micro (Reg 
Type = Part 
I) 
119.  Smt. Kusham Lata 
(090122100177) 
M/s Kusahm Atta Chakki Aligarh Micro (Reg 
Type = Part 
I) 
120.  Smt. Nazma Razzq 
(090121100179) 
Rayco Industries Aligarh Micro (Reg 
Type = Part 
I) 
121.  Smt. Bhudevi 
(090162100058) 
M/s Abash Atta Chakki Firozabad Micro (Reg 
Type = Part 
I) 
122.  Smt. Premwati Devi 
(090121100208) 
M/s Paras Industries Aligarh Micro (Reg 
Type = Part 
I) 
123.  Smt. Christel Basu 
(090161100029) 
M/s Christel Basu Firozabad Micro (Reg 
Type = Part 
I) 
124.  Smt. Dakhshree 
(090162100032) 
M/s Krishna Atta Chakki Firozabad Micro (Reg 
Type = Part 
I) 
125.  Smt. Bobby 
(090122100222) 
M/s Boby Atta Chakki Aligarh Micro (Reg 
Type = Part 
I) 
126.  Smt. Neelam Sharma 
(090121100228) 
M/s Neelam Industries Aligarh Micro (Reg 
Type = Part 
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I) 
127.  Smt. Suman Sharma 
(090121100229) 
M/s Sharma Industries Aligarh Micro (Reg 
Type = Part 
I) 
128.  Smt. Bhoori Devi 
(090121200232) 
M/s Bhoori Devi Atta Chakki Aligarh Micro (Reg 
Type = Part 
I) 
129.  Smt. Kusum Gupta 
(090121200236) 
M/s Gupta Atta Chakki & Oil 
Expellar 
Aligarh Micro (Reg 
Type = Part 
I) 
130.  Smt. Rashmi Gupta 
(090201100043) 
M/s Prem Atta Chakki Bareilly Micro (Reg 
Type = Part 
I) 
131.  Smt. Rakhi Nagpal 
(090201100053) 
M/s GuruNanak Industries Bareilly Micro (Reg 
Type = Part 
I) 
132.  Smt. Shashi Sharma 
(090012100030) 
M/s Lakshmi Atta Chakki Saharanp
ur 
Micro (Reg 
Type = Part 
I) 
133.  Smt. Gulshan Praveen 
(090012100042) 
M/s Gulshan Atta Chakki Saharanp
ur 
Micro (Reg 
Type = Part 
I) 
134.  Smt. Neelam Agarwal 
(090011100073) 
M/s Hervet International Saharanp
ur 
Micro (Reg 
Type = Part 
II) 
135.  Smt. Tehmeena 
(090051100006) 
M/s Ideal Packaging Industry Rampur Micro (Reg 
Type = Part 
II) 
136.  Smt. Asif Vikar 
(090031100323) 
M/s New Golder Brosh 
Company 
Bijnor Micro (Reg 
Type = Part 
II) 
137.  Smt. Zahira Bano 
(090011100003) 
M/s Sagar Tiles Saharanp
ur 
Micro (Reg 
Type = Part 
II) 
138.  Smt. Kshif viqar 
(090031100325) 
M/s Golden Brush Enterprises Bijnor Micro (Reg 
Type = Part 
II) 
139.  Smt. Rajrani Arora 
(090032100327) 
M/s Arora butque Centre Bijnor Micro (Reg 
Type = Part 
II) 
140.  Smt. Mamta Devi 
(090032100282) 
M/s Mamta Silai Kendra Bijnor Micro (Reg 
Type = Part 
II) 
141.  Smt. Nazrin Parveen 
(090032100283) 
M/s Parveen Silai Kendra Bijnor Micro (Reg 
Type = Part 
II) 
142.  Smt. Arti Mehra 
(090162100034) 
M/s Sharda Sewa Samiti 
Chintamrhi 
Firozabad Micro (Reg 
TypePart II) 
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143.  Smt. Munni 
(090032100241) 
M/s Munni Silai Centre Bijnor Micro (Reg 
Type = Part 
II) 
144.  Smt. Nargis Begum 
(090032100255) 
M/s Nargir Repair works Bijnor Micro (Reg 
Type = Part 
II) 
145.  Smt. Manju Garg 
(090031100218) 
M/s Prerna Text Techno Bijnor Micro (Reg 
Type = Part 
II) 
146.  Smt. Urmila Bansal 
(090161200007) 
M/s Modern Glass Industries Firozabad Small (Reg 
Type = Part 
II) 
147.  Smt. Radha Sharma 
(090162100017) 
M/s C.B.S. Institute of 
Professional Studies 
Firozabad Micro (Reg 
Type = Part 
II) 
148.  Smt. Munni Devi 
(090161200024) 
M/s Classics International Firozabad Small (Reg 
Type = Part 
II) 
149.  Smt. Nazma Parveen 
(090201100014) 
M/s M. R. Industries Bareilly Micro (Reg 
Type = Part 
II) 
150.  Smt. Sangeeta Kamboj 
(090011100018) 
M/s Kartaram Hosiery Factory Saharanp
ur 
Micro (Reg 
Type = Part 
II) 
151.  Smt. Raj Rani 
(090011100020) 
M/s Mahadir Enterprises Saharanp
ur 
Micro (Reg 
Type = Part 
II) 
152.  Smt. Renu Jain 
(090011100022) 
M/s Durga Packers Saharanp
ur 
Micro (Reg 
Type = Part 
II) 
153.  Smt. Bina Agarwal 
(090161200003) 
M/s Prahlad Steels Pvt. Ltd. Firozabad Small (Reg 
Type = Part 
II) 
154.  Smt. Urmila Devi 
(090032100203) 
M/s Urmila Jewellers Bijnor Micro (Reg 
Type = Part 
II) 
155.  Smt. Saroj 
(090081100001) 
M/s Dhruv Overseas Baghpat Micro (Reg 
Type = Part 
II) 
156.  Smt. Kamini Singhal 
(090012100040) 
M/s Shri Ganesh Embroidery Saharanp
ur 
Micro (Reg 
Type = Part 
II) 
157.  Smt. Reshma 
(090011100039) 
M/s Saharanpur Craft Centre Saharanp
ur 
Micro (Reg 
Type = Part 
II) 
158.  Smt. Bina Agarwal 
(090161200001) 
M/s Prahlad Steels Pvt. Ltd. Firozabad Small (Reg 
Type = Part 
II) 
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159.  Smt. Bina Agarwal 
(090161300002) 
M/s Prahlad Ispat Pvt. Ltd. Firozabad Medium 
(Reg Type 
= Part II) 
160.  Smt. Mumtaz Khan 
(090121100006) 
M/s Hitler Lock Enterprises Aligarh Micro (Reg 
Type = Part 
II) 
161.  Smt. Abha Yadav 
(090031100217) 
M/s Jagdamba Mini Rice Mill Bijnor Micro (Reg 
Type = Part 
II) 
162.  Smt. Aqila Bano 
(090121100002) 
M/s Grmen Maheela 
Samajuttan Vikas Sameti 
Aligarh Micro (Reg 
Type = Part 
II) 
163.  Smt. Usha Gupta 
(090051100007) 
M/s Usha Steel Process Rampur Micro (Reg 
Type = Part 
II) 
Source: Ministry of Micro, Small and Medium Enterprises (MSME), GOI. 
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APPENDIX – II 
 
The following are the women Managed Micro Enterprises in Aligarh District  
during 2010-11 
 
S. NO. NAME VILLAGE POST DISTRICT WORK 
1.  Mrs. Kuntidevi 
W/o Mr. Mahendra 
Singh 
Bilkhora  Shujanpur Aligarh Miscellaneous 
(Handicrafts) 
2.  Mrs. Mithlesh Devi 
W/o Mr. Heeralal 
Bilkhora Shujanpur Aligarh Zari/Zori 
Goods 
3.  Mrs. Gulshan W/o 
Mr. Shamshad  
Junglegadi  Shujanpur Aligarh Zari/Zori 
Goods 
4.  Mrs. Rani W/o Mr. 
Roshanlal 
Raipur  Khair Aligarh Zari/Zori 
Goods 
5.  Miss Pinki D/o Mr. 
Ramkishore  
Ganeshpur  Khair Aligarh Zari/Zori 
Goods 
6.  Mrs. Devendari 
W/o Mr. Brijendra 
Singh 
Ganeshpur Khair Aligarh Zari/Zori 
Goods 
7.  Saroj Devi W/o 
Mr. Kamal Singh  
Sikarwar  Khair Aligarh Zari/Zori 
Goods 
8.  Miss Rashmi D/o 
Mr. Komal Kishore  
 Mohalla 
Upadhya, 
Khair 
Aligarh Zari/Zori 
Goods 
9.  Shabina D/o Mr. 
Natthilal 
 Gautamnagar, 
Khair  
Aligarh Zari/Zori 
Goods 
10.  Vimlesh Devi W/o 
Mr. Rameshwar  
Gondoli Gondoli Aligarh Zari/Zori 
Goods 
11.  Mamta D/o Mr. 
Mahendra Singh  
Ganeshpur 
(Shahpur) 
 Aligarh Zari/Zori 
Goods 
12.  Miss. Rajni D/o 
Mr. Ajmal Singh  
Gondoli Majhupur Aligarh Zari/Zori 
Goods 
13.  Miss Reena D/o 
Mr. Vijay Singh  
Gondoli Majhupur, 
Khair 
Aligarh Zari/Zori 
Goods 
14.  Mrs. Cheeta Devi 
W/o Mr. Ashok 
Kumar 
Gomat Gomat Aligarh Zari/Zori 
Goods 
15.  Manju Devi W/o 
Mr. Sukhveer 
Singh 
Gomat Khair Aligarh Zari/Zori 
Goods 
16.  Mamta W/o Mr. 
Omprakash  
Bilkhora Gomat Aligarh Zari/Zori 
Goods 
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17.  Pushpa Devi W/o 
Mr. Pyarelal 
 Mohalla 
Upadhya, 
Khair 
Aligarh Zari/Zori 
Goods 
18.  Kusum D/o Mr. 
Kishan Lal 
 Mohalla 
Upadhya, 
Khair 
Aligarh Zari/Zori 
Goods 
19.  Suman Devi W/o 
Late. Mr. 
Satyaprakash 
Sharma 
Gomat  Khair  Aligarh Zari/Zori 
Goods 
20.  Aarti Devi W/o 
Mr. Jugal Pratap 
Singh 
 Mohalla 
Malipura, 
Khair 
Aligarh Zari/Zori 
Goods 
21.  Pinki D/o Mr. 
Janpath Singh 
 Shikarwar, 
Khair 
Aligarh Zari/Zori 
Goods 
22.  Babita D/o Mr. 
Dheramveer Singh 
Bilkhora  Surajpur Aligarh Zari/Zori 
Goods 
23.  Rajesh Devi W/o 
Mr. Manendra 
Singh 
 Mohalla 
Malipura, 
Khair 
Aligarh Zari/Zori 
Goods 
24.  Bhagwan Devi 
W/o Mr. Amol 
Singh 
Bilkhora Surajpur Aligarh Zari/Zori 
Goods 
25.  Neeraj Kumari 
W/o Mr. Sri Ram  
Bilkhora Surajpur Aligarh Zari/Zori 
Goods 
26.  Asha Devi W/o 
Mr. Manoj Kumar  
Jartauli Jartauli  Aligarh Zari/Zori 
Goods 
27.  Meera Devi W/o 
Mr. Prempal Singh 
Ganeshpur Sahajpur Aligarh Zari/Zori 
Goods 
28.  Bobby W/o Mr. 
Suresh Chand  
Jartauli Jartauli Aligarh Zari/Zori 
Goods 
29.  Kamlesh Devi W/o 
Mr. Lalitesh 
Kumar 
Bilkhora  Sahajpur Aligarh Zari/Zori 
Goods 
30.  Kumari Sangeeta 
D/o Mr. Panveer 
Singh 
Gomat Gomat Aligarh Zari/Zori 
Goods 
31.  Sangeeta Devi W/o 
Mr. Karua 
Ganeshpur Sehajpur Aligarh Zari/Zori 
Goods 
32.  Kumari Neelam 
W/o Komal Prasad  
Gomat Gomat 
(Khair) 
Aligarh Zari/Zori 
Goods 
33.  Rajni Devi W/o 
Mr. Virendra Singh  
Ganeshpur Sehajpur Aligarh Zari/Zori 
Goods 
34.  Tarawati W/o Mr. Ganeshpur Chandanpura Aligarh Zari/Zori 
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Lakhan Singh  Goods 
35.  Lakshmi Devi W/o 
Mr. Pramod 
Bilkhora Shahenpur 
(Khair) 
Aligarh Zari/Zori 
Goods 
36.  Mrs. Neetu W/o 
Mr. Ghanshyam 
Singh 
Bilkhora Mohalla 
Upadhya 
(Khair) 
Aligarh Zari/Zori 
Goods 
37.  Kumari Pushpa 
D/o Mr. Rajan  
Arrana Basera Aligarh Zari/Zori 
Goods 
38.  Machla D/o Mr. 
Rajveer Singh 
Gandauli Majupura Aligarh Zari/Zori 
Goods 
39.  Mayna Kumari 
D/O Ramesh 
Chand 
Gandauli Majupura Aligarh Zari/Zori 
Goods 
40.  Kumari 
Rameshwari D/o 
Mr. Rajanlal 
Gandauli Majupura Aligarh Zari/Zori 
Goods 
41.  Kumari Manju d/o 
Rajpal Singh 
Gomat Khair  Aligarh Zari/Zori 
Goods 
42.  Kumari Pooja D/o 
Mr. Rampal Singh 
Gomat Gomat 
(Khair) 
Aligarh Zari/Zori 
Goods 
43.  Kumari Reena 
Tiwari D/O 
Purushotam Tiwari 
Gomat Mohalla 
Bahadur Ganj 
(Khair) 
Aligarh Embroidery  
44.  Kumari Kavita D/o 
Mr. Birender Singh 
Deeva 
Hamirpur 
Deeva 
Hamirpur 
Aligarh Miscellaneous 
(Handicrafts) 
45.  Kumari Rachna 
D/o Mr. 
Amirchand 
Deeva 
Hamirpur 
Deeva 
Hamirpur 
Aligarh Zari/Zori 
Goods 
46.  Mrs. Santosh Devi 
W/o Mr. Bhawat 
Singh 
Bilkhora Surajpur Aligarh Zari/Zori 
Goods 
47.  Mrs. Devi W/o Mr. 
Veerpal Singh 
Bilkhora Surajpur Aligarh Zari/Zori 
Goods 
48.  Mrs. Asha W/o Mr. 
Pal Singh  
Deeva 
Hamirpur 
Deeva 
Hamirpur 
Aligarh Zari/Zori 
Goods 
49.  Kumari Sheema 
D/o Mr. Kishanlal 
Deeva 
Hamirpur 
Deeva 
Hamirpur 
Aligarh Zari/Zori 
Goods 
50.  Nazma D/o Mr. 
Mohd. Shamshad 
Mohalla 
Junglebad 
Khair  Aligarh Zari/Zori 
Goods 
51.  Ashraf D/o Mr. 
Mohd. Shamshad 
Mohalla 
Junglebad 
Khair  Aligarh Zari/Zori 
Goods 
52.  Babita Devi W/o 
Mr. Ramdhari 
Singh 
Ganeshpur Saharanpur 
Khair 
Aligarh Zari/Zori 
Goods 
 195
53.  Kumari Shayera 
D/o Mr. Mohd. 
Amin  
Bagnair Bagrair  Aligarh Zari/Zori 
Goods 
54.  Kumari Pooja D/o 
Mr. Angad Singh 
Bagnair Bagrair  Aligarh Zari/Zori 
Goods 
55.  Babita Devi D/o 
Mr. Rajo 
Mohalla 
Upadhya 
Khair Aligarh Zari/Zori 
Goods 
56.  Kamlesh Devi D/O 
Mr. Tota Ram 
Gomat Khair  Aligarh Zari/Zori 
Goods 
57.  Pinki Sharma D/o 
Mr. Radhyashyam 
Sharma 
Bagnair Bagnair 
Khair 
Aligarh Zari/Zori 
Goods 
58.  Kunara Rehana 
D/o Mr. Mohd. 
Amin 
Bagnair Bagnair 
Khair 
Aligarh Zari/Zori 
Goods 
59.  Meena D/o Mr. 
Tota Ram 
Gomat khair  Aligarh Zari/Zori 
Goods 
60.  Raj Kumari D/o 
Balkrishan  
Shahjanpur Khandos Aligarh Zari/Zori 
Goods 
61.  Reelesh Sharma 
D/o Mr. Manoj 
Kumar Sharma  
Bagnair Khair Aligarh Zari/Zori 
Goods 
62.  Laxmi Tureiha w/o 
Mr. Prempal  
Hajipur 
Fateh Khan 
Agra Road 
 Aligarh Stone Art 
63.  Indira Agarwal 
W/o Mr. Ashok 
Agarwal 
Madhuban 
Bihar 
Surman,  
Bishanpur, 
Ramghat 
Road 
Aligarh Miscellaneous 
(Handicrafts) 
64.  Mrs. Shalini W/o 
Mr. Ashish Kumar 
  19 HIG, 
ADA 
Colony 
Ramghat 
Road, 
Aligarh 
Stone Art 
65.  Mrs. Rizwana W/o 
Mr. Intezar Ahmad 
  Turkman 
Gate, 
Aligarh 
Embroidery  
66.  Mithlesh Devi W/o 
Mr. Brijbhushan 
  Gulshan 
Park, 
Melrose 
bypass, 
Aligarh 
Embroidery 
67.  Mamta Rawat W/o 
Mr. Amrih Rawat 
Andala Audala Aligarh Embroidery 
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68.  Seema Devi W/o 
Mr. Kamlesh 
Sharma 
Jartauli Madhak 
Khair 
Aligarh Zari/Zari 
Goods, 
69.  Sumita Devi W/o 
Mr. Khatooma 
Singh 
Gomat Gomat Aligarh Zari/Zari 
Goods, 
70.  Seema Gupta W/o 
Mr. Narendra 
Kumar 
Mohalla 
Upadhya 
Khair 
 Aligarh Zari/Zari 
Goods, 
71.  Kiran Devi W/o 
Mr. Prempal Singh 
Madanpur Khair Aligarh Zari/Zari 
Goods, 
72.  Kamlesh W/o Mr. 
Badri Prasad 
Madanpur Khair Aligarh Zari/Zari 
Goods, 
73.  Anju W/o Mr. 
Bharat Singh 
Madanpur Khair Aligarh Zari/Zari 
Goods, 
74.  Julie W/o Mr. 
Jwala Prasad 
Sajna Sajana (Khai) Aligarh Miscellaneous 
(Handicrafts) 
75.  Kashmiri W/o Mr. 
Ashok 
  Aligarh Zari/Zari 
Goods, 
76.  Seema W/o Mr. 
Ajgar Ali Khan 
Mohalla 
Upadhaya 
Khair 
 Aligarh Zari/Zari 
Goods 
77.  Anita W/o Mr. 
Bachchu Singh 
Sajna Khair Aligarh Zari/Zari 
Goods 
78.  Preeti D/o Satpal 
Singh  
Madanpur Khair Aligarh Zari/Zari 
Goods 
79.  Manju D/o Udham 
Singh 
Madanpur Khair Aligarh Zari/Zari 
Goods 
80.  Manta W/o Shiv 
Kumar 
Mohalla 
Upadhaya 
Khair 
 Aligarh Zari/Zari 
Goods 
81.  Shivani Rajput D/o 
Late. Mr. Vinod 
Kumar 
Mohalla 
Upadhaya 
Khair 
 Aligarh Zari/Zari 
Goods 
82.  Sunita Devi W/o 
Mr. Satya Prakash  
Mohalla 
Upadhaya 
Khair 
 Chavani 
Road, 
Aligarh 
Zari/Zari 
Goods 
83.  Ramkumari W/o 
Mr. Vinod Singh 
Mohalla 
Upadhaya 
(Khair) 
 Aligarh Zari/Zari 
Goods 
84.  Mamta Rajput W/o 
Mr. Ved Prakash  
Mohalla 
Upadhaya 
(Khair) 
 Aligarh Zari/Zari 
Goods 
85.  Prabha Devi W/o Mohalla  Aligarh Zari/Zari 
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Ramveer Sharma Upadhaya 
(Khair) 
Goods 
86.  Neelam Devi W/o 
Neeraj Dixit 
Mohalla 
Upadhaya 
(Khair) 
 Aligarh Zari/Zari 
Goods 
87.  Jamuna Devi W/o 
Kunwar Pal  
Mohalla 
Upadhaya 
(Khair) 
 Aligarh Zari/Zari 
Goods 
88.  Munni Devi W/o 
Late Jagdeesh 
Prasad Gupta  
Mohalla 
Upadhaya 
(Khair) 
 Aligarh Zari/Zari 
Goods 
89.  Salima W/o Mohd. 
Ajgar Ali Khan 
Mohalla 
Upadhaya 
(Khair) 
 Aligarh Miscellaneous 
(Handicrafts) 
90.  Sonam D/o Pappu 
Singh 
Samana Khair Aligarh Zari/Zari 
Goods 
91.  Barkha D/o 
Balveer Singh 
Sajana Sajana Aligarh Zari/Zari 
Goods 
92.  Manju D/o Gopal  Vishnupuri 
Narula 
Khair 
 Aligarh Zari/Zari 
Goods 
93.  Neerja Devi W/o 
Somveer Singh 
Bhutan  Khair Aligarh Zari/Zari 
Goods 
94.  Rani Devi W/o 
Murari Lal 
Bhutan  Khair Aligarh Zari/Zari 
Goods 
95.  Poonam D/o 
Charan Singh 
Madanpur  Khair Aligarh Zari/Zari 
Goods 
96.  Anjali D/o Ugal 
Singh 
Madanpur  Khair Aligarh Miscellaneous 
(Handicrafts) 
97.  Kumari Jayanti D/o 
Hardayal Singh 
Madanpur  Khair 5/133, 
Maoodabad, 
Aligarh 
Embroidery  
98.  Mrs. Vandana W/o 
Mr. Prem Narayan 
Madanpur  Khair Budh Bihar 
Colony 
Nangala 
Kalaas, 
Aligarh 
Embroidery 
99.  Kumari Snehalata 
D/o Omprakash 
Madanpur  Khair Budh Bihar 
Colony 
Nangala 
Kalaas, 
Aligarh 
Embroidery 
100.  Mrs. Anita Kesari 
W/o Anil Kumar 
Madanpur  Khair 6/2/29, Nayi 
Basti, 
Embroidery 
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Aligarh 
101.  Kumari Chandra  
Prabha D/o Mr. 
Nayansukh 
Madanpur  Khair Nagla 
Kalaar 
Aligarh 
Miscellaneous 
(Handicrafts) 
102.  Kumari Sharda D/o 
Bhagwan Das 
Madanpur  Khair Nagla 
Kalaar 
Aligarh 
Embroidery 
103.  Kumari 
Prakashwati D/o 
Kishanlal 
Madanpur  Khair Shikshak 
Nagar, 
ADA 
Colony, 
Aligarh 
Embroidery 
104.  Mrs. Seema W/o 
Mr. Satish Chand 
Deeva, 
Hamirpur 
Khair Nayi Basti, 
Aligarh 
Embroidery 
105.  Mrs. Shakeela 
begum W/o Mr. 
Jameel Khan 
Gudki 
Nagariya  
Gonda Aligarh Zari/Zari 
Goods 
106.  Mrs. Vijay Devi 
W/o Mr. Shyam 
Veer Singh 
Deeva, 
Hamirpur 
 Aligarh Zari/Zari 
Goods 
107.  Kumari Rukhsana 
D/o Mr. Aziz Khan 
Deeva, 
Hamirpur 
 Aligarh Zari/Zari 
Goods 
108.  Mrs. Munni begum 
W/o Mr. Azeem 
Khan 
Deeva, 
Hamirpur 
 Aligarh Zari/Zari 
Goods 
109.  Mrs. Kunti Devi 
W/o Mr. 
Jayprakash 
Deeva, 
Hamirpur 
 Aligarh Zari/Zari 
Goods 
110.  Kumari K. Sandari 
Devi D/o Mr. 
Jayprakash 
Deeva, 
Hamirpur 
 Aligarh Zari/Zari 
Goods 
111.  Kumari Najma D/o 
Mr. Maqsood 
Deeva, 
Hamirpur 
 Aligarh Zari/Zari 
Goods 
112.  Kumari Shayna 
D/o Mr. 
Imamuddin 
Deeva, 
Hamirpur 
 Aligarh Zari/Zari 
Goods 
113.  Yashoda Devi W/o 
Mr. Maan Pal 
Singh 
Deeva, 
Hamirpur 
 Aligarh Miscellaneous 
(Handicrafts) 
114.  Kumari Peetu D/o 
Raj Kumar  
Deeva, 
Hamirpur 
 Aligarh Miscellaneous 
(Handicrafts) 
115.  Mrs. Sarita W/o 
Mr. Prem Shankar 
Deeva, 
Hamirpur 
 Aligarh Embroidery  
116.  Reshma W/o Mr. Deeva,  Aligarh Zari/Zari 
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Tanseer Hamirpur Goods 
117.  Soni  
D/o Mr. Nisar 
Khan 
  Sarai Maan 
Single 
Delhi Gate, 
Aligarh  
Zari/Zari 
Goods 
118.  Mrs. Chandini 
Begum W/o Mr. 
Nisar Khan 
  Sarai Maan 
Single 
Delhi Gate 
Zari/Zari 
Goods 
119.  Mrs. Nagma 
Begum w/o Mr. 
Mohd. Shabbir 
  Sarai Maan 
Single 
Delhi Gate 
Zari/Zari 
Goods 
120.  Kumari Hina D/o 
Mr. Shbbir Khan 
  Sarai Maan 
Single 
Delhi Gate 
Miscellaneous 
(Handicrafts)  
121.  Kumari Naseem 
D/o Nizam Khan 
Mohalla 
Musalmana 
(Khair) 
 Aligarh  Zari / zari 
Goods 
122.  Kumari Reshma 
D/o Mohd. Yaseen 
Qureshi 
  Kuwan 
Wali Gali, 
Jayganj 
Road, 
Aligarh 
Zari / zari 
Goods 
123.  Maimoona Begum 
W/o Mr. Furqan 
Mohalla 
Mubalmana 
Jama 
Masjid 
(Khair) 
 Aligarh Zari / zari 
Goods 
124.  Kumari Mahendari 
d/o Bachoo Singh 
Nagariya  Sofa Khair Aligarh Zari / zari 
Goods 
125.  Mrs. Ruby W/o 
Shiv Prakash 
  Shakti 
Nagar, 
Gular Road,  
Miscellanies 
(Handicrafts) 
126.  Madhu Devi W/o 
Vinod Kumar  
Bhimpur Bhimpur Aligarh  Miscellanies 
(Handicrafts) 
127.  Mrs. Neeraj Devi 
W/o Harish Kumar  
Mata Wali 
Gali 
(Khair) 
 Aligarh Zari / zari 
Goods 
128.  Bhoori Begum W/o 
Hisham Khan  
Mohalla 
Musalnana, 
Jama 
Masjid 
(Khair) 
 Aligarh Zari / zari 
Goods 
129.  Kailashi Devi W/o 
Sunder Singh  
Nagariya  Sofa Khair Aligarh Zari / zari 
Goods 
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130.  Shabana Begum 
W/o Mohd. 
Shakeel 
Mohalla 
Musalmana 
Nadi wala 
(Khair) 
 Aligarh Zari & 
Zaridari 
131.  Sheena begum W/o 
Late Mr. Mohd. 
Basheer Khan 
Mohalla 
Musalmana 
Nadi wala 
(Khair) 
 Aligarh Zari & 
Zaridari 
132.  Saroj Devi W/o 
Rohtash Singh  
Mohalla 
Upadhya 
(Khair) 
 Aligarh Zari & 
Zaridari 
133.  Kumari Rajesh D/o 
Bhurelal 
Bhimkhera Utbara Khair Aligarh Zari & 
Zaridari 
134.  Mrs. Satya Devi 
W/o Ramesh 
Kumar  
Fatehgari  Fatehgari Aligarh Zari & 
Zaridari 
135.  Kumari Jyoti D/o 
Bhanu Prakash  
Deena 
Hamirpur 
Khair Aligarh Zari & 
Zaridari 
136.  Mrs. Laltesh W/o 
Rajveer Sharma  
Mohalla 
Upadhya 
Khair 
 Aligarh Zari & 
Zaridari 
137.  Mrs. Anju Devi 
W/o Rakesh 
Kumar  
Mohalla 
Sikarwar 
(Khair) 
 Aligarh Zari & 
Zaridari 
138.  Mrs. Geeta Devi 
W/o Ramesh 
Chand 
Naugala 
Shobha 
Nangala 
Padaw 
(Khair) 
Aligarh Zari & 
Zaridari 
139.  Kumari Hema D/o 
Rajjo 
Mohalla 
Upadhayan 
(Khair) 
 Aligarh Zari & 
Zaridari 
140.  Kumari Preeti D/o 
Rajender  
Mohalla 
Upadhayan 
(Khair) 
 Aligarh Zari & 
Zaridari 
141.  Kumari manju D/o 
Amarpal Singh 
Man 
Bakhnair 
Khair  Aligarh Zari & 
Zaridari 
142.  Kumari Meenu 
Devi D/o Amarpal 
Singh 
Man 
Bakhnair 
Khair  Aligarh Zari & 
Zaridari 
143.  Kumari Rekha d/o 
Panni Singh 
Ghumra  Narayanpur 
Khair 
Aligarh Zari & 
Zaridari 
144.  Kumari Rashmi 
D/o Kundanlal 
Malipura Fateh ka 
Nagla (Khair) 
Aligarh Zari & 
Zaridari 
145.  Mithlesh Devi W/o 
Ahmad Khan 
Purani 
Tehsil Nadi 
 Aligarh Zari & 
Zaridari 
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wala 
Mohalla 
Khair 
146.  Mrs. Sonam Dvi 
W/o Rajesh Kumar  
Mohalla 
Harnarayan 
(Khair) 
 Aligarh Zari & 
Zaridari 
147.  Kumari Razia D/o 
Bahadur Singh 
Rajpur Mahabhara 
(Khair) 
Aligarh Zari & 
Zaridari 
148.  Meenakshi D/o 
Gopal Krishan 
Gupta 
  7/7, Manik 
Chowk  
Zari & 
Zaridari 
149.  Mamta Gupta D/o 
Gopal Krishan 
Gupta 
  7/7, Manik 
Chowk  
Zari & 
Zaridari 
150.  Lakshmi Devi W/o 
Mahender Singh 
  Masani ka 
Nagla  
Zari & 
Zaridari 
151.  Mrs. Shahida 
Begum W/o Anees  
  9/22,  
Upper Fort,  
Kashidakari  
152.  Mrs. Nazreen 
Begum W/o Mohd. 
Shakir 
Mohalla 
Brahnanan 
Pilakhna 
 Aligarh Zari & 
Zaridari 
153.  Mrs. Shaheen 
begum W/o Mohd. 
Ovais 
Mohalla 
Ansarian 
Pilakhna 
 Aligarh Zari & 
Zaridari 
154.  Mrs. Sangeeta 
Sharma W/o Vikas 
Sharma 
  14/68, 
Braham 
Nivas Achal 
Tal,  
Printing 
Artificial 
Jewellery  
155.  Kumari Aarti D/o 
Dandayal  
 Sahgarh 162, Manik 
Chowk, 
Aligarh 
Kashidakari  
156.  Kumari Sadhna 
D/o Nathu Singh 
Khasimpur 
Radao 
 Aligarh Kashidakari 
157.  Mrs. Rashmi Devi 
W/o Binami Singh 
Dudhma  Aligarh Kashidakari 
158.  Mrs. Rukhsana 
Begum W/o Mr. 
Nizamuddin 
Gali No.5 
Mallah Ka 
Nagla 
 Aligarh Kashidakari 
159.  Mrs. LataVershney 
W/o Vijay Kumar 
varshney 
  Mahendra 
Nagar, 
Aligarh 
Miscellaneous 
(Handicrafts) 
Source: District Industrial Centre, Aligarh 
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APPENDIX – III 
 
The following are the women Managed Micro Enterprises in Aligarh City  
during  2014. 
S.NO. NAME OF 
ENTREPRENEUR  
(EM NUMBER) 
NAME OF ENTERPRISE CITY UNIT 
TYPE 
1. Smt. Batam Devi 
(090122100432) 
M/s. Batan Devi Atta Chakki  Aligarh Micro (Reg 
Type = Part-
I) 
2. Smt. Satveeri  
(090122100437) 
M/s. Satveeri Atta Chakki Aligarh Micro (Reg 
Type = Part-
I) 
3. Smt. Shabnam Chisti 
(090122100427) 
M/s. Albrass Enterprises  Aligarh Micro (Reg 
Type = Part-
I) 
4. Smt. Harpyari 
(090122100421) 
M/s. Verma Welding Works Aligarh Micro (Reg 
Type = Part-
I) 
5. Smt. Rajbala Sharma 
(090122100409) 
M/s. Sharma Industries   Aligarh Micro (Reg 
Type = Part-
I) 
6. Smt. Ramsiri 
(090122100409) 
M/s. Ramshiri Atta Chakki Aligarh Micro (Reg 
Type = Part-
I) 
7. Smt. Jameela  
(090121100395) 
M/s. Jamila Industries  Aligarh Micro (Reg 
Type = Part-
I) 
8. Smt. Rooma Devi 
(090122100502) 
M/s. Rooma Atta Chakki  Aligarh Micro (Reg 
Type = Part-
I) 
9. Smt. Batam Devi 
(090122100432) 
M/s. Batan Devi Atta Chakki  Aligarh Micro (Reg 
Type = Part-
I) 
10. Smt. Chamali Devi 
Sharma 
(090122100432) 
M/s. Zeues Metal Works  Aligarh Micro (Reg 
Type = Part-
I) 
11. Smt. Pushpa Devi 
(090122100508) 
M/s. Henoeed Industries  Aligarh Micro (Reg 
Type = Part-
I) 
12. Smt. Kheroo Nisha 
(090122100515) 
M/s. Kheroo Atta Chakki  Aligarh Micro (Reg 
Type = Part-
I) 
13. Smt. Sandhya Gupta 
(090122100432) 
Shree Namkin Works Aligarh Micro (Reg 
Type = Part-
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I) 
14. Smt. Gunjan Garg 
(090121100530) 
M/s. Durga Enterprises Aligarh Micro (Reg 
Type = Part-
I) 
15. Smt. Neeta Verma 
(090121100535) 
Bharat Agro Corporation Aligarh Micro (Reg 
Type = Part-
I) 
16. Smt. Yashshree Agrawal 
(090122100443) 
Yahsshree Engineering Works Aligarh Micro (Reg 
Type = Part-
I) 
17. Smt. Madhu Varshney 
(090122100259) 
Shree Ganesh Filling Station Aligarh Micro (Reg 
Type = Part-
I) 
18. Smt. Papdi 
(090122100448) 
Papdi Atta Chakki Aligarh Micro (Reg 
Type = Part-
I) 
19. Smt. Vimlesh 
(090122100456) 
Vimlesh Atta Chakki Aligarh Micro (Reg 
Type = Part-
I) 
20. Smt. Bimlesh 
(090122100265) 
Bimlesh Atta Chakki Aligarh Micro (Reg 
Type = Part-
I) 
21. Smt. Kanti Devi 
(090121100269) 
Kanti Industries Aligarh Micro (Reg 
Type = Part-
I) 
22. Smt. Deepthi Sharma 
(090121100464) 
Prem Raj Industries  Aligarh Micro (Reg 
Type = Part-
I) 
23. Smt. Padama Devi 
(090122100465) 
M/s. Padama Atta Chakki 
Udhyog 
Aligarh Micro (Reg 
Type = Part-
I) 
24. Smt. Maya Devi 
(090122100470) 
Mayadevi Atta Chakki Aligarh Micro (Reg 
Type = Part-
I) 
25. Smt. Usha Devi 
(090122100374) 
Usha Atta Chakki Aligarh Micro (Reg 
Type = Part-
I) 
26. Smt. Roopali Nidha 
(090121100382) 
Om Enterprises Aligarh Micro (Reg 
Type = Part-
I) 
27. Smt. Sunita Devi 
(090122200284) 
R S D Ice & Cold Storage Pvt. 
Ltd. 
Aligarh Micro (Reg 
Type = Part-
I) 
28. Smt. Jai Shri 
(090122100286) 
M/s Jai Atta Chakki Aligarh Micro (Reg 
Type = Part-
I) 
29. Smt. Basanti Devi 
(090122100291) 
M/s Basanti Atta Chakki Aligarh Micro (Reg 
Type = Part-
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I) 
30. Smt. Madhu Bala 
Gupta 
(090121100292) 
Sagar Plastic & Crafts Aligarh Micro (Reg 
Type = Part-
I) 
31. Smt. Rekha Bansal 
(090121200334) 
M/s Abnisole Enterprises Aligarh Micro (Reg 
Type = Part-
I) 
32. Smt. Omwati Dayi 
(090121100065) 
Rama Chilling Plant Aligarh Micro (Reg 
Type = Part-
I) 
33. Smt. Sowa Devi 
(090122100066) 
Atta Chakki Aligarh Micro (Reg 
Type = Part-
I) 
34. Smt. Munni Devi 
(090122100342) 
M/s. Munni Devi Peat Hok Aligarh Micro (Reg 
Type = Part-
I) 
35. Smt. Radha Verma 
(090121100059) 
Harsha Engineering Works Aligarh Micro (Reg 
Type = Part-
I) 
36. Smt. Bandna Devi 
(090122100064) 
Bandna Enterprises Aligarh Micro (Reg 
Type = Part-
I) 
37. Smt. Neeraj Devi 
(090122100072) 
Soldiers Cold Drinks Aligarh Micro (Reg 
Type = Part-
I) 
38. Smt. Meera Devi 
(090122100058) 
M/s Meera Atta Chakki Aligarh Micro (Reg 
Type = Part-
I) 
39. Smt. Chandra Wati 
Devi 
(090122100295) 
M/s. Chandra Wati Atta Chakki  Aligarh Micro (Reg 
Type = Part-
I) 
40. Smt. Dolly Gupta 
(090121100319) 
Sree Corporation Aligarh Micro (Reg 
Type = Part-
I) 
41. Smt. Asha Devi 
(090122100083) 
M/s Asha Atta Chakki Aligarh Micro (Reg 
Type = Part-
I) 
42. Smt. Dropa Devi 
(090122100090) 
M/s. Dropa Atta Chakki Aligarh Micro (Reg 
Type = Part-
I) 
43. Smt. Kamla Begam 
(090122100094) 
M/s Kamla Atta Chakki Aligarh Micro (Reg 
Type = Part-
I) 
44. Smt. Jahid Begam 
(090122100100) 
M/s General Bearing Job Works Aligarh Micro (Reg 
Type = Part-
I) 
45. Smt. Ramwati 
(090122100104) 
Rama Industries Aligarh Micro (Reg 
Type = Part-
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I) 
46. Smt. Dharam Wati 
(090121100105) 
Shakal Furniture Aligarh Micro (Reg 
Type = Part-
I) 
47. Smt. Abha Rani Mittal 
(090121100108) 
M/s Shakti Industries  Aligarh Micro (Reg 
Type = Part-
I) 
48. Smt. Neelam Varshney 
(090121100120) 
Harshit Industries Aligarh Micro (Reg 
Type = Part-
I) 
49. Smt. Mamendri Devi 
(090122100015) 
Mahegdri Atta Chakki Aligarh Micro (Reg 
Type = Part-
I) 
50. Smt. Malti Devi 
(090122100024) 
Malti Atta Chakki Aligarh Micro (Reg 
Type = Part-
I) 
51. Smt. Meera Devi 
(090122100027) 
Meera Devi Atta Chakki Aligarh Micro (Reg 
Type = Part-
I) 
52. Smt. Poonam Agarwal 
(090122100028) 
Shiva Electoplating Aligarh Micro (Reg 
Type = Part-
I) 
53. Smt. Archana Ranjan 
(090122100029) 
Vaishno Metal Finishing  Aligarh Micro (Reg 
Type = Part-
I) 
54. Smt. Prem Singh 
(090122100032) 
Ram Pyari Cold Storage & Ice 
Factory 
Aligarh Micro (Reg 
Type = Part-
I) 
55. Smt. Shree Devi 
(090122100034) 
Shree Devi Atta Chakki Aligarh Micro (Reg 
Type = Part-
I) 
56. Smt. Leeta Bati 
(090122100037) 
Smt. Leela Batee Atta Chakki Aligarh Micro (Reg 
Type = Part-
I) 
57. Smt. Pramila  
(090121100048) 
Shai Industries Aligarh Micro (Reg 
Type = Part-
I) 
58. Smt. Mithlesh Sharma  
(090121100244) 
Dev Deep Industries  Aligarh Micro (Reg 
Type = Part-
I) 
59. Smt. Bimlesh Gupta 
(090121100199) 
M/s Bimlesh Enterprises  Aligarh Micro (Reg 
Type = Part-
I) 
60. Smt. Arti Agarwal 
(090121100203) 
M/s Krishana Udyog Aligarh Micro (Reg 
Type = Part-
I) 
61. Smt. Anoradha 
Agarwal 
M/s. Sai Udyog Aligarh Micro (Reg 
Type = Part-
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(090121100204) I) 
62. Smt. Rashmi Jain 
(090162100051) 
M/s Jain Offset Aligarh Micro (Reg 
Type = Part-
I) 
63. Smt. Somwati Devi 
(090121100139) 
M/s Somwati Industries Aligarh Micro (Reg 
Type = Part-
I) 
64. Smt. Nafisa Khatoon 
(090122100142) 
Atta Chakki Aligarh Micro (Reg 
Type = Part-
I) 
65. Smt. Anita Singh 
(090122100127) 
M/s Anita Oil Expeller Udyog Aligarh Micro (Reg 
Type = Part-
I) 
66. Smt. Taresh Gupta 
(090122100130) 
M/s Taresh Atta Chakki Aligarh Micro (Reg 
Type = Part-
I) 
67. Smt. Savita Goswami 
(090121100194) 
Locksco Engineering Aligarh Micro (Reg 
Type = Part-
I) 
68. Smt. Mumtaz Khan 
(090121100006) 
M/s Hitler Lock Enterprises Aligarh Micro (Reg 
Type = Part-
I) 
69. Smt. Aqila Bano 
(090121100002) 
M/s Grmen Maheela Samajuttan 
Vikas Sameti 
Aligarh Micro (Reg 
Type = Part-
I) 
70. Smt. Kamla Sharma  
(090121100213) 
Balbarad Industries  Aligarh Micro (Reg 
Type = Part-
I) 
71. Smt. Neetu Goyal 
(090081100029) 
M/s Nitu Agro Co. Aligarh Micro (Reg 
Type = Part-
I) 
72. Smt. Meera Devi 
(090121100163) 
M/s Meera Industries  Aligarh Micro (Reg 
Type = Part-
I) 
73. Smt. Alka Agrwal 
(090121100169) 
M/s Plus Point Brassware  Aligarh Micro (Reg 
Type = Part-
I) 
74. Smt. Munni 
(090122100175) 
M/s Munni Atta Chakki Aligarh Micro (Reg 
Type = Part-
I) 
75. Smt. Kusham Lata 
(090122100177) 
M/s Kusahm Atta Chakki Aligarh Micro (Reg 
Type = Part-
I) 
76. Smt. Nazma Razzq 
(090121100179) 
Rayco Industries Aligarh Micro (Reg 
Type = Part-
I) 
77. Smt. Prewati Devi 
(090121100208) 
M/s Paras Industries  Aligarh Micro (Reg 
Type = Part-
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I) 
78. Smt. Bobby 
(090122100222) 
M/s Boby Atta Chakki Aligarh Micro (Reg 
Type = Part-
I) 
79. Smt. Neelam Sharma 
(090121100228) 
M/s. Neelam Industries  Aligarh Micro (Reg 
Type = Part-
I) 
80. Smt. Suman Sharma 
(090121100229) 
M/s Sharma Industries  Aligarh Micro (Reg 
Type = Part-
I) 
81. Smt. Bhoori Devi 
(090121200232) 
M/s Bhoori Devi Atta Chakki Aligarh Micro (Reg 
Type = Part-
I) 
82. Smt. Kusum Gupta 
(090121200236) 
M/s Gupta Atta Chakki & Oil 
Expeller  
Aligarh Micro (Reg 
Type = Part-
I) 
Source: Ministry of Micro, Small and Medium Enterprises (MSME), GOI. 
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APPENDIX – IV 
PROBLEMS AND PROSPECTS OF WOMEN MANAGED MICRO  
ENTERPRISES IN U.P. - A STUDY OF ALIGARH 
 
SURVEY QUESTIONNAIRE 
 
1. Name and address  : ________________________ 
2. Age     : ________________________ 
3. Marital Status   : ________________________ 
 a) Married  
 b) Unmarried  
4. Family size:  
 a) Two  
 b) Three  
 c)  Four  
 d) Above Four  
5. What is your educational background?  
 a) Primary education  
 b) Secondary education  
 c) Tertiary (University or College) 
 d) Formation/ training courses.  
6. What is your age category?  
  a) 20 – 29 years   
 b) 30 – 39 years   
 c) 40 – 49 years  
 d) 50 + years   
 209
7. Do you have a family (husband and/ or children)? the reply to this 
question  is optional.  
 a) Husband   Yes    No 
 b) Children    Yes     No 
8. At what age did you start your business?  
 
9. Do you have help at home (eg: parents, maid, etc)? The reply to this 
question is optional?  
  Yes     No 
10. Have you always worked for yourself?  
  Yes     No 
11. If no, how many employees did you have before starting your business?  
 
12. Is your present business the first enterprise that you owned?  
  Yes     No 
13. If no, what happened to the enterprise (s) you have owned previously?  
 a) Went out of business                    
 b) Are still successful 
 c) Have been sold                          
 d) Other (please specify) 
14. What is the size of your enterprise? 
 a) Micro (1 – 9 employees) 
 b) Small (10 – 49 employees) 
 c) Medium (50 – 249 employees) 
 d) Large (250 + employees) 
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15. Which is the area of operations of your enterprise / company?  
 a) District  
 b) State  
 c) National  
 d) International  
16. What is the sector of activities of your enterprise?  
a) Food Processing  
b) Metal and Hardware Works 
c) Agro Based  
d) Craft Works 
e) Engineering Works 
f) Others (service sector) 
17. When did you establish your own business? Please indicate the year.                 
 
18. Which of the following best describes your company situation?  
 a) I have created my present company myself.  
 b) It is a family business I have inherited.  
 c) It is a business I have bought.  
19. When you started your business, what were the main obstacles you faced?  
 (You can check more than one answer) 
a) No obstacles   
b) A question of self confidence (believing in your abilities) 
c) Financial question (raising capital) 
d) Back of information / advice on now to start an enterprise.  
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e) Finding the right contacts for your business venture.  
f) Combining family and work life. 
g) Others (Specify please).  
20. What made you start your own business?  
 (You can check more than one answer). 
a) Profit / making money.  
b) Did not want to work for others.  
c) Want for control and freedom.  
d) To make my own decisions.  
e) Social status  
f) Confidence in the products / services offered.  
g) Other reasons (please specify) 
21. What are the main obstacles you are facing now in the running of your 
business?  
 a) No obstacles  
 b) Combining family and work life.  
 c) Liquidity and other financial problems.  
 d) No time for training / upgrading skills.  
 e) Gaining the acceptance/respect of people.  
 f) Others (please specify). 
 
22. How many hours per week do you dedicate to your business?  
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23. If you were in a position to give advice to other women entrepreneurs, 
what would be your recommendation for:.   
 a) Never ever thinking of doing  ____________ 
 b) Absolute must for success ____________ 
24. Being a woman do you face gender discrimination?  
  Yes    No.  
25. Are you getting financial assistance from any one of the following?  
 a) Micro Credit   
b) Micro finance  
 c) SHG    
d) Money Lender  
26. Are you aware of the government schemes, programmes to uplift the 
micro enterprises?   
  Yes   No 
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"Poverty is the parent of revolution and crime" 
Aristotle  
 
INTRODUCTION 
India is a country with endless diversity in socio-
economic, religious, cultural, demographic and 
political sphere. With its diversity, it has been 
performing well in IT sectors, in urban areas. But, 
India has been plagued with ill health, poverty, 
inequality and unemployment, illiteracy and 
hunger. 
Poverty is multi-dimensional. It is based on socio-
economic cultural situations of the economy. It is a 
threat to the well being of the people. It affects 
human development, poverty prevents people from 
enjoying good health, comfortable living with 
better employment. Economic development is 
closely linked to human development. The success 
of an economy is eradicating poverty depends upon 
identifying the factors associated with poverty so 
that structural changes can be brought into achieve 
equality in economic and socio-economic 
opportunities. 
In this paper, an attempt has been made to 
relate, poverty, inequality and unemployment. In a 
predominantly agrarian economy like India poverty 
goes hand in hand with unemployment and the 
associated ill effects a case
1
inequality on the well 
being of the people. Poverty manifests itself in a 
vicious circle - low income, low consumption, 
illiteracy, poor health, poor skills and 
unemployment.  
Poverty Profile 
Poverty means minimum subsistence level of living 
rather than a reasonable level of living. Poverty can 
be defined as a situation in which a section of 
society is unable to fulfill the basic necessities of 
life. These necessities are in respect of food, 
clothing, housing, education and health. Thus, it 
refers to a lack of income to acquire minimum 
necessities of life. It is a relative concept. So the 
meaning and its application differs from country to 
country and state to state. In India, poverty is 
defined in terms of minimum subsistence level of 
living rather than a reasonable level of living. It is a 
wide spread social evil,  
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Panoramic View of Poverty 
The third world consists of two thirds of the world's 
population. Nearly half of who live in poverty. 
Majority of the poor live in poverty in South Asia, 
South East Asia accounts for more than half a 
billion of the world's poor India has the world's 
largest number of poor people. An estimated 250-
300 million are below poverty line (ILO, 1998), 
The lowest income group of Pakistan suffers from 
a decline in real income of the tune of 50 percent 
since the late 1980's (MHHDC, 1990). In India, 
poverty is seen all around us. Infact, every fourth 
person in India is poor. This means, roughly 260 
million people in India live in poverty. It also 
means that India has the largest concentration of 
the poor in the world.  
 
 
Poverty Line 
The poverty line in India measures only the most 
basic calorie intake, recording not only the 
nutrition but the satiation of hunger. At present the 
poverty line stands at Rs 368 & Rs 559 per person 
per month for rural and urban areas, just about 
enough to buy 650 gms of food grains every day, A 
nutritious diet itself would, cost around Rs 573 per 
capita per month. When such an inclusive measure 
of poverty is used, as many as 68-84% of Indian 
would qualify as poor. Thus, it would have been 
more accurate to call it the "starvation line",  
Measurement of Poverty 
Poverty is normally measured with respect to 
poverty line. The second method is food 
requirement based on calories 2400 calories per 
person per day in rural areas 2100 calories for 
urban areas. In cash payment Rs. 238 per month for 
the rural area while Rs. 454 for the urban area, 
 
Poverty Ratios Comparison 
Table I (a): Rural-Urban Poverty Scenario in India 
Year 
 
Poverty Ratio (Per cent) Number of Poor (millions) 
 
 
Rural Urban Combined Rural Urban Combined 
1973-74 56.4 49.0 54.9 261.3 60.0 321.3 
1977-78 53.1 45.2 51.3 264.3 64.4 328.9 
1983 45.7 40.8 44.5 252.0 70.9 322.9 
1987-88 39.1 38.2 38.9 231.9 75.2 307.1 
1993-94 37.3 32.4 36.0 244.0 76.3 320.3 
1999 2000 27.1 23.6 26.1 193.2 67.1 260.3 
2007* 21.1 15.1 19.3 170. 5 49.6 220.1 
Source : Planning Commission, Tenth Five Year Plan (2002-2007)  
2007* : The Poverty Projection for 2007 
 
The above table I (a) shows that the rate of population growth below poverty line in our country between 1973-
74 and 1993-94 was very high i.e. 54.9% and 36.0% , in addition the fruits of economic development went to 
rich people. So, even if poverty ratio declined between 1973-74 and 1993-94 the number of people living under 
poverty remained stable at about 320 million. The dynamics of poverty reduction are not the same in rural-urban 
India. Rural poverty has always been slightly higher. Nearly 200 million people live below poverty line [table I 
(b)]. 
Table I(b):Poverty Ratio 
 
All India Number of poor 
 
260 millions (26.1 percent) 
 
Urban number of poor 
 
67.1 million (23.6 percent) 
 
Rural number of poor 
 
193.2 million 
(27.1 percent) 
Source : NESS (2003) Estimated Report 
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Inter-State Disparities Ratio  
Table II 
 
Source ; Economic Survey 2001-02, Ministry of Finance, Government of India. 
 
Table III: Poverty: Comparison among Some 
Selected Countries 
Country % of Population 
below $1 
a day 
Nigeria 70.8 
Bangladesh 36.0 
India 35.3 
Pakistan 17.0 
China 16.6 
Brazil 8.2 
Indonesia 7.5 
Sri Lanka 5.6 
Source : World Development Report, 2001 
According to the Economic Survey 
2001-02 (table II), poverty ratio is the highest in 
Orissa (47.2%), Bihar (42.6%) and Madhya 
Pradesh (37.4%). Poverty ratio is the lowest in 
Jammu & Kashmir (3.5%), Punjab (6.2%) and 
Himachal Pradesh (7.6%). 
Global Ratio 
In 2005, 1.4 billion people or 1 quarter of 
the population of the developing world lived below 
the international poverty line on less than $1.25 a 
day. In 1990, there were 1.8 billion poor. Progress 
was uneven across regions. The poverty rate in East 
Asia fell from 60% to 16% over this 15 year 
period. In Sub-Saharan Africa, it stayed above 50% 
though there has been some progress since 1999. 
In 2009, 55 to 90 million more people 
lived in poverty than had been projected before the 
economic and financial crisis. 
Ongoing Targeted Poverty Alleviation 
Programme 
In the five year plans, in addition to macro 
economic planning targeted poverty alleviation 
programme have been formulated and modified to 
alleviate poverty trends. These include Self 
Employment, Wage Employment Housing and 
Social Assistance programme, National Rural 
Employment Guarantee Act (NREGA) 2005, Prime 
Minister Rozgar Yojana (PMRY) 1993, Rural 
Employment Generation Programme (REGP) 1995, 
Swarnajayanti Gramodaya Yojna (PMGY), 2000 
etc. In addition emphasis has been laid on provision 
of basic minimum services which include Primary 
Education, Primary Health, Nutrition, Shelter, safe 
drinking water and Electrification of villages, Rural 
and Urban programmes are under different 
ministries in India. The Government is determined 
to strengthen social and economic structure. But, 
poverty can effectively be eradicated only when the 
poor start contributing to the growth by their active 
involvement in the growth process. 
Therefore, implementation of the 
programmes is increasingly based on approaches 
and methods which involve the poor themselves in 
process of poverty eradication and economic 
growth. 
Conclusion 
The present day leaders, instead of 
bickening amongst themselves should expedite 
seriously to find a solution to the problem of 
poverty. They should understand need for uniform 
development throughout India. It is due to uneven 
distribution of wealth and attention that India has 
not reached the desired development only the poor 
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are the sufferers. Evenafter six decades of 
independence, at the beginning of 21
st
 century, the 
poor hunger, starvation malnutrition do exist still 
lakhs of people sleep without a square meal. 
Honest sincere and dedicated efforts are needed to 
eradicate poverty which results into inequality at 
mass level. 
UNEMPLOYMENT 
“Unemployment is nature’s physician and 
essential for human happiness”. 
Golden 
Unemployment has become a chronic feature of 
modem societies. It has become very acute in our 
country and has assumed such a horrifying shape 
and dimensions that even talented economists, 
administrators, leaders are finding It hard to find a 
suitable solution for it. Our developments are still 
not able to provide a reasonable level of 
employment for unemployed. The number of 
unemployed persons on the registers of the 
employment exchange in India at the beginning of 
1989 was around 306 million which has since 
crossed 400 millions in 1999. In fact, over the years 
our unemployment problem has become most 
intractable. Unemployment in India is of varying 
kinds and degrees. 
Disguised Unemployment : In this type of 
unemployment people seem employed but in 
reality they are unemployed and their productivity 
is zero. 
They don't help in increasing their production. 
Open or Structural Unemployment: In this type 
of unemployment, people desire to work but there 
is no work for them. It occurs due to increasing 
population and people's migration towards cities. 
Seasonal  Unemployment  :  In parts  of India  
cultivation  is  not done throughout the year so 
farmers remain  unemployed for a few months. 
Seasonal unemployment is found in agricultural as 
well as some industrial areas. 
Cyclical Unemployment: When the demand 
decreases for certain categories of workers   there   
is   cyclical   unemployment   in   India.   Such   
type   of unemployment is found in cotton 
industries. 
Frictional Unemployment: Many times people 
become unemployed as they have finished the work 
assigned to them. They try to learn new job but 
during this period for some reason they remain 
unemployed. In western countries it is not so 
serious but in India due to lack of facilities 
frictional unemployment is a major problem. 
Technological Unemployment : It occurs when 
the modern techniques are employed to save 
labour. 
Sudden Employment : Due to absence of rain 
many villagers suffer from drought and famine.  
Due  to  these  factors  occur heavy  loss  to  such 
unemployment. 
Therefore, unemployment is a condition of 
joblessness. Unemployment is the state of being 
not put to any use or profit or simply means the 
state of being out of work. 
Table IV: Magnitude of Unemployment in India 
(number in millions) 
 Years 
All India : 1983 1993-94 1999-
2000 
Labour force 261.3 336.0 363.3 
Work force 239.6 315.8 336.8 
Number of 
unemployed 
21.8 20.1 26.6 
Unemployment rate 
(Percentage of 
labour force) 
8.3 6.0 7.3 
Source : Statistical Outline of India 2003-04, Tata 
Services Limited 
Rate of unemployment and its magnitude 
is shown in table IV. From the above table IV it is 
clear that in 1983, 21.8 million of our total labour 
force of 261.3 million had remained unemployed. 
In 1993-94 this figure was reduced by 1.7 million 
to become 20.1 million. But in 1999-2000 this 
figure rose to 26.6 million. This means that in the 
closing year of twentieth century 7.3 percent of our 
labour force had remained unemployed. 
The reforms were introduced in 1991 yet 
the year 1991 was particularly a depressed year and 
the reform process really got going by 1993-94. 
Thus 1993-94 to 2004-05 the eleven year period 
can be considered as the period of liberalization. 
All categories of unemployment show a 
declining trend during the period 1977-78 to 1993-
94 but the trend got reversed during 1993-94 and 
2004-05. Unemployment as measured by UPS 
criterion declined from 4.23 percent in 1997-98 to 
2.56 percent in 1993-94 but indicate an increase to 
3.06 percent in 2004-05 
Unemployment in India and Population Below 
Poverty Line  
Table V (a):UnempIoyment in India 
Year Rate of Unemployment (in 
percent) 
1957 0.21 
1969 2.50 
1985 4.51 
1992 5.33 
1995 5.57 
2002 8.00 
Source : NESS (2003) Estimated Report 
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Table V (b): Unemployment* among Urban and 
Rural Areas 
(As percent of labour force) 
Survey 
Period 
Rural Areas Urban 
Areas 
1977-78 7.7 10.3 
1983 7.9 9.5 
1987-88 5.3 9.4 
1993-94 5.6 7.4 
1999-2000 7.2 7.7 
2004-05 8.28 8.28 
2009-10 6.8 5.8 
*Unemployment rate on current daily status basis  
Source : National Sample Survey Organisation 
Surveys 
According to the NSS 55
th
 Round UPS (Usual 
Principal Status) is the order of 2.81 percent of 
labour force but CDS (Current Daily Status) 
unemployment is of the order of 7.32 percent. This 
includes persons who may be provided work for 
the part of the year and may be available for work 
on a daily basis. In other words, this is a 
comprehensive measure of unemployment. But 
despite this, 55
th
 Round also that 26.10 per cent of 
the population was living below poverty line. The 
substantial proportion of population superficially 
employed but is unable to meet the subsistence 
requirement and falls below the poverty line but 
thjs category is considered unemployed. Since CDS 
according to the 55
th
 Round (1999-2000) was 7.32 
% and poverty percentage was 26.10%. 
The basic problem which keeps people in 
a state of poverty, is the poor quality of 
employment in terms of inadequate level of income 
for workers. 
Poverty, inequality and unemployment are 
correlated. Due to unemployment poverty may 
occur and due to poverty unemployment may 
occur. This imbalance create inequality. 
Inequality is the result of unequal distribution of 
wealth which is concentrated rather heavily 
accumulated in few hands. This uneven distribution 
of wealth and absence of opportunities for the other 
group keeps them deprived so inequality spreads. 
India as a superpower may have a hundred 
billionaires but the basic question that arises in the 
country's polity and economy i.e. Do the 
billionaires impact on the state unemployment, 
poverty, deprivation hunger in the country? The 
level of the masses does not improve but only a 
very small section of country's population 
appropriates economic resources in their favour. 
Employment situation is to be 
considered. Total employment in the organized 
sector decline from 273.7 lakhs in 1994 to 287.1 
lakh in 2011 indicating an annual average negative 
growth rate of 0.25%. Further public sector and 
private sector reveal that the rate of growth of 
employment in the private sector moved 0.44% 
during 1983-84 to 1.97% during 1994-2010. 
Though organised private sector share in 
employment has improved but large business 
houses are not able to generate employment which 
is higher than the increase in labour force. The 
concentration of the billionaires causes huge 
disparities so unemployment leads to inequality 
and poverty. 
According to National Sample Survey Data 
(NSSD) both the usual status and current daily 
status unemployment have increased during 1999-
00 and 2004-05. CDS unemployment in 2004-05 
has increased to 8.3 percent. Though poverty ratio 
declined from 36% in 1993-94 to 27.5% in 1994-
95. There were 300 million persons who live below 
poverty in 2004-05. Among them very poor (those 
are below 75% of the poverty line) were 115 
million. The obvious conclusion is the extent of 
decline in poverty ratio in the post reform period 
was only 0.70 percent (1994-2004) as against 0.85 
percent in the Pre-Reform period (1983-94). The 
slow down poverty decline is due to significant 
increase of inequality in the post-reform period. 
Thus, there was enclave type of 
development in post reform period which pushed 
growth rate, further but failed to percolate its 
effects among poor. Therefore, poverty and 
unemployment are related phenomena. At the same 
time unemployment is the major cause of poverty 
which accelerate inequality. 
Table VI: Unemployment Rates for the 50
th
 Round (1993-94) and 61st Round (2004-2005) and 66
th
 Round 
(2009-10) NSSO 
Year 
 
Males Females 
Usual CWS CDS Usual CWS CDS 
Rural Areas 
1993-94 2.1 3.9 7.2 1.5 3.7 7.0 
2004-05 2.1 3.8 8.0 3.1 4.2 8.7 
2009-10 1.9 3.2 6.4 2.4 3.7 8.0 
Urban Areas 
1993-94 4.8 5.6 7.3 7.1 7.3 9.4 
2004-05 4.4 5.2 7.5 9.1 9.0 11.6 
2009-10 3.0 3.6 5.1 7.0 7.2 9.1 
Source:    NSSO 61st Round on Employment and Unemployment conducted in July 2004-June 2005 and 
NSSO 66
th
 Round (2009-10) 
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The results of the 61
st
 Round of 
NSSO Survey Employment and Unemployment 
are based on a large sample size. Table VI 
shows that the unemployment rate based on 
current daily status (CDS) in 2004-05 for males 
was 8.0% (rose from 7,2% in 1993-94) in rural 
areas and at 7.5% (up from 7.3% in 1993-94) in 
urban areas. The corresponding figure for 
females in 2004-05 was 8.7% (up from 7.0% in 
1993-94) in rural areas and 11.6% in 2004-05 
(up from 9.4% in 1993=94) in urban areas. The 
66
th
 Round on Employment and Unemployment 
(2009-10) shows that the CDS unemployment 
rate for males was 6.4% and females was 8.05 in 
rural areas, whereas in urban areas there was a 
slight decline in males CDS i.e. 5.1% while 
females CDS rose to 9.1%. Moreover, 
unemployment rates on CDS were much higher 
than those on the basis of usual status in 2004-
05 as compared with 1993-94 and 2009-10. This 
underlines the fact that instead of open 
unemployment the more serious problem is 
under-employment. This indicates the non-
availability of regular employment for a 
majority of workers. 
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